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Joe Phua, Ph.D. 
Endowed Distinguished Chair and Director 

Professor of Advertising 
Temerlin Advertising Institute 

Meadows School of the Arts 
Southern Methodist University 

Umphrey Lee Center, 3300 Dyer St., 
Dallas, TX 75205 

Phone: (214) 768-6133 
Email : jphua@smu.edu 

 
EDUCATION 
 
Ph.D., University of Southern California, 2011, Communication 
 
M.A., University of Southern California, 2004, Communication Management 
 
B.A., University of Southern California, 2002, Cinema and Media Studies 
 
ADMINISTRATIVE APPOINTMENTS 
 
Southern Methodist University 
 
Director, Temerlin Advertising Institute, Meadows School of the Arts (Fall 2022 

mailto:jphua@smu.edu
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Assistant Professor (Tenure-track), Department of Advertising and Public 
Relations, Grady College of Journalism and Mass Communication (Fall 2011 – 
Spring 2017) 
 
ACADEMIC HONORS AND AWARDS 
 
International and National Honors and Awards 
 
Top Paper Award 2022, Awarded by: Association for Education in Journalism 
and Mass Communication (AEJMC), Advertising Division. 

 
Research Fellowship Competition Award 2021-2022, Awarded by: American 
Academy of Advertising (AAA). 

 
Best Article Award 2018 of “Journal of Interactive Advertising”, Awarded by: 
American Academy of Advertising (AAA). 

 
Young Scholar Award 2018 (Nominee), International Communication Association 
(ICA). 
 
Top Paper Award 2016, Awarded by: International Communication Association 
(ICA), Sports Communication Interest Group. 

 
Dissertation of the Year Award 2012, Awarded by: International Communication 
Association (ICA) and National Communication Association (NCA), Health 
Communication Divisions. 
 
Summer Doctoral Scholarship 2010, Awarded by: Oxford Internet Institute (OII), 
University of Oxford, Oxford, United Kingdom. 
 
Visiting Scholar Fellowship 2010, Awarded by: Singapore Internet Research 
Center (SIRC), Nanyang Technological University, Singapore. 
 
Top Student Paper Award 2009, Awarded by: National Communication 
Association (NCA), Human Communication and Technology Division. 

 
Top Student Paper Award 2008, Awarded by: International Communication 
Association (ICA), Intergroup Communication Interest Group. 
 
University and Departmental Honors and Awards 
 
University of Georgia, Grant Development Program Participant 2014-2016, 
Owens Institute for Behavioral Research (OIBR). 

 
University of Georgia, Charles B. Knapp Early Career Scholar Award 2016 
(Nominee), University of Georgia Research Foundation (UGARF). 
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University of Georgia, Lilly Teaching Fellow 2012-2014, Center for Teaching and 
Learning (CTL). 
 
University of Southern California, Research Award for International Dissertation 
Study 2010-2011, Annenberg School for Communication and Journalism. 

 
University of Southern California, Doctoral Studies Fellowship Award 2006-2011, 
Annenberg School for Communication and Journalism. 
 
ACADEMIC PUBLICATIONS 
 

[Note: * denotes undergraduate or graduate co-authors at the time research was 
conducted; ISI Web of Science Impact Factor in parentheses.] 

Google Scholar Citation Summary (as of February 19, 2024):  
Citations: 6,010, h-index: 28, i10-index: 40 

 
Refereed Academic Journal Articles (N=50): 
 

1. Nikolinakou, Angeliki, Joe Phua, and Eun Sook Kwon (In Press). What 
Drives Addicion on Social Media Sites? The Relationships between 
Psychological Well-Being States, Social Media Addiction, Brand Addiction, 
and Impulse Buying on Social Media. Computers in Human Behavior. 
[2021 Impact Factor: 8.957] 

 
2. Lee, Yen-I, Ying-Chia Hsu*, Joe Phua, Tai-Yee Wu, and Sarah Hachman* 
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6. Phua, Joe, and Dong Jae Lim* (2023). Can Warning labels mitigate 

Effects of Advertising Message Claims in Celebrity-Endorsed Instagram-
Based Electronic Cigarette Advertisements? Influence on Social Media 
Users’ E-Cigarette Attitudes and Behavioral Intentions. Journal of 
Marketing Communications, 29(5), 455-475. 
 

7. Pfeuffer, Alexander, and Joe Phua (2022
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22. Phua, Joe, Jhih-Syuan Lin, and Dong Jae Lim* (2018). Understanding 
Consumer Engagement with Celebrity-Endorsed E-Cigarette Advertising 
on Instagram. Computers in Human Behavior, 84, 93-102. 
[2021 Impact Factor: 8.957] 

 
23. Phua, Joe, Po-Lin Pan, and Kuan-Ju Chen* (2018). Sport Team



Phua Vita  February 19





Phua Vita  February 19, 2024
  

9 

 
44. Jin, Seunga Venus, and Joe Phua (2014). Following Celebrities’ Tweets 

about Brands: The Impact of Twitter-Based Electronic Word-of-Mouth 
(eWoM) on Consumers’ Source Credibility Perception, Buying Intention, 
and Social Identification with Celebrities. Journal of Advertising, 43(2), 
181-195. 
[2021 Impact Factor: 6.528] 

• Included in Most-Read and Most-Cited “Journal of Advertising” 
articles (since 2018).  
 

