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Cox School of Business                                                                
Graduate Programs                                                      

2010–2011 Academic Calendar

Fall Term 2010
August 20, Fri., Last day to withdraw from the term (drop all classes) with full refund

Module A – Fall 2010
August 21, Sat., First day of module A
August 30, Mon., Last day to late enroll or to add/drop courses for both fall modules A and B 

without penalty
August 31, Tues., Makeup for September 4 (Sat.) for Dallas campus required courses 

P.M.B.A. and part-time M.S. programs
September 4, Sat., No classes held



February 18, Fri, Last day to drop module A courses with a grade of W (no refund)
February 26, Sat., Last day of instruction for module A
February 28–March 5, Mon.–Sat., Exams for module A
March 6–13, Sun.–Sun., Graduate Cox spring break

Module B – Spring 2011
March 14, Mon., First day of module B
March 21, Mon., Last day to swap for module B courses
April 21, Thurs., Last day to withdraw from the University for the term or drop module B 

courses with a grade of W (no refund)
April (date TBA), Makeup for April 23 (Sat.) for required courses P.M.B.A. and part-time 

M.S. programs
April 22, Fri., University holiday – Good Friday (no classes held)
April 23, Sat., No classes held
April 30, Sat., Last day of instruction for module B
May 2–7, Mon.–Sat., Exams for module B
May 14, Sat., Commencement (Cox ceremony in midafternoon) 

Summer Term 2011
May 6, Fri., Last day to withdraw from the term (drop all classes) with full refund

Module A – Summer 2011
May 9, Mon., First day of module A
May 16, Mon., Last day to late enroll or to add/drop courses for both summer modules A 

and B without penalty
May 24, Tues., Makeup for May 28 (Sat.) for Dallas campus required courses P.M.B.A. and 

part-time M.S. programs
May 28, Sat., No classes held
May 30, Mon., University holiday – Memorial Day (no classes held)
May 31, Tues., Makeup for May 30 (Mon.) for Plano campus required courses
June 3, Fri., Makeup for May 30 (Mon.) for Dallas campus courses
June 10, Fri., Last day to drop module A courses with a grade of W (no refund)
June 18, Sat., Last day of class instruction for module A
June 20–25, Mon.–Sat., Exams for module A

Module B – Summer 2011
June 27, Mon., First day of module B
June 28, Tues., Makeup for July 2 (Sat.) for Dallas campus required courses P.M.B.A. and 

part-time M.S. programs
July 2, Sat., No classes held



Academic Programs                                              
Full-Time M.B.A.

program
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To apply for the International Exchange Program, students must be in good 
academic standing with a minimum cumulative GPA of 3.2. In general, the courses 
taken on exchange earn a grade of Pass (or Fail) and count toward the degree but 
not toward the GPA calculation or concentration requirements. Exceptions to this 
policy are addressed on an individual basis. For assistance in reviewing academic 
plans, students should meet with the associate director for full-time programs early 
in the planning process.

Registration is held in April for the fall program and in October for the spring 
program. For students participating in the International Exchange Program, tuition 
is paid to SMU. Living expenses, course materials and other miscellaneous costs 
are the students’ responsibility while living abroad. In addition, financial aid will 
be handled as though the student is studying at Cox.

The M.B.A. Office of Global Operations reserves the right to decline anyone 
whose behavior at Cox indicates he or she might jeopardize Cox’s exchange rela-
tionship and thus prevent future Cox M(d)-13(e)- T377hd 0 Td
[(p)-15(e)-5(r)-10(03m)-12(.)- 



Full-Time J.D./M.B.A.

Program
The combined full-time J.D./M.B.A. program is offered jointly by the SMU 

Dedman School of Law and the Cox School of Business. The program is designed 
for students interested in either a career in law with a strong business focus or for 
students interested in business careers with a strong legal focus. The combined 
degrees may be obtained in four (4) academic years.

This degree plan must be pursued on a full-time basis. (See the Professional 
M.B.A. section for the part-time dual-degree program.) The Cox School of Busi-
ness and the Dedman School of Law have different academic calendars; therefore, 
students must refer to both calendars when scheduling courses for both schools in 
the same term. Students enrolled in the joint-degree program must complete all 
requirements of both programs. Cox School of Business required core courses are 
taken in the second year of the dual-degree program and must be taken in the same 
order as listed below. The remaining 16 credit hours of elective courses are taken 
during the third and fourth years of the dual-degree program. To provide students 
with a broad variety of elective courses, the classes are scheduled in the morning, 
afternoon and evening.
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Credit Hours Summary by School

	Dedman Law	 Cox Business	 Year

		  30	  0	 1
		  0	 32	 2
		  23	  8	 3
		  22	 8	 4
		  75	 48	 Total

 +	Students select the second accounting course based on their interest and anticipated 
concentration: either ACCT 6202 Financial Accounting II or ACCT 6205 Managerial 



M.A./M.B.A.

Program
The SMU Meadows School of the Arts, in conjunction with the Cox School of 

Business, offers to a limited number of highly qualified candidates America’s only 
concurrent dual-degree graduate program in business and arts administration. 
Through the Department of Arts Administration, the M.A./M.B.A. program combines 
development of contemporary general-management skills with in-depth study of 
today’s professional arts world. This program is offered on a full-time basis only.

