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NOTICE OF NONDISCRIMINATION 

Southern Methodist University will not discriminate in any employment practice, 
education program, education activity or admissions on the basis of race, color, 
religion, national origin, sex, age, disability, genetic information or veteran status. 
SMU’s commitment to equal opportunity includes nondiscrimination on the basis of 
sexual orientation and gender identity and expression. The executive director for 
access and equity/Title IX coordinator is designated to handle inquiries regarding 
nondiscrimination policies, including the prohibition of sex discrimination under 
Title IX.* The executive director/Title IX coordi nator may be reached at the Perkins 
Administration Building, Room 204, 6425 Boaz Lane, Dallas, TX 75205, 214-768-
3601, accessequity@smu.edu. Inquiries regarding the application of Title IX may 
also be directed to the assistant secretary for civil rights of the U.S. Department of 
Education. 
 
 

* Title IX of the Education Amendments of 1972, 20 U.S.C. §§ 1681–1688. 
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Every effort has been made to include in this catalog information that, at the  
time of preparation for printing, most accurately represents Southern Methodist 
University. The provisions of the publication are not, however, to be regarded as an 
irrevocable contract between the student and Southern Methodist University. The 
University reserves the right to change, at any time and without prior  notice,  
any provision or requireme nt, including, but not limited to, policies, procedures, 
charges, financial aid programs, refund policies and academic programs. 

Catalog addenda are published online at www.smu.edu/catalogs. An addendum 
includes graduation, degree and transfer requirements that do not appear in a  
specific print or online catalog but apply  in  that academic year. 

Additional information can be obtained by writing to the Undergraduate Office of 
Admission or to the appropriate school (listed above) at the following address: 

  Southern Methodist University  
  Dallas TX 75275 

 Information concerning Cox School of Business admissions, financial aid and 
student records is available from the following:  
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  Cox School of Business 
  Southern Methodist University  
  PO Box 750333 
  Dallas TX 75275-0333 
  214-768-1214 (admissions) 
  214-768-2371 (financial aid) 
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GE N E R A L  I N F O RM A T I O N  

COX SCHOOL OF BUSINESS 

History 

From its beginning as the Department of Commerce for Southern Methodist Unive r-
sity, the Edwin L. Cox School of Business has been educating the country’s business 
leaders for more than 90 years. 

Named in 1978 in honor of Dallas businessman Edwin L. Cox, the Cox School has 
a rich heritage that began in 1920 when the SMU Board of Trustees established a 
Department of Commerce at the request of the Dallas business community. In 1921, 
the Department of Commerce was renamed the School of Commerce, and, in 1941, 
the Board of Trustees established the School of Commerce as a separate entity from 
the University. At this point, the School of Commerce became the School of Business 
Administration, and the new Bachelor of Business Administration degree was ap-
proved by the trustees. The graduate program at the School of Business Administra-
tion began in 1949 with the authorization of a Master of Business Administration 
program. 

In 1965, the SMU Foundation for Business Administration was established. This 
group of advisers has helped guide the Cox School throughout the years, and today is 
known as the Executive Board. Also instrumental in supporting the Cox School are 
members of its two successful mentoring programs: the Associate Board for M.B.A. 
students and the Business Associates Program for B.B.A. students. These two boards 
involve more than 220 area business leaders who volunteer their time and expertise 
to students who want to start making business connections for the future. 

Today, under the leadership of Dean Albert W. Niemi, Jr., the Cox School contin-
ues to move up in the ranks of the world’s premier business schools, receiving 
recognition for excellence in research and teaching. 

Cox School Complex 

In 1952, ground was broken for the Joseph Wylie Fincher Memorial Building for the 
School of Business Administration, and for years the Fincher Building housed all 
activities in the Cox School. In 1987, two more buildings were added to the Cox 
School complex – the Cary M. Maguire Building and the Trammell Crow Building. 
The James M. Collins Executive Education Center was added in 2005 to meet the 
needs of the growing Cox programs. 

Centers and Institutes 

The Business Information Center  

Sandal Miller, Director 

The Business Information Center, the Cox School’s business library, is a premier 
facility combining the features of a university library with the immediacy of online 
computer resources. The business library provides access to more than 470 elec-
tronic research databases; includes individual and group study areas, more than 
70 computer workstations, a presentation preparation/practice room, a multimedia 
studio, group study rooms and staff offices; and features the Kitt Investing and 
Trading Center. Special collections include the Hillcrest Foundation International 
Resource Library, the Edwin L. Cox Business Leadership Center Resource Collec-
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tion, the Maguire Energy Institute Resource Collection, and the MBA Career Man-
agement Center Library. The mission of the business library is to provide the SMU 
community with personalized reference and instruction services by business librari-
ans, support the integration of information -literacy skills into the curriculum, and 
enable access to authoritative business information regardless of format. It is a 
center for research and development for state-of-the-art information technology 
applications in the business education field. 