45. Phua, Joe (2013). Participating in Health Issue-Specific Social Networking 
Sites (SNSs) to Quit Smoking: How does Online Social 
Interconnectedness influence Smoking Cessation Self-Efficacy? Journal of 
Communication, 63(5), 933-952.  
[2021 Impact Factor: 5.750] 

 
46. Phua, Joe (2013). The Reference Group Perspective for Smoking 
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Organizations: Structures and Relationships, Thousand Oaks, CA: Sage, 
720-728. 

 
Refereed Conference and Panel Presentations 
 
Conference Presentations (N=61): 

 
1. Pfeuffer, Alexander, Joe Phua, and Marilyn Primovic* (2024). Trust but 

Scrutinize? - 
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American Academy of Advertising (AAA) Annual Conference, St. 
Petersburg, FL, March 2022. 
 

8. Pfeuffer, Alexander, Joe Phua, and Marilyn Primovic* (2021). Trusting on 
a Whim? A Multi-Method Inquiry of Cue-Based Trust in Online Consumer 
Product Reviews. European Advertising Academy 2021 ICORIA 
Conference, Virtual, June 2021. 
 

9. Liu, Jiaying, Joe Phua, Dean Krugman, Linjia Xu*, Glen Nowak, and Lucy 
Popova (2021). Do Young Adults Attend to Health Warnings in the First 
IQOS Advertisement in the U.S.? An Eye-Tracking Approach. International 
Communication Association (ICA) Annual Conference, Virtual, May 2021. 
 

10. Pfeuffer, Alexander, and Joe Phua (2021). Stranger Danger? Cue-based 
Trust in Online Consumer Product Review Videos. American Academy of 
Advertising (AAA) Annual Conference, Virtual, March 2021. 
 

11. Nikolinakou, Angeliki, and Joe Phua (2021). What makes a Loyal Fan a 
Brand Advocate on Social Media? Capitalizing on Brand Page Loyalty to 
build Self-Expansion Benefits for Fans. American Academy of Advertising 
(AAA) Annual Conference, Virtual, March 2021. 

 
12. Primovic, Marilyn*, and Joe Phua (2020). Comparing Expectancy 

Violations Committed by Influencer Advertising Sources on Social Media. 
Association for Education in Journalism and Mass Communication 
(AEJMC) Annual Conference, San Francisco, CA, August 2020. 
 

13. Kim, Jihoon*, Joe Phua, Nah Ray Han*, and Taeyeon Kim* (2020). 
Investigating the Impact of Immersive Advertising on Attitude toward the 



Phua Vita  February 19, 2024
  

12 

16. Phua, Joe, Seunga Venus Jin and Jihoon Kim* (2019). Interaction Effect 
of Source Type and Message Valence in Instagram-based Advertising 
Messages about Veganism. Association for Education in Journalism and 



Phua Vita  February 19, 2024
  

13 

24. Phua, Joe, and Jihoon Kim* (2018). Starring in Your Own Snapchat 
Advertisement: Influence of Self-Brand Congruity, Self-Referencing and 
Perceived Humor on Brand Attitude and Purchase Intention of Advertised 
Brands. American Academy of Advertising (AAA) Annual Conference, 
New York, NY, March 2018. 
 

25. Cameron, Kristen*, Joe Phua, and Spencer Tinkham (2018). The Effect of 
Political Candidate Authenticity and Source Credibility on Voting Behavior 
in the 2016 U.S. Presidential Election: Message, Media, and Targeting 
Implications for Advertising Practice. American Academy of Advertising 
(AAA) Annual Conference, New York, NY, March 2018. 
 

26. Phua, Joe, Jhih-Syuan Lin and Dong Jae Lim* (2017). Examining E-
cigarette Advertising through Social Media: Effects of Consumer-Celebrity 
Risk-

-
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32. Phua, Joe, Seunga Venus Jin, and Jihoon Kim* (2016). Uses and 

Gratifications of Social Networking Sites for Social Capital: Comparing 
Facebook, Twitter, Instagram, and Snapchat. International Communication 
Association (ICA) Annual Conference, Fukuoka, Japan, June 2016. 
 

33. Pan, Po-Lin, Joe Phua, and Chang Wan Woo (2016). Perceived Brand 
Personality through Sports Sponsorship: Locating a Blurred Line between 
Entertainment and Persuasion in Mediated Sports. International 
Communication Association (ICA) Annual Conference, Fukuoka, Japan, 
June 2016. 

• Awarded Top Paper (ICA Sport Communication Interest Group) 
 

34. Phua, Joe, Seunga Venus Jin, and Jihoon Kim* (2016). Gratifications of 
using Facebook, Twitter, Instagram, and Snapchat to follow Brands: 
Influence on Brand Community
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40. Phua, Joe, 
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57. Phua, Joe (2009). Sports Fans’ Use of Facebook Sports Groups and 
Applications: Implications for Bridging and Bonding Social Capital. 
National Communication Association (NCA) Annual Conference, Chicago, 
Illinois, November 2009. 