The program is five (5) successive terms, including summer. The curricula include 
instruction from distinguished arts and business professors, continuing seminars with 
nationally recognized arts administrators, and study abroad and internship compo-
nents. During the first year, students take arts management seminars and the core 
required business curriculum, the basis on which to build for the variety of elective 
courses scheduled during mornings, afternoons and evenings of the second year. 
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Year 1 – Fall Term		  Credit Hours

Module B Courses
	 ARAD 6223 Fundraising in the Arts	 2
	 ACCT 2nd required accounting course+	 2
	 BUSE 6202 Managerial Economics	 2
	 ITOM 6202 Management Decision Analysis	 2
	 MNGT 6103 Business Presentation Techniques	 1
				    Term Total	 20

Year 1 – Spring Term

ARAD 6051 Practica (10 hours per week)	 0

Module A Courses
	 ARAD 6205 Nonprofit Financial Management	 2
	 ITOM 6203 Operations Management	 2
	 MNO 6201 Organizational Behavior	 2
	 MKTG 6233 Nonprofit Marketing Strategy	 2

Module B Courses
	 ARAD 6222 Audience Development and Marketing in the Arts	 2
	 MNGT 6210 Global Leadership Program	 2
	 STRA 6201 Strategic Management	 2
	 MNGT 6020 First Year Foundations* 	 0

Modules A and B Courses
	 Business electives – 2 courses	 4
				    Term Total	 18

Year 1 – Summer Term

ARAD 6304 Arts Administration Internship	 3
				    Term Total	 3

Year 2 – Fall Term

International Study – Courses at Bocconi University in Milan, Italy
	 Arts management electives – 4 courses	 12
	 Business electives – 2 courses	 4
				    Term Total	 16

Year 2 – Spring Term

ARAD 6054 Practica (10 hours per week)	 0

Module A Course
	 ARAD 6215
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Professional M.B.A.

Program
The Professional M.B.A. program is designed for those individuals who want 

to enhance their current career progression without leaving the workforce. The 
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Term 3

Module A Courses
	 ITOM 6203 Operations Management	 2
	 STRA 6201 Strategic Management	 2
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count toward the degree and fulfill the P.M.B.A. international requirement but will 
not count toward the GPA calculation or concentration requirements. For assistance 
in reviewing academic plans, students should meet with the associate director for 
the P.M.B.A. program early in the planning process.

Students enrolled in an international P.M.B.A. course taught at a partner school 
cannot be concurrently enrolled in a course at Cox.

For students participating in an international program, tuition is paid to SMU, 
while registration fees are paid to the partner school. In addition, travel plans and 
other miscellaneous costs are the students’ responsibility. Financial aid will be 
handled as though the student is studying at Cox.

The M.B.A. Global Operations Office reserves the right to decline anyone whose 
behavior at Cox indicates that he or she might jeopardize Cox’s exchange relation-
ship and thus prevent future Cox P.M.B.A. students from going on exchange to a 



Part-Time J.D./P.M.B.A.

Program
The combined part-time J.D./P.M.B.A. program is offered jointly by the SMU 

Dedman School of Law and the Cox School of Business. The program is designed 
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	^ 	MNGT 6003 Business Presentation Techniques, a zero-credit course, is a requirement of 
the P.M.B.A. degree. Students earn the grade of Pass or Fail. All P.M.B.A. students MUST 
complete this course.

**	Of these elective courses, students complete one concentration. Each concentration 
requires 12–16 specific credit hours. (See Concentrations section.) One elective must be an 
international business course.



Executive M.B.A.

Program
The Executive M.B.A. program is designed for business professionals with a 

minimum of eight years of work experience and is designed to allow successful 
practicing managers to enrich and enhance their organizational effectiveness 
through theoretical founding in core business functions. Developed especially for 
upwardly mobile managers, the E.M.B.A. program capitalizes on existing career 
and life experience. The program adds career value by exposing students to cross-
functional business knowledge, improved professional networks and heightened 
confidence that comes with a life-changing experience.

E.M.B.A. classes are scheduled all day Friday and Saturday every other week, 
8–11:45 a.m. and 1:15–5 p.m. on Fridays, and 8–11:45 a.m. and 12:45–4:30 p.m. 
on Saturdays. The E.M.B.A. program takes 21 months to complete. Students must 
participate in two required international trips: one in the fourth term and one in 
the fifth term. Participants go through the program as an integrated group, benefit-
ing from close working relationships and enriched by the diversity of backgrounds 
and experiences.

Admission procedures to the E.M.B.A. program differ from those of the Full-
Time M.B.A. and P.M.B.A. programs. For a brochure that outlines application 
procedures, potential candidates should call the E.M.B.A. Admissions Office at 
214-768-3154 or visit www.coxemba.com.

Curriculum

E.M.B.A. Class 2012: Entry Fall 2010, Graduate Spring 2012
E.M.B.A. Class 2011: Entry Fall 2009, Graduate Spring 2011

Total Credit Hours: 48
Term 1 – Fall		  Credit Hours

Module 1
	 BA 6322
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Students who fail to maintain a cumulative GPA of 3.0 will be placed on academic 
probation. The following criteria outline when students will be dismissed from the 
Cox School of Business.

E.M.B.A. students will be dismissed if they achieve: 

b  Less than a cumulative 2.0 GPA at the end of 9 GPA hours or the first term.
b  Less than a cumulative 2.25 GPA at the end of 18 GPA hours or the second term.
b  Less than a cumulative 2.5 GPA at the end of 27 GPA hours or the third term.
b  Less than a cumulative 2.75 GPA at the end of 36 GPA hours or the fourth term.
b  Less than a cumulative 2.95 GPA at the end of 48 GPA hours or the fifth term.