The Caruth Institute for Entrepreneurship  

Jerry F. White,  Director 

The Caruth Institute at Cox was established in 1970 by W.W. Caruth, Jr., to help 
people learn about the excitement of building their own business, the challenges of 
management, the uncertainties of the marketplace and the acceptance of adversity as 
a learning experience. The Caruth Institute focuses on both the entrepreneurial and 
managerial aspects of starting and growing a business. Programs include credit 
courses for undergraduate and graduate students, including the Master of Science  
in Entrepreneurship program as well as certificate programs for the outside business 
community.  The institute conducts the Southwest Venture Forum, which brings 
together investors, entrepreneurs and the professionals who serve them, and the 
Dallas 100™ Awards, which honors the fastest growing privately held companies in 
the Dallas/Fort Worth Metroplex. In addition, the institute sup ports community 
entrepreneurship activities such as the Metroplex Growth Capital Conference. It also 
oversees the Cox M.B.A. Business Plan competition and is responsible for the opera-
tions of the Cox M.B.A. 
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The EnCap Investments & LCM Group  
Alternative Asset Management Center  

Bill Maxwell, Director 

The center, established in 2009 at the Cox School of Business, places Southern 
Methodist University at the forefront of training in the most significant growth area 
in the investment field today . There are more than 200 alternative investment firms 
in the Dallas/Fort Worth Metroplex. The Alternative Asset Management program 
makes Cox a top provider of trained students for these local firms and other growing 
firms throughout th e United States and the world. 

Executive Education Center  

Frank R. Lloyd, Associate Dean 
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The Maguire Energy Institute  

W. Bruce Bullock, Director 

The Maguire Energy Institute encourages the study of policy, marketing, and man-
agement issues related to oil, natural gas and electricity. The institute conducts 
seminars and training programs focusing on the business, economic and managerial 
aspects of the energy industry; hosts conferences to facilitate the exchange of ideas 
and information among educators, practitioners, media and government officials; 
and provides material for students and teachers to foster a better understanding of 
the role of the energy industry in the world economy. 

The MBA Business Leadership Center  

Paula Hill Strasser, Director 

The MBA Business Leadership Center augments the Cox School of Business gradu-
ate curriculum with strategic leadership knowledge and practical applications essen-
tial for business success in today’s global market. The BLC offers diagnostic 
assessments, classes, seminars, roundtables, special programs and individualized 
executive coaching to enhance leadership development under eight themes: cus-
tomer innovation, personal development, team dynamics, produ ctive leadership, 
managerial leadership, communication skills, interpersonal relations and business 
leaders roundtables. Programs offered through the BLC are developed and taught by 
industry professionals who bring highly advanced expertise from leading companies 
such as Accenture, Grant Thornton, Dell Services, Texas Instruments, Capital Alli-
ance and The Walt Disney Co. 

William J. O ’
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The M.B.A. Office of Global Operations reserves the right to decline anyone whose 
behavior at Cox indicates he or she might jeopardize Cox
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FULL-TIME JURIS DOCTOR AND MASTER 
OF BUSINESS ADMINISTRATION PROGRAM 

Overview 

The combined full- time J.D./ M.B.A. program is offered jointly by the SMU Dedman 
School of Law and the Cox School of Business. The program is designed for students 
interested in either a career in law with a strong business focus or for students inter-
ested in business careers with a strong legal focus. The combined degrees may be 
obtained in four academic years. 

This degree plan must be pursued on a full-time basis. (Information about the 
part-time dual- degree program is in the Professional Master of Business Administra-
tion  Program section of this catalog.) The Cox School of Business and the Dedman 
School of Law have different academic calendars; therefore, students must refer to 
both calendars when scheduling courses for both schools in the same term. Students 
enrolled in the joint -degree program must complete all requirements of both pr o-
grams. Cox School of Business required core courses are taken in the second year of 
the dual-degree program and must be taken in the same order as listed below. The 
remaining 14 credit hours of elective courses are taken during the third and fourth 
years of the dual-

-
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Curriculum 
Full-Time J.D./M.B.A. Class 2017: Entry Fall 2015 in Cox, Graduate Spring 2018 

Total C<</MCID 2 >>BDC 25
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MASTER OF ARTS AND MASTER OF 
BUSINESS ADMINISTRATION PROGRAM 

Overview 

The SMU Meadows School of the Arts, in conjunction with the Cox School of Busi-
ness, offers to a limited number of highly qualified candidates America’s only con-
current dual-degree graduate program in business and arts management. Through 
the Division of Arts Management and Arts Entrepreneurship, the M.A./ M.B.A.  
program combines development of contemporary general-management skills with 
in-depth study of today’s professional arts world. This program is offered on a full -
time basis only. 