• 
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Program Education (SNAP-Ed),” FY2015, Co-Principal Investigator, Award 
Amount: $2,800,000 (Funded). Project #: 42700-040-0000030629 
 
United States Department of Agriculture (UDSA), Food and Nutrition Service, GA 
Department of Human Services, “Georgia Supplemental Nutrition Assistance 
Program Education (SNAP-Ed),” FY2015, Co-Principal Investigator, Award 
Amount: $1,701,975 (Funded). Project #: 42700-040-0000030629 
 
Intramural (FUNDED): [total funded research: $34,882] 

 
University of Georgia, ADPR Faculty Ad Hoc Seed Grant, “Using Native 
Advertising for E-Cigarette Prevention Public Service Announcements (PSAs): 
Effects of Disclosure Type, Publication Type and Organization Type on 
Consumers’ Attitudes towards E-Cigarettes, Intentions to use E-Cigarettes and 
Self-
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ADPR Faculty Search Committee (UGA Grady College) (2011) 
 
Faculty & Leadership 
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Reviewer, Journal of Marketing Communications (2018 – Present) 
Reviewer, Communication Research Reports (2018 – Present) 
Reviewer, Telematics and Informatics (2018 – Present) 
Reviewer, Communication Quarterly (2018 – Present) 
Reviewer, Journal of Children & Media (2018 – Present) 
Reviewer, Journal of Current Issues & Research in Advertising (2018 – Present) 
Reviewer, International Journal of Strategic Communication (2018 – Present) 

https://newpublic.org/signals
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American Academy of Advertising (AAA), Membership Committee, Member 
(2016 – 2019) 

International Communication Association (ICA), Health Communication Division 
Mentorship Program, Mentor (2016 – Present) 

Georgia Healthcare Foundation, Evaluation Resource Center (ERC), Grant 
Reviewer and Program Evaluator (2013 - 2022) 

Consortium for Global Media Culture and Communication, Member (2013 - 2022) 
USC Annenberg Communication Graduate Student Association, Member (2006 – 

2011) 
USC Norman Topping Community Outreach Association, Member (2006 – 2011) 
 
TEACHING EXPERIENCE 
 
Teaching Honors 
University of Georgia, Career Center (Contribution to Career Development of 
UGA Students) (Awarded for 2014, 2015, 2016, 2017, 2018 and 2020) 
University of Georgia, Alpha Omicron Pi, Lambda Sigma Chapter (Certificate of 
Appreciation) (Awarded for 2021) 
University of Georgia, 
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JRMC 8050 (Nah Ray Han), Spring 2018 
JRMC 8050 (Caroline Kopot), Fall 2017 
JRMC 7220 (Matthew Pimenta), Summer 2015 
JRMC 8050 (Yan Shan), Fall 2013 
JRMC 8050 (Jung Hwan Park), Spring 2013 
JRMC 7220 (Christine Roberts), Summer 2012 
JRMC 8050 (Eun Sook Kwon), Fall 2012 
JRMC 8050 (Kuan-
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JRMC8130: Digital and Social Media Advertising Communication Strategies 
(Spring 2014, Spring 2015, Spring 2016) 
 
Undergraduate Courses 
ADPR5760: Digital and Social Communication Strategies (Fall 2013, Spring 
2014, Fall 2014 and Fall 2015, Spring 2016, Fall 2016, Spring 2017, Fall 2017, 
Summer 2018, Fall 2018, Spring 2019, Summer 2019, Fall 2019, Spring 2020, 
Fall 2020, Spring 2021, Fall 2021, Spring 2022) 
ADPR5710: Advertising and Communication Management (Spring 2012, Fall 
2012, Spring 2013, Fall 2013, Fall 2014, Fall 2015, Fall 2016, Spring 2017, Fall 
2017, Spring 2018, Fall 2018, Spring 2019, Fall 2019, Spring 2020, Spring 2021, 
Spring 2022) 
ADPR5990: Digital Advertising (Fall 2011, Fall 2012) 
FYOS 1001: Social Media, Advertising and Branding (Fall 2018, Spring 2019, 
Fall 2019) 
FYOS 1001: How to Market a Brand using Social Media (Fall 2020, Fall 2021) 
 
UNIVERSITY OF SOUTHERN CALIFORNIA 
Undergraduate Courses 
COMM321: Communication in the Virtual Group (Spring 2011) (Instructor of 
Record) 
COMM320: Small Group and Team Communication (Fall 2010) (Instructor of 
Record) 
COMM202: Intro to Communication Technology (Fall 2009) (TA) 
COMM200: Communication as a Social Science (Fall 2008) (TA) 
COMM301L: Empirical Research in Communication (Spring 2008) (TA) 
COMM383: Sports, Communication and Culture (Fall 2007) (TA) 
COMM396: Fashion, Communication and Culture (Spring 2007) (TA) 
COMM300: Foundations for Study of Entertainment, Communication and Society 
(Fall 2006) (TA) 