With an approved petition to take up to 8 additional hours beyond the 48 GPA hours 
required for the degree, E.M.B.A. students will be dismissed if they achieve:

b  Less than a cumulative 2.95 GPA at the end of 48 GPA hours or the fifth term.
b  Less than a cumulative 2.97 GPA at the end of 50 GPA hours (+ 2 hours).
b  Less than a cumulative 2.98 GPA at the end of 52 GPA hours (+ 4 hours).
b  Less than a cumulative 2.99 GPA at the end of 54 GPA hours (+ 6 hours).
b  Less than a cumulative 3.0 GPA at the end of 56 GPA hours (+ 8 hours).

E.M.B.A. students MUST have a cumulative GPA of 3.0 at the end of 56 GPA hours.

Enrollment. Students enrolled in the E.M.B.A. program will be enrolled in the 
appropriate classes each term by the department coordinator.

Audit Enrollment. Students may not audit courses in the E.M.B.A. program, as 
enrollment is limited to students who have been granted admission to this 
program.

Course Waiver Policy. The E.M.B.A. program does not permit course waivers 
for any student.

Transfer of Graduate Credit. Students admitted to the E.M.B.A. program will 
not be allowed to transfer credit.



M.S. in Accounting

Program
The curriculum of the M.S. in Accounting program is designed to provide stu-

dents with an in-depth examination of critical accounting, tax and financial issues. 
Students will take a total of 32 credit hours. Of the 32 required hours, 16 must be 
in accounting courses. Each 16-week term is divided into two eight-week modules, 
A and B, with each module course being two (2) credit hours. To provide students 
with a broad variety of elective courses, classes are scheduled in the morning, 
afternoon and evening, Monday through Thursday, as well as Saturday morning.





M.S. in Entrepreneurship

Program
The curriculum of the M.S. in Entrepreneurship program is designed to provide 

students with a solid foundation in entrepreneurial management, based on the 
disciplines of finance, accounting, operations, strategy, marketing and manage-
ment. This entrepreneurial management is applicable to both independent businesses 
and large organizations in which innovation is pursued and implemented. The 
courses taught encourage ethical business practices.

The M.S.E. program is a part-time program that starts only in the spring. Students 
take a total of 32 credit hours during 16 months. Each 16-week term is divided into 
two eight-week modules, A and B, with each module course being two (2) credit 
hours. The classes are scheduled for Monday through Thursday evenings and 
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Term 3 – Fall

Module A Courses
	 ITOM 6203 Operations Management	 2
	 STRA 6201 Strategic Management	 2

Module B Courses
	 CISB



M.S. in Management

Program
The curriculum of the M.S. in Management program is designed to provide 
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Term 3 – Summer

Module A Courses
	 ITOM 6203 Operations Management	 2
	 STRA 6201 Strategic Management	 2
	 Elective – 1 course from offerings except STRA or ITOM operations	 2

Module B Courses
	 Electives – 3 courses from offerings; must meet course prerequisites	 6
				    Term Total	 12

Credit Hours Summary for M.S.M. Program
	 20 credit hours of core academic required courses
	 10 credit hours of free elective courses as noted above

	 30 credit hours total for Cox M.S. in management degree

 + 	Students select the second accounting course based on their interest and anticipated future 
elective courses: either ACCT 6202 Financial Accounting II or ACCT 6205 Managerial 
Accounting I.
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Required for Concentration: 2 Credit Hours – For the accounting concentration, the required 
courses are ACCT 6201, 6202, 6205 and 6206.

ACCT 6206. Managerial Accounting II. A continuation of the study begun in ACCT 6205 
Managerial Accounting I. Explores the use of cost data in planning and controlling opera-
tions. Describes techniques of cost measurement (variable costing, activity-based costing, 
relevant costing) along with their implications for cost management. Additionally, introduces 
the topic of management control (strategy implementation) in the decentralized organization. 
Includes topics such as variable costing, activity-based costing, activity-based management, 
strategic cost analysis, divisional profit center evaluation and transfer pricing. Uses a case 
study orientation. Offered on an irregular basis. Prerequisite: Managerial Accounting I.

Electives: 2 Credit Hours Each – The appropriate required courses must be successfully 
completed to enroll in elective ACCT courses.

ACCT 6208. Introduction to Auditing. The course objectives are for students to learn the 
fundamental concepts and applications of internal control over financial reporting risk as 
they relate to systems development and design, and to the integrated audit of internal controls 
over financial reporting in accordance with PCAOB Audit Standard 5. In addition, students 
will learn fundamental auditing theory, practice and procedures as they are applied to 
financial statement audits. Prerequisite: Financial Accounting II or currently enrolled in 
M.S.A. program.

ACCT 6210. Financial Reporting and Analysis I. This course is designed for those whose 
careers will require a more in-depth knowledge of financial statements than that provided 
by the required core financial accounting courses (ACCT 6201, 6202 Financial Accounting I 
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to the formation, operation and dissolution of corporations and partnerships. Prerequisite: 
Graduate Seminar in Taxation I.

ACCT 6241. Seminar in International and State Taxation. This course provides a survey 
of basic issues in international, state and local income taxation. The issues covered in the 
international segment include taxation on foreign operations of U.S. individuals and corpora-
tions, U.S. taxation of foreign individuals and corporations, foreign tax credits, U.S. pos-
sessions taxation, foreign tax credits, sourcing of income, and Section 482 reallocation of 
income adjustments. State and local income taxation issues covered include an analysis of 
nexus issues, unitary vs. nonunitary tax regimes and the allocation and apportionment of 
income and expenses. Prerequisite:
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FINA 6214. International Financial Markets. This course is designed to provide an overview 
of the financial environment that globally operating companies and investors operate in. 
Topics include exchange rate determination and forecasting, international fixed income and 
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capital markets; the growing international emphasis on price stability as the primary goal 
of central banks; and the difficulties of dealing with an economy that is evolving toward a 
new, high-productivity paradigm characterized by government surpluses and private sector 
savings shortfalls. Prerequisite: Finance Theory and Practice.