The program is five successive terms, including summer. The curricula include  
instruction from distinguished arts and business professors, continuing seminars 
with nationally recognized arts administrators, and study abroad and internship 
components. During the first year, students take arts management seminars and the 
core required business curriculum, the basis on which to build for the variety of 
elective courses scheduled during mornings, afternoons and evenings of the second 
year. During the summer between the first and second year, students intern full time 
with a professional arts organization. In the first term of the second year, students 
study abroad at Bocconi University in Milan , Italy.  

Seminars and practica (part-
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Year 1 – Spring  Term (continued) Credit Hours  

Module B Courses 
 AMAE 6222 Audience Development and Marketing in the Arts  2 
 MNGT 6210 Global Leadership Program 2 
 STRA 6201 Strategic Management 2 
 MNGT 6020 First -Year Foundations 0 
 BUSE 6203 Macroeconomics 2 
Modules A and B Courses: Business electives: one course 2 

Term Total 18 

Note: MNGT 6020 First -Year Foundations is a requirement of the M.A./ M.B.A. 
program. The successful completion of this degree requirement earns a grade of 
P (pass). Students participate in various required activities to enhance professional 
development. These sessions will take place most Fridays during the first year of the 
M.B.A. program. 

Year 1 – Summer Term Credit Hours  

AMAE 6304 Arts Administration Internship  3 

Term Total 3 

Year 2 – Fall Term  

International Study at Bocconi University in Milan, Italy 
 Arts management electives: four courses 12 
 Business electives: two courses 4 

Term Total 16 

Year 2 – Spring  Term 

AMAE 6054 Practica (10 hours per week) 0 
Module A Course 
 AMAE 6215 Independent Study: In -Depth Industry Exploration  
  or  elective option of AMAE 6221 or 6225  2 
Module B Course: AMAE 6202 Strategic Planning in the Arts 2 
Modules A and B Courses: Business electives: seven courses 14 

Term Total 18 

Cox Credit Hours Summary for M.A./M.B.A. Program 
  28 credit hours of required Cox courses 
  20 credit  hours of elective Cox courses 

 

  48 credit hours total for Cox toward M.A./M.B.A. degree 

Note: For the 20 credit hours of elective courses, students complete one concentra-
tion. Each concentration requires 12–16 specific credit hours. (Additional informa-
tion is in the Concentrations and Minors  section.) 

Credit Hours Summary by School 

 Year Meadows Arts  Cox Business 

  1 11 30 
  2 16 18 

Total 27 48 
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FAST TRACK MASTER OF BUSINESS ADMINISTRATION PROGRAM 

Overview 

The fast track M.B.A. program 
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Term 2 – Fall Term  Credit Hours  

Module A Courses 
 ITOM 6203 Operations Management 2 
 MNGT 6003 Business Presentation Techniques 0 
 STRA 6201 Strategic Management 2 
 Electives: two courses 4 
Module B Courses 
 ACCT second required accounting course 2 
 BUSE 6202 Managerial Economics 2 
 MNO 6201 Organizational Behavior 2 
 Elective: one course 2 

Term Total 16 
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PROFESSIONAL MASTER OF BUSINESS 
ADMINISTRATION 
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Term 2 Credit Hours  

Module A Courses 
 ACCT second required course 2 
 ITOM 6202 Management Decision Analysis 2 
 MNGT 6003 Business Presentation Techniques 0 
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Spring Entry 
P.M.B.A. Class 78: Entry January 2016, Graduate December 2017 

Total Credit Hours: 48 

Term 1 Credit Hours  

Module A Courses 
 ACCT 6201 Financial Accounting I  2 
 BUSE 6202 Managerial Economics 2 
Module B Courses 
 MAST 6201 Managerial Statistics 2 
 MNO 6201 Organizational Behavior 2 

Term Total 8 

Term 2 

Module A Courses 
 ACCT second required course 2 
 ITOM 6202 Management Decision Analysis 2 
Module B Courses 
 FINA 6201 Managerial Finance 2 
 MKTG 6201 Marketing Management  2 
 MNGT 6001 Managing Your Career 0 

Term Total 8 

Notes 
�B Students select the second accounting course based on their interest and antici-

pated concentration: either ACCT 6202 Financial Accounting II or ACCT 6205 
Managerial Accounting I. Students should consult the Concentrations and Minors  
section for specific information on which second accounting course is required for 
each concentration. 