FINA 6223. Game Theory for Business Managers. This course applies and extends the 
tools of modern game theory that are introduced in FINA 6206 Uncertainty and Strategic 
Decision-Making. The course provides a framework for recognizing the basic types of 
strategic situations that confront management and a systematic approach for identifying 
effective competitive strategies. The principles of cooperative versus noncooperative behav-
ior, pure versus mixed strategies, reputation-building, repeated interaction, first-mover 
advantage, coordination and alternative equilibrium outcomes are examined. Prerequisites: 
Managerial Economics and Uncertainty and Strategic Decision-Making.

FINA 6226. Alternative Asset Management. This course focuses on techniques for alternative 
asset management and security selection. Topics include: tools and techniques for valuing 
individual securities; popular approaches to security selection; measurement of risk and return 
in the context of long-only, market neutral strategies; and performance. The course emphasizes 
contemporary real-world applications. Prerequisite: Finance Theory and Practice.

FINA 6227. Hedge Funds. This course is an in-depth study of the theory and management 
of hedge funds. Topics include: arbitrage pricing theory, measuring return and risk of arbi-
trage strategies, performance evaluation, risk management, and compensation. The course 
pays attention to issues at the operational level and examines specific controlled-risk strate-
gies, including statistical arbitrage, convertibles arbitrage and risk arbitrage. Prerequisite: 
Finance Theory and Practice.

FINA 6228. Energy Project Valuation and Finance.
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ITOM 6214. Business Modeling Using Spreadsheets. The objective of this course is to 
gain experience using spreadsheets to model and analyze quantitative business problems. It 
is intended to augment skills for managers in operations, finance, marketing and strategy. 
The course covers various modeling techniques, including linear programming, nonlinear 
programming, real options, integer programming and simulation. These techniques are 
applied to various industries, including operations, technology, finance and marketing. Some 
of the applications developed in the course pertain to monitoring mutual fund managers, 
building flexible manufacturing facilities and constructing financial portfolios. The course 
requires basic comfort with spreadsheets, including fixed and relative cell copying, functions 
and formatting. Prerequisite: Management Decision Analysis.

ITOM 6215. Database Design for Business Applications. This course covers fundamental 
issues in database creation and design. The course begins with mapping data collection in 
organizations onto a database with the objective of storing data consistently over time then 
proceeds to study methods for information extraction from databases. In terms of practical 
skills, the course covers how to import spreadsheet data into Microsoft Access and generate 
summary reports to answer business questions related to data. The use of homework assign-
ments and an implementation project in Microsoft Access reinforce the design issues and 
the practical skills covered in the course.

ITOM 6217. Business Intelligence and Data Mining. This course examines how companies 
can effectively leverage their information technology resources to gain better operational 
and competitive intelligence. Several technologies for enhancing organizational intelligence, 
such as machine learning, neural networks, clustering and association-based reasoning, are 
surveyed. Considerations that managers must make in applying these technologies to dif-
ferent types of decision and planning problems are discussed using lectures, cases and 
hands-on exercises with appropriate software.

ITOM 6218. Business Process Consulting. A business process is a collection of activities 
– connected by flows of goods and information – that create value by transforming inputs 
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Required: 0 Credit Hours – Professional M.B.A. program only

MNGT 6003. Business Presentation Techniques. Today’s competitive marketplace 
demands that managers be successful on both a technical and an individual level, exhibiting 
a high degree of leadership skills. Helps students achieve proficiency in oral presentation 
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influence those processes as well as how people make product-related decisions and the 
information used to make those decisions. The course is taught from a consumer-psychology 
perspective and shows how that perspective can be applied to business. Prerequisite: Mar-
keting Management.
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have been used in traditional marketing for a long time, the database marketing approach 
is differentiated by the fact that much more data is maintained, and the data is processed 
and used in new and more sophisticated ways. This course teaches students several techniques 
and tools of database marketing, such as response modeling, customer lifetime-value assess-
ment and data mining, and how they can be applied to support a variety of marketing deci-
sions. In the course, students use software such as Microsoft Excel, Access and SAS. 
Prerequisite: Managerial Statistics.
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Required for Concentration: 2 Credit Hours – This also is a prerequisite course for some 
of the STRA elective courses. Check the individual course descriptions for details.

STRA 6202. Advanced Strategic Management. Follows directly from and builds on STRA 
6201 Strategic Management, which focuses on issues of strategy at the business-unit level. 
Topics include: global strategy, technology strategy, management of the multibusiness firm, 
and strategic alliances and networks. Additional topics may be introduced at the instructor’s 
discretion. Prerequisite: Strategic Management. 

Electives: 2 Credit Hours Each – Students must have successfully completed STRA 6201 
Strategic Management to enroll in elective STRA courses. Some of the courses have addi-
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STRA 6232. Innovation and Strategic Change. A course that focuses on the challenge of 
introducing new technologies and processes in single and multibusiness firms. It explores 
a range of companies selling both services and products. The approach of the course is to 
examine changes in firm’s strategic and organizational context, especially regarding issues 
of path dependence, absorptive capacity, appropriability and, more generally, the stages of 
industry evolution.

STRA 6236. The Practice of International Business. A course that equips students with a 
case-based, pragmatic understanding of international business in today’s flat world. The 
nation’s international trade and investments, already substantially above the gross domestic 
product figure, will climb in the next decade to several times GDP. International business 
skills will therefore become increasingly important for all managers. Answers questions 
such as: “Where does one start? Why? And how?” Examines how the international business 
environment (culture, history, governments, politics, law, war and demographics) affects 
the strategy and operations of the global firm. Includes a number of international business 
executives as guest speakers. The course concludes with presentations of team projects and 
the creation of scenarios for the future.
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CISB 6226. Evaluating Entrepreneurial Opportunities. A course that provides students 
with the knowledge and skills necessary for selecting viable opportunities and evolving 
them into high potential concepts and business models. Topics addressed include: 1) iden-
tifying opportunities, 2) evaluating opportunities, 3) evaluating markets, 4) developing a 
powerful value proposition, 5) creating a sustainable competitive advantage, 6) creating 
market pull through channels, 7) developing powerful and successful business models, and 
8) evolving an insightful sales forecast.

CISB 6228. Corporate Entrepreneurship: Intrapreneuring. A course that examines in 
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professional M.B.A.
INTERNATIONAL ELECTIVE course list

Below are the current courses that satisfy the Professional M.B.A. degree require-
ment to take at least one elective course with an international business focus. Note 
that these courses are not offered every term. For more information on the International 
Program courses, visit www.cox.smu.edu/web/global-programs/professional-mba.

Course Number and Catalog Course Title 

ACCT 6217 International Financial Reporting
CISB 6212 International Entrepreneurship
CISB 6231 Venturing in China
FINA 6214 International Financial Markets
FINA 6215 Emerging Markets Finance
ITOM 6230 Business Process Outsourcing and Offshoring
MKTG 6227 Global Marketing Management
MNO 6226 Managing Across Cultures
STRA 6228 Global Strategy
STRA 6236 The Practice of International Business

International Program Courses	 Program Course Title

BAEX 6238 Doing Business/Latin America	 Risks and Opportunities of  
			L   atin American Emerging Markets

P.M.B.A International Program Courses	 Program Course Title

BAEX 6251 WHU Koblenz-Germany	 Changing Environment/Intl Business/		
			   Europe
BAEX 6252 Chinese U – Hong Kong	 Management in Chinese Contexts 
BAEX 6255 Tongji U – Shangai	 Doing Business/China
BAEX 6256 Indian School of Bus	 Indian Business Environment
BAEX 6257 Bocconi U – Milan	 Doing Business/Italy
BAEX 6258 U Chile – Santiago	L atin American Business Environment
BAEX 6259 CEU Bus Sch – Budapest	 Doing Business/Central Europe
BAEX 6260 Charles U – Prague	 Doing Business/Central and Eastern 		
			   Europe

P.M.B.A Exchange Program

	 Copenhagen Business School
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M.S.A. tax courses:
	 ACCT 6239 Tax Research
	 ACCT 6240 Advanced Corporate and Partnership Tax
	 ACCT 6241 Seminar in International and State Taxation
	 ACCT 6242 Accounting for Income Taxes

The accounting concentration supports further specialization in the following area: 
financial statement analysis.

Financial Statement Analysis – 12 credit hours
Requirements
	 ACCT 6202 Financial Accounting II (required core course, not included in 12-hour total)
Plus the 12 hours of courses in the following list:
	 ACCT 6205 Managerial Accounting I
	 ACCT 6206 Managerial Accounting II (ACCT 6221 may substitute for this course.)
	 ACCT 6210 Financial Reporting and Analysis I
	 ACCT 6211 Financial Statement Analysis
	 ACCT 6212 Financial Reporting and Analysis II
	 ACCT 6214 Mergers and Acquisitions I

Concentration in Financial Consulting – 12 credit hours
Requirements
	 ACCT 6202 Financial Accounting II (required core course, not included in 12-hour total)
Plus the 12 hours of courses in the following list:
	 ACCT 6210 Financial Reporting and Analysis I
	 ACCT 6211 Financial Statement Analysis
	 ACCT 6212 Financial Reporting and Analysis II
	 FINA 6205 Finance Theory and Practice
	 FINA 6211 Valuation and Analysis
	 FINA 6212 Corporate Financial Policies

finance department
Concentration in Finance – 16 credit hours

For the second accounting core requirement, a student may take ACCT 6202 Financial 
Accounting II or ACCT 6205 Managerial Accounting I. However, ACCT 6202 Financial 
Accounting II is a prerequisite for ACCT 6210 Financial Reporting and Analysis I and ACCT 
6211 Financial Statement Analysis, which are highly recommended courses for students 
concentrating in finance, although these two accounting courses do not count toward the 
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	 FINA 6218 Fixed Income Securities
	 FINA 6219 Forwards, Futures and Swaps
	 FINA 6220 Options
	 FINA 6222 Financial Markets and Monetary Policy
	 FINA 6223 Game Theory for Business Managers
	 FINA 6226 Alternative Asset Management
	 FINA 6227 Hedge Funds 
	 FINA 6228 Energy Project Valuation and Finance 
	 FINA 6229 Energy Risk Management
	 FINA 6230 Practicum in Portfolio Management I (fall term)
	 FINA 6231 Practicum in Portfolio Management II (spring term)

The finance concentration supports further specialization in the following four areas:  
1) alternative assets, 2) investments, 3) corporate finance or 4) energy finance.