�B MNGT 6001 Managing Your Career, a zero-credit course, is a requirement to use 
the extended services of the Career Management Center. Students earn a grade of 
Pass or Fail. 

Term 3 Credit Hours  

Module A Courses 
 ITOM 6203 Operations Management 2 
 STRA 6201 Strategic Management 2 
 MNGT 6003 Business Presentation Techniques 0 
Module B Courses 
 BUSE 6203 Macroeconomics 2 
 Elective: one course 2 

Term Total 8 

Note: MNGT 6003 Business Presentation Techniques, a zero-credit course, is a 
requirement of the P.M.B.A. program. Students earn a grade of Pass or Fail. All 
P.M.B.A. students MUST complete this course. 
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The M.B.A. Global Operations Office reserves the right to decline anyone whose 
behavior at Cox indicates that he or she might jeopardize Cox’s exchange relation-
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PART-TIME JURIS DOCTOR AND PROFESSIONAL 
MASTER OF BUSINESS ADMINISTRATION PROGRAM 

Overview 

The combined part-time J.D./P. M.B.A. program is offered jointly by the SMU De d-
man School of Law and the Cox School of Business. The program is designed for 
students interested in either a career in law with a strong business focus or for stu-
dents interested in business careers with a strong legal focus. The combined degrees 
may be obtained in five years, including summer enrollment.  This degree plan is for 
the student attending school on a part-time basis. (Information about the full-
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EXECUTIVE MASTER OF BUSINESS ADMINISTRATION PROGRAM 

Overview 

The E.M.B.A. 
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relations, cost system design, and interpretation (including the use of actual costs and standard 
costs) and identification of the costs and revenues relevant to decisions. A case study orientation 
is likely.  



 

42  Cox School of Business Graduate Catalog 

Policies and Procedures 

Note:  For policies not specifically listed below, the E. M.B.A. program abides by the 
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MASTER OF SCIENCE IN BUSINESS ANALYTICS PROGRAM 

Overview 

The M.S.B.A. program is an educational experience that provides knowledge and 
skills in key business analytics disciplines so that students can become successful in 
their careers. Students will take a total of 33 credit hours, of which 21 credit hours 
are core (or required) courses and 12 credit hours are electives in this one-year, lock-
step program. Each 16-week term is divid
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Term 2 –  Spring  Credit Hours  

Module A Courses 
 ITOM 6212 Data Visualization and Communication  2 
 ITOM 6219 Web and Social Media Analytics 2 
 MKTG 6274 Business Research Methods 2 
 MNGT 6101 Managing Your Career 1 
 Elective: one course 2 
Module B Courses 
 ITOM 6217 Data Mining   2 
 Electives: three courses 6 

Term Total 17 

 

Credit Hours Summary for M.S.B.A. Program 

  23 credit hours of required courses 
  10 credit hours of elective courses 

 

  33 credit hours total for Cox M.S.B.A. degree 
 

 Students will h ave the option of two program specializations, or tracks, one focus-
ing more attention on database concepts and applications (business process ana-
lytics) and the other focusing more attention on marketing research practices and 
consumer-centric analytics (customer analytics). All specialization electives are two 
credit hours. Students may choose from the following specialization electives: 

�B Electives for Business Process Analytics Specialization 

ITOM 6208 Managing Big Data 
ITOM 6210 In Memory Analytics  
ITOM 6220 Revenue Management 
ITOM 6222 Business Forecasting 
ITOM 6224 Analyzing Service Process 
ITOM 6225 Project Management 
ITOM 6226 Operations Analytics 
 

�B Electives for Customer Analytics Specialization  

MKTG 6204 Consumer Behavior 
MKTG 6205 Customer Insights and Market Intelligence  
MKTG 6273 Customer Value and Pricing Analytics 
MKTG 6230 Customer Loyalty Management 
MKTG 6264 Pricing Analytics  
MKTG 6279 Database Marketing Using Multivariate Analysis  
MKTG 6284 Retailing Analytics  
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Term 2 –  Spring  Credit Hours  

Module A Courses 
 ACCT 6205 Managerial Accounting I  2 
 CISB elective course 2 
Module B Courses 
 CISB elective course 2 
 MKTG 6201 Marketing Management  2 

Term Total 8 

Term 3 – Summer 

Module A Courses 
 CISB 6216 Managing the Entrepreneurial Business I  2 
 STRA 6201 Strategic Management 2 
Module B Courses 
 CISB 6217 Managing the Entrepreneurial Business II  2 
 FINA 6201 Managerial Finance 2 

Term Total 8 

Term 4 –  Fall  

Module A Courses 
 ITOM 6203 Operations Management 2 
 CISB or STRA elective course 2 
Module B Courses 
 STRA 6224 Entrepreneurial Strategy  2 
 Approved elective course 2 

Term Total 8 

Note: When the prerequisite for enrolling in an elective course is met, that course 
becomes an “approved elective.” 

Credit Hours Summary for M.S.Ent. Program 

  14 credit hours of core academic required courses 
  10 credit hours of specific entrepreneurship required cours es 
   8 credit hours of elective courses as defined in the curriculum 

 

  32 credit hours total for Cox M.S.Ent. degree 
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Term 2 –  Spring  Credit Hours  

Module A Courses 
 ITOM 6203 Operations Management  2 
 STRA 6201 Strategic Management 2 
 Electives: two courses from ACCT/BL/CISB/ FINA 6205/  
  FINA 6216/ ITOM/ MKTG/ MNO/STRA 4 
Module B Courses 
 Electives: three courses from ACCT/BL/CISB/FINA 6205/  
  FINA 6216/ITOM/MKTG/MNO/STRA  6 

Term Total 14 

 

Credit Hours Summary for M.S.M. Program 

  20 credit hours of core academic required courses 
  10 credit hours of free elective courses as noted above 

 

  30 credit hours total for Cox M.S.M. degree 
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MASTER OF SCIENCE IN SPORT MANAGEMENT PROGRAM 

Overview 

The M.S.S.M. degree is offered jointly by the Annette Caldwell Simmons School of 
Education and Human Development and the Cox School of Business. The program is 
designed for students who have a passion for the business of sport and who aspire to 
hold senior-management positions in the multi billion dollar sports industry.  

The M.S.S.M. degree is a full-time, 12-month pro gram. The program is led by 
sport management professionals with decades of executive experience in a wide 
range of segments, including professional leagues and teams, media and broadcast-
ing, marketing and sponsorship, facilities and sports equipment , and apparel. Stu-
dents will learn important business skills from Cox faculty. Each 16-week term is 
divided into two eight -week modules, with courses being offered in the evenings and 
on Saturdays. 

Students are admitted to the program during the fall term only. The admissions 
process is highly selective and follows the admissions standards of the Cox M.B.A. 
program. Candidates apply to the Simmons School; application submissions include  
cover letter, résumé, essays, official GMAT management/business graduate school 
admission test scores, transcripts and a minimum of two ref erences. Complete  
details and link to the application  are available at www.smu.edu/sportmanagement. 
Questions should be addressed to the Sport Management Graduate Program Office: 
telephone 214-768-2776; email SMUSportManagement@smu.edu. 

Curriculum 

M.S.S.M. Class 2016: Entry Fall 2015, Graduate Summer 2016 

Total Credit Hours: 37 

Term 1 – Fall  Credit Hours  

Module A Courses 
 ACCT 6201 Financial Accounting 2 
 BUSE 6202 Managerial Economics 2 
 SPRT 6220 Sport Organizational Design 2 
 SPRT 6223 Sports Sponsorship 2 
Module B Courses 
 MNO 6201 Organizational Behavior  2 
 MAST 6201 Managerial Statistics 2 
 SPRT 6224 Case Studies in Sports Sponsorship 2 
 SPRT 6227 Sports Facility Management 2 

Term Total 16 

Term 2 –  Spring  

Module A Courses 
 MNGT 6103 Business Presentation Skills 1 
 MNO 6215 Master Negotiation  2 
 SPRT 6221 Sports Law 2 
 SPRT 6225 Advanced Sport Communication 2 
 STRA 6201 Strategic Management 2 
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Term 2 – Spring (continued) Credit Hours 

Module B Courses  
 FINA 6201  Managerial Finance 2 
 SPRT 6222  Case Studies in Sport Law  2 
 SPRT 6226  Research Design in Sport Management 2 
 SPRT 6228  Ethics in Sport 2 

Term Total 17 

Term 3 – Summer 

SPRT 6430 Internship 4 

Term Total 4 

Note: Classes designated ACCT, BUSE, FINA, MAST, MNO, MNGT and STRA are 
taught in the Cox School of Business. Classes designated SPRT are taught in the Sim-
mons School of Education and Human Development. 