1.	Alternative Assets – 16 credit hours
	 Requirements
		  ACCT 6202 Financial Accounting II or
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3.	Corporate Finance – 16 credit hours
	 Requirements
		  ACCT 6202 Financial Accounting II or ACCT 6205 Managerial Accounting I (required 	

		  core course)
		  FINA 6205 Finance Theory and Practice 
		  FINA 6206 Uncertainty and Strategic Decision-Making
		  FINA 6211 Valuation and Analysis 
		  FINA 6216 Portfolio Theory and Asset Pricing
	 Plus any 8 hours of elective courses from the following list:
		  FINA 6212 Corporate Financial Policies
		  FINA 6213 Corporate Restructuring and Value Creation
		  FINA 6214 International Financial Markets
		  FINA 6215 Emerging Markets Finance
		  FINA 6217 Leveraged Finance
		  FINA 6219 Forwards, Futures and Swaps
		  FINA 6220 Options
		  FINA 6222 Financial Markets and Monetary Policy
		  FINA 6223 Game Theory for Business Managers
		  FINA 6228 Energy Project Valuation and Finance
		  FINA 6229 Energy Risk Management

4.	Energy Finance – 16 credit hours
	 Requirements
		  ACCT 6202 Financial Accounting II or ACCT 6205 Managerial Accounting I (required 	

		  core course)
		  FINA 6205 Finance Theory and Practice 
		  FINA 6206 Uncertainty and Strategic Decision-Making
		  FINA 6216 Portfolio Theory and Asset Pricing
		  FINA 6228 Energy Project Valuation and Finance 
		  FINA 6229 Energy Risk Management 
	 Plus any 6 hours of elective courses from the following list:
		  FINA 6211 Valuation and Analysis 
		  FINA 6212 Corporate Financial Policies
		  FINA 6213 Corporate Restructuring and Value Creation
		  FINA 6214 International Financial Markets
		  FINA 6217 Leveraged Finance
		  FINA 6219
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Across academic departments
Concentration in General Business – 12 credit hours

Requirements
	 ACCT 6202 Financial Accounting II or ACCT 6205 Managerial Accounting I (required 	

	 core course, not included in 12-hour total) 

Select any elective courses, adhering to the prerequisites listed with the course catalog 
descriptions, for a total of 12 elective credit hours. 

List of courses not included in specific concentrations:
	 BL 6224 Managerial Perspectives on Law and the Workplace (course option in manage-

ment concentration)
	 BL 6225 Legal and Ethical Environment of Business for Accountants
	 RMI 6230 Corporate Risk Management and Insurance

New concentration effective fall 2010:

REAL ESTATE, RISK MANAGEMENT and  
BUSINESS LAW department

Concentration in Real Estate – 14 credit hours
Requirements
	 ACCT 6202 Financial Accounting II or ACCT 6205 Managerial Accounting I (required 	

	 core course, not included in 14-hour total) 

Plus the 14 hours of courses in the following list:
	 FINA 6205 Finance Theory and Practice
	 FINA 6206 Uncertainty and Strategic Decision-Making
	 FINA 6211 Valuation and Analysis 
	 RE 6211
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Student File Number
The University assigns each student an eight-digit SMU identification number. 

The student should furnish the SMU ID number on all forms when requested, 
because it is the primary means the University has to identify the student’s academic 
records and transactions related to the records.

Name Change
A student who has a change in name must provide to the Office of the Registrar 

his or her Social Security card or the form issued by the Social Security Admin-
istration. Enrollment or records services for the student under a name different 
from the last enrollment cannot be accomplished without the above documents. 
All grade reports, transcripts and diplomas are issued only under a person’s legal 
name as recorded by the University Registrar’s Office.

Mailing Addresses, Telephone and e-Mail Address
Students are required to provide the University a current permanent home address 

and a current local mailing address; a billing address can be provided if it differs 
from the home address. In addition, a residence address (not a post office box 
number) is required for international students. Students are required to provide a 
local telephone number and a cell telephone number. Students who do not have 
cellular telephones or do not wish to report the numbers must declare this informa
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accepting admission to a Cox program or as soon as possible after arriving at Cox. 
Since Cox graduate courses are taught in eight-week modules, students may have 
projects due by the second class meeting or midterm exams three or four weeks after 
classes begin. It is necessary that students requesting reasonable accommodations 
do so as early as possible.

The documentation review process for establishing eligibility for receiving reason-
able accommodation can take as long as two weeks and is required before reasonable 
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Acceleration For Professional M.B.A. Students
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Readmission
Students in good standing who have not enrolled in more than 12 months must 

complete a Readmission Request Form. To be in good standing, a student must 
have a cumulative GPA of 3.0 or better, must have earned eight or more hours, and 
must have a clear student financial record. After receiving the Readmission Request 
Form, Graduate Student Services will review the student’s request and academic 
record to determine the student’s eligibility to be readmitted to the same program. 
If approval to return to the Cox graduate program is granted, the student will 
receive information detailing her or his new degree plan, including any updates to 
the curriculum that must be followed. Readmitted students are charged a rema-
triculation fee of $75. Readmission does not affect the statute of limitations estab-
lished by the initial enrollment.

Any former student with less than the criteria outlined for good standing must 



    Policies and Procedures  73 



74  Cox School of Business Graduate Catalog

graduates of the Southwestern Graduate School of Banking. This credit is awarded 
only to SWGSB graduates from the two graduating classes prior to the student’s 
admission to the Full-Time or Professional M.B.A program. The credits will be treated 
as general graduate elective credits and will not count toward any specific area of 
concentration. The credit may not be applied to the Executive M.B.A. program.

M.B.A. Students Taking Courses in Other  
SMU Graduate Programs
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courses for credit after graduation  
from m.b.a. program
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Regulations for Course Auditors
1.	Classroom recitation and participation are restricted; availability of course 

handouts, tests and other materials are restricted; no grade is assigned and no 
credit is recorded; no laboratory privileges are included.

2.	If credit is desired, the student must enroll in the course, pay regular tuition and 
repeat it as a regular course.

3.	The student’s name does not appear on class rosters or grade rosters.
4.	Regular admission and enrollment procedures are not conducted for auditors. 