Credit Hours Summary for M.S.S.M. Program 

  15 credit hours of required Cox courses 
  22 credit hours of required Simmons courses 

 

  37 credit hours total for M.S.S.M. degree 

 

Credit Hours Summary by School 

  Simmons Education/  
Term Human Development Cox Business 

  1 8 8 
  2 10 7 
  3 4 0 

Total 22 15 
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special order and private label pricing), production alternatives (including make or buy), and 
allocation of care resources. Topics include cost behavior, cost-volume-profit relations, cost 
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ACCT 6214 (2). MERGERS AND ACQUISITIONS. This course will examine in detail the 
controversial nature of mergers, acquisitions, and consolidations accounting. In particular, the 
course will examine the differential impact on the financial statements of alternative methods of 
accounting for economically similar transactions as well as the implications of the same for 
managerial behavior, for valuation , and for investors. The revised merger accounting standards 
(SFAS 141/142) require that all mergers be accounted for using one method however, GAAP still 
affords significant discretion to managers in implementing these standards which will be  
reviewed. The insights and the discussions that the M&A setting generated can then be applied 
to various other scenarios where managers can influence or dictate accounting choice. Given the 
FASB
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ACCT 6249 (2). ENTITY TAXATION. This course provides a survey of issues related to part-
nership and S-corporation taxation, multijurisdictional taxation, international and multistate 
taxation, and estate tax planning. Grades are given for this course and ACCT 6248 at the end of 
the second course – the same grade for each course. To receive a grade in either course, the 
student must complete both. Prerequisite: ACCT 6248 Corporate Taxation. 

ACCT 6280 (2). M.S.A. INTERMEDIATE ACCOUNTING I. Theory and techniques for con-
struction of corporate financial reports for use by stockholders, creditors, and other anal ysts. 
Restricted to Cox M.S.A. students and taken only with permission of department chair.  

ACCT 6281 (2). M.S.A. INTERMEDIATE ACCOUNTING II. Continuation of Intermediate 
Accounting I. Restricted to Cox M.S.A. students and taken only with permission of department 
chair. 
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FINANCE COURSES (FINA) 

Professor James S. Linck, Department Chair 

Professors: James S. Linck, William F. Maxwell , Darius P. Miller, Albert W. Niemi, 
James L. Smith, Rex W. Thompson, Kumar Venkataraman, Michel R. Vetsuypens. 
Associate Professor: Amar Gande. Assistant Professors: Indraneel Chakraborty,  
Weizhao Simon Huang, Stacey Elizabeth Jacobsen, Mattia Landoni, Andrew C. 
MacKinlay, Ravindra V. Sastry. Professors of Practice: Mukunathan Santhana-
krishnan,  Donald Shelly, Nathan G. Walcott. Clinical Professors: Jeffrey W. Allen, 
Michael L. Davis. 

All M.B.A. students take FINA 6201 as part of the core curriculum. The appropriate 
prerequisite courses must be successfully completed to enroll in elective FINA 
courses. More details on course selection and prerequisites are found in the Concen-
trations and Minors  section and in the course descriptions below. 

FINA 6201 (2). MANAGERIAL FINANCE. An analysis of the basic problems in corporate 
financial management. The course is organized around the theme of asset valuation. Topics 
covered include stock and bond valuation, capital budgeting, cost of capital, market efficiency, 
and company valuation. 

FINA 6205 (2). FINANCE THEORY AND PRACTICE. This course examines the tools and 
concepts that form the core of modern finance theory, with an emphasis on practical applica-
tions. Topics include risk measurement and the investor’s portfolio optimization problem, asset 
pricing models, risk -adjusted discount rates, investment under uncertainty, capital structure 
theory, firm valuation, and an introduction to options pricing. This course must be taken before 
all other finance electives. Prerequisite: FINA 6201 or currently enrolled in M.S.F. program.  

FINA 6211 (2). VALUATION AND ANALYSIS. This is a practical, applied, overview course in 
corporate finance. The course builds upon and reinforces the theoretical and institutional 
framework covered in introductory business and finance courses. It uses the case approach to 
apply these concepts to real or simulated business situations. The main focus is on the valuation 
of the enterprise. The topics covered may include financial analysis and financial planns.ann5tg3(,)-16
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business. This course reviews the current state-of-the-art in this field, including the application 
of techniques that pertain to the futur es and forward markets, energy derivatives, diversifica-
tion, price forecasting, and information acquisition. Also, introduces the application of real 
options analysis as an alternative to conventional discounted cash flow analysis of risky pro-
jects. Prerequisites:  FINA 6205 and 6228, or currently enrolled in the M.S.F. program.  

FINA 6230 (2). PRACTICUM IN PORTFOLIO MANAGEMENT I. This is the first course 
taught in the fall term of a two -course, two-term practicum that provides students with real -
time money-management experience in managing the Nancy Chambers Underwood portfolio 
(approximately $4 m illion).  The tasks involve sector analysis, the evaluation of existing securi-
ties, and the analysis and due diligence underlying security transactions into and out of the 
portfolio and performance assessment. The course format with a directed study flavor spreads 
the contact hours of a 2-hour course across the entire fall term by meeting 1.5 hours per week 
instead of the regular 3-hour class time. Students are expected to take the entire two-course 
practicum in the fall- spring sequence. Admission is by application (in the spring term prior to 
the fall term enrollment) , and an application does not guarantee admission. 

FINA 6231 (2). PRACTICUM IN PORTFOLIO MANAGEMENT II.  
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INFORMATION TECHNOLOGY AND OPERATIONS 
MANAGEMENT COURSES (ITOM) 

Professor Amit Basu, Department Chair 

Professors: Amit Basu, Bezalel Gavish, John H. Semple. Associate Professors: 
Sreekumar R. Bhaskaran, R. Canan Savaskan-Ebert, Ulrike Schultze. Assistant 
Professors: Vishal Ahuja, Rajiv Mukherjee,  Fangyun T. Tan. Clinical Professors: 
Ellen Parker Allen, Amy V. Puelz. Senior Lecturer: James C. Collins, Jr. Executive-
in-Residence: Hettie Tabor.  

All M.B.A. students take ITOM 6202 and 6203 as part of the core curriculum. The 
appropriate prerequisite courses must be successfully completed to enroll in electiv e 
ITOM courses. More details on course selection and prerequisites are found in the 
Concentrations and Minors  section and in the course descriptions below. 

ITOM 6202 (2). MANAGEMENT DECISION ANALYSIS. The purpose of this course is to help 
students understa
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SAP, Microsoft, and IBM. Students explore technological advances in the analytics field and 
discuss the role and uses of the new technology. Includes developing an in- memory analytics 
system using SAP HANA and accessing data using Lumira. Prerequisite: ITOM 6202 or enrol l-
ment in the M.S.B.A. program. 

ITOM 6212 (2). DATA VISUALIZATION AND COMMUNICATION. Students perform busi-
ness analytics and learn to effectively communicate the results in written and oral presenta-
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ITOM 6264 (2). ADVANCED DECISION MODELS. Students gain experience using spread-
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MNO 6222 (2). LEADING ORGANIZATIONAL CHANGE. Successful leaders understand when 
change is needed and are able to guide the people they lead through the change process. This 
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and competitors. Such insights form the basis for making sound marketing decisions related to 
product, price, place, and promotions. Emphasis is placed on quantitative and qualitative 
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marketing opportunities and problems. This course develops skills in the following areas so 
students can competently implement decision-oriented marketing research projects in the real 
world : 1) translate a business decision into a research problem, 2) choose an appropriate  
research design, 3) collect secondary data using the Internet and other sources, 4) conduct 
exploratory research using focus groups, etc., 5) construct an effective data collection instru-
ment (questionnaire design), 6) select a cost-effective sampling plan, 7) collect and analyze data 
using spreadsheets or statistical packages, and 8) recommend decisions based on the analysis. 
Prerequisite: MKTG 6201. 

MKTG 6225 (2). RETAILER BEHAVIOR AND SALES PROMOTION. The vast majority of 
consumer expenditures, which represent more than $5 trillion and 68 percent of the U.S. gross 
domestic product, are made through retailers. Moreover, the average consumer product com-
pany spends as much on trade promotions (such as promoting its products to retailers) as it 
does on media advertising and consumer promotions combined. These facts highlight the 
importance of retailer behavior and sales promotions in consumer marketing. This course takes 
the retailer ’
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REAL ESTATE, RISK MANAGEMENT AND BUSINESS LAW 
Professor William B. Brueggeman, Department Chair 

Professor: William B. Brueggeman. Associate Professor: Robert Puelz. Senior 
Lecturers: Barbara W. Kincaid, Catherine Weber. 

Real Estate  Courses (RE)  

The appropriate prerequisite courses must be successfully completed to enroll in 
elective RE courses. More details on course selection and prerequisites are found in 
the Concentrations and Minors section and in the course descriptions below. 
RE 6211 (2). REAL ESTATE INVESTMENT. A survey of commercial real estate investments. 
Includes the underlying determinants of supply and demand for various property types, l eases, 
pro forma statements of cash flows, measurement of rates of return, and approaches to valua-
tion. This is the prerequisite for all the other real estate courses. Prerequisite: FINA 6201 or 
enrollment in the M.S.F. program.  