Audit approval comes by completing one of the audit forms detailed above.
5.	The audit fee is nonrefundable.
6.	Some courses are not available for auditing.
7.	Courses in starting a business are offered through a certificate program in the 

Caruth Institute for Entrepreneurship.

Student in Good Standing Criteria
To be in good standing, a student must have a cumulative GPA of 3.0 or better, 

must have earned eight or more credit hours, and must have a clear student financial 
record.

Grades
Only the course instructor determines a student’s grade in the course. The fol-

lowing grades are authorized for recording on Cox School of Business graduate 
students’ transcripts maintained in the University’s Office of the Registrar. 

Grades	 Description 	 Grade Point Per Term Hour
A, A-	
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an earned grade of C- or above. (Also see the policy section Grade Forgiveness 
Opportunity.)

For an elective course, if a grade of D+, D, D- or F is earned, the course is not 
successfully completed, therefore a student must take an additional course and 
successfully complete it to earn the credit hours to count toward the degree. The 
student has the option of taking either the same course or a different one, but must 
earn a grade of C- or above for a course to count toward the degree.

In both situations of required and elective courses not successfully completed, 
these courses and grades are listed on the student’s transcript. While the grades are 
included in the student’s cumulative GPA, the credit hours of the unsuccessful attempt 
are not counted toward the degree. Students are permitted to take no more than the 
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Appeal of 
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In addition, any student who is awarded a scholarship and who goes on academic 
probation will immediately lose the scholarship but may be given an opportunity to 
regain the scholarship when his or her cumulative GPA is raised to 3.0 or above.

Cox graduate students on academic probation are not permitted to serve in any 
student leadership position of any organization representing either Cox or SMU. 
A student on academic probation is not permitted to enroll in a directed study nor 
enroll for an internship during an active term. Full-Time M.B.A. students are 
required to enroll in the internship course as part of the Full-Time M.B.A. curricu-
lum in the summer term between the first and second year of the program.
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M.S. in Entrepreneurship students will be dismissed if they achieve: 

b 	Less than a cumulative 2.5 GPA at the end of 8 GPA hours or first term.
b 	Less than a cumulative 2.75 GPA at the end of 16 GPA hours or second term.
b 	Less than a cumulative 2.9 GPA at the end of 24 GPA hours or third term.
b 	Less than a cumulative 2.95 GPA at the end of 32 GPA hours or fourth term.

With an approved petition to take up to four (4) additional credit hours beyond the 32 GPA 
hours required for the degree, M.S. in Entrepreneurship students will be dismissed if they 
achieve:

b 	Less than a cumulative 2.95 GPA at the end of 32 GPA hours or fourth term.
b 	Less than a cumulative 2.98 GPA at the end of 34 GPA hours (+ 2 hours).
b 	Less than a cumulative 3.0 GPA at the end of 36 GPA hours (+ 4 hours).

M.S. in Entrepreneurship students MUST have a cumulative 3.0 GPA at the end 
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Merit-Based Scholarships
Scholarships are awarded by the Cox School to entering Full-Time M.B.A. and 



General Information

History
From its beginning as the Department of Commerce for Southern Methodist 

University, the Edwin L. Cox School of Business has been educating the country’s 
business leaders for 90 years.

Named in 1978 in honor of Dallas businessman Edwin L. Cox, the Cox School 
has a rich heritage that began in 1920 when the SMU Board of Trustees established 
a Department of Commerce at the request of the Dallas business community. In 
1921, the Department of Commerce was renamed the School of Commerce, and, 
in 1941, the Board of Trustees established the School of Commerce as a separate 
entity from the University. At this point, the School of Commerce became the 
School of Business Administration, and the new Bachelor of Business Administra-
tion degree was approved by the trustees. The graduate program at the School of 
Business Administration began in 1949 with the authorization of a Master of Busi-
ness Administration program.

In 1965, the SMU Foundation for Business Administration was established. This 
group of advisers has helped guide the Cox School throughout the years, and today 
is known as the Executive Board. Also instrumental in supporting the Cox School 
are members of its two successful mentoring programs: the Associate Board for 
M.B.A. students and the Business Associates Program for B.B.A. students. These two 
boards involve more than 220 area business leaders who volunteer their time and 
expertise to students who want to start making business connections for the future.

Today, under the leadership of Dean Albert W. Niemi, Jr., the Cox School con-
tinues to move up in the ranks of the world’s premier business schools, receiving 
recognition for excellence in research and teaching. 

Academic Accreditation
Southern Methodist University is accredited by the Commission on Colleges of 

the Southern Association of Colleges and Schools to award baccalaureate, Master’s 
and doctoral degrees. Individual academic programs are accredited by the appro-
priate national professional associations. Accreditation questions for the Commis-
sion on Colleges can be addressed to 1866 Southern Lane, Decatur, Georgia 
30033-4097, or call 404-679-4500.

The Cox School of Business is accredited by AACSB International – The Associa-
tion to Advance Collegiate Schools of Business. Cox accreditation questions may be 
addressed to AACSB International; 777 South Harbour Island Boulevard, Suite 750, 
Tampa, Florida 33602-5730; telephone 813-769-6500; fax 813-769-6559.

Cox School Complex
In 1952, ground was broken for the Joseph Wylie Fincher Memorial Building 

for the School of Business Administration, and for years the Fincher Building 
housed all activities in the Cox School. In 1987, two more buildings were added 
to the Cox School complex – the Cary M. Maguire Building and the Trammell 
Crow Building. The James M. Collins Executive Education Center was added in 
2005 to meet the needs of the growing Cox programs.

Centers and Institutes

The Edwin L. Cox Business Leadership Center
Paula Hill Strasser, Director
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assessments, classes, seminars, roundtables, special programs and individualized 
executive coaching to enhance leadership development under eight themes: customer 
innovation, personal development, team dynamics, productive leadership, man- 
agerial leadership, communication skills, interpersonal relations and business 
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customized educational experiences for groups of current and high-potential 
managers improve a company’s organizational performance. For more information, 
visit www.exed.cox.smu.edu or call 214-768-3335 or 1-800-768-6699.

Southwestern Graduate School of Banking Foundation
S. Scott MacDonald, President and CEO

The SW Graduate School of Banking offers a carefully crafted and executed 
approach to graduate banking education that melds personal growth and profes-
sional wisdom by emphasizing intellectual as well as leadership development. The 
program, which is divided into three integrated two-week resident sessions, is 
guided by some of the industry’s top management consultants and educators. For 
more information, visit www.swgsb.org.

William O’Neil Center for Global Markets and Freedom
W. Michael Cox, Director

The center was established in 2008 by William J. “Bill” O’Neil (BBA, ’55) and 
his wife, Fay C. O’Neil, to study the impact of competitive market forces on freedom 
and prosperity in the global economy. The O’Neils created the center to offer 
education and training for today’s forward-looking individuals and businesses that 
recognize the importance of globalization in changing the paradigm in which we 
are all operating. For additional information, visit www.oneilcenter.org.

graduate residence accommodations
The Department of Residence Life and Student Housing operates two apartment 

residence halls designated primarily for graduate students. 
Martin Hall, an efficiency apartment hall, houses single and married graduate 

students, and married undergraduate students. Martin Hall also houses some senior 
undergraduates.

Hawk Hall, a one-bedroom-apartment facility, houses single graduate students, 
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Note: For students receiving financial aid (scholarships, grants or loans), when 
the withdrawal date qualifies for reduction of tuition and fees charges, the refund 



Right to Know
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Administration 



Barry J. Bryan, Professor of Practice in Accounting, Ph.D., Texas A&M
Jay Carson, Assistant Professor of Management and Organizations, Ph.D., Maryland
Indraneel Chakraborty, Assistant Professor of Finance, Ph.D., Pennsylvania
Andrew H. Chen, Professor of Finance and Distinguished Chair in Finance, Ph.D., 

California (Berkeley)
James C. Collins, Jr., Senior Lecturer in Information Technology and Operations 

Management, M.S.I.E., SMU
Sonja C. Corbin, Senior Lecturer in Marketing, M.B.A., Texas Christian
William Michael Cox, Executive in Residence and Director of the William J. O’Neil 

Center for Global Markets and Freedom, Ph.D., Tulane
David Carroll Croson, Associate Professor of Strategy and Entrepreneurship, Ph.D., 

Harvard
Michael L. Davis, Clinical Professor of Finance, Ph.D., SMU
Steven P. Dennis, Executive-in-Residence, M.B.A., Harvard
Hemang A. Desai, Professor of Accounting and Robert B. Cullum Professor in 

Accounting, Ph.D., Tulane 
William R. Dillon, Professor of Marketing and Herman W. Lay Chair of Marketing, 

Ph.D., City University of New York
Edward J. Fox, Associate Professor of Marketing and W. R. and Judy Howell Director 

of the JCPenney Center for Retail Excellence, Ph.D., Pennsylvania
Judith H. Foxman, 
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Michel R. Vetsuypens, Professor of Finance, Ph.D., Rochester
Glenn Voss, Associate Professor of Marketing and Marilyn R. and Leo F. Corrigan, 

Jr. Endowed Professor, Ph.D., Texas A&M 
Zannie G. Voss, Professor of Marketing and Chair of Arts Administration, Ph.D., 

Institut D’Administration des Entreprises
Gordon Walker, Professor of Strategy and Entrepreneurship and David B. Miller 

Endowed Professor in Business, Ph.D., Pennsylvania
Morgan K. Ward, Assistant Professor of Marketing, Ph.D., Texas
Catherine Weber, Senior Lecturer in Business Law, J.D., SMU
Wendy M. Wilson, Assistant Professor of Accounting, Ph.D., North Carolina  

(Chapel Hill)
Jeff Jiewei Yu, Assistant Professor of Accounting, Ph.D., Ohio State
Qi Jessie Zhou, Assistant Professor of Strategy and Entrepreneurship, Ph.D.,  

Ohio State 

Emeritus Professors
Marvin L. Carlson, Professor Emeritus of Accounting, Ph.D., Wisconsin
Alan B. Coleman, Professor Emeritus of Finance, Ph.D., Stanford
Elbert B. Greynolds, Jr., Professor Emeritus of Accounting, Ph.D., Georgia State
Richard W. Hansen, Professor Emeritus of Marketing, Ph.D., Minnesota
Thomas V. Hedges, Professor Emeritus of Accounting, D.B.A., Indiana
Richard O. Mason, Professor Emeritus of Management Sciences, Ph.D., California 

(Berkeley)
Sydney Chandler Reagan, Professor Emeritus of Real Estate and Regional Science, 

Ph.D., Harvard
John W. Slocum, Jr., Professor Emeritus of Management and Organizations, Ph.D., 

Washington
John A. Stieber, Professor Emeritus of Finance, M.A., SMU
Rhonald D. Walker, Professor Emeritus of Accounting/Business Law and Taxation, 

J.D., SMU
Leland Michael Wooton, Professor Emeritus of Management and Organizations, 

Ph.D., Southern California
Frank A. Young, Professor Emeritus of Insurance, M.A., Michigan
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