RE 6212 (2). REAL ESTATE ANALYSIS AND STRATEGY. This course examines the physical 
and financial aspects of real estate development from the perspective of the equity investor. 
Classroom lectures will focus on land use concepts critical to the physical development of land 
and buildin gs such as comprehensive planning, zoning, subdivision regulations and overall 
physical feasibility.  Substantial course time will be allocated to the introduction of Argus cash 
flow modeling software and the subsequent property valuation in a student development Excel 
pricing model.  Students will be conversant in relevant investment return metrics and applied 
valuation methodology upon completion of the course. Prerequisite: Real Estate Investment. 

RE 6213 (2). REAL ESTATE FINANCE AND DEVELOPMENT. A course that includes case 
studies dealing with property selection, acquisition, leasing strategy, financing, sources of debt 
and equity capital, project development and land development. Prerequisite: Real Estate  
Investment.  

RE 6215 (2). REAL ESTATE TRANSACTIONS. This course is a survey of topics relating to due 
diligence in real property acquisition, zoning and land use law, contracts and agency, and leases. 
Topics are addressed from a legal perspective. Prerequisite: Real Estate Investment. 

RE 6220 (2). REAL ESTATE PRACTICUM. Students work in groups on applied real estate 
projects furnished by participating firms. Projects may include research topics, deal analysis, 
and opportunity assessments. Provides benefits such as preparation for a career in real estate 
and hands-on, real-world experience in a consultative setting. Students also attend a series of 
on-campus meetings, facilitated by various industry experts, to review their progress and get 
advice on project components and areas of focus. Culminates in deliverables for the clients and 
a team presentation to the class and invited industry guests. Prerequisites: RE 6211 and consent 
of instructor.  

RE 6295 (2). DIRECTED STUDY IN REAL ESTATE. The student works directly with a profes-
sor on a specific project or projects. Credit is given based upon evaluation by the professor. 
Students are responsible for submitting a proposal to a professor for directed study credit. 

Business Law  Courses (BL)  

More details on course selection and prerequisites are found in the Concentrations 
and Minors  section and in the course descriptions below. 
BL 6224 (2). MANAGERIAL PERSPECTIVES ON LAW AND THE WORKPLACE. A course that 
hones students’ ability to recognize, critically assess and manage many of the significant and 
recurring  legal issues that arise in the employment context. Takes a practical approach to equip 
managers to effectively handle workplace issues and mitigate the risk of litigation while simu l-
taneously protecting the business’ legal position in the event litigation  does ensue. Includes 
topics such as protecting intellectual property in a competitive environment; strategic principles 
for designing, drafting, negotiating and administering employment contracts, including non -
compete and confidentiality agreements; recent developments in discrimination and sexual 
harassment law; and the competing interests of the employee’s right to privacy and the employ-
er’s right to know, such as the content of employees e-mail messages or what Internet sites they 
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class to identify, qualify, analyze and present recommendations regarding prospective invest-
ments for the Cox M.B.A. Venture Fund. Topics covered include filtering and qualifying oppo r-
tunities presented by entrepreneurs in business plans, evaluating funding presentations, basic 
due diligence, and portfolio company management. Acceptance to the course is competitive and 
based on submitted applications. It is preferred that applicants have taken STRA 6219 Private 
Equity and Venture.  An application does not guarantee admission. 

STRA 6495 (4). DIRECTED STUDY IN STRATEGY. Student works directly with a professor 
on a specific project or projects. Credit is given based upon evaluation by the professor. Stu-
dents are responsible for submitting a proposal to a professor for directed study credit. 

Entrepreneurship  Courses (CISB)  

More details on course selection and prerequisites are found in the Concentrations 
and Minors  section and in the course descriptions below. The general expectation, 
with the exception of the Master of Science in Entrepreneurship program,  is that 
students have completed the core set of required courses prior to enrolling in CISB 
courses. 
CISB 6210 (2). ESSENTIAL LAW FOR THE ENTREPRENEUR. Provides 
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CISB 6218 (2). MANAGING FAMILY-OWNED AND CLOSELY HELD BUSINESS. The course 
explores the unique challenges and opportunities involved in the management and ownership of 
family -owned and closely held enterprises. Key business, personal, and interpersonal issues 
relevant to the continuity and management of these firms are examined. The course will empha-
size family business systems and family dynamics as well as keys to building long-term success-
ful family businesses. 

CISB 6219 (2). BUSINESS DECISION-MAKING. This class will provide students with the 
tools needed to make better business decisions. The course analyzes theories and practices of 
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CISB 6230 (2). TEAMING WITH VENTURE INVESTORS. This course examines business 
practices and applications that are unique to the venture-funded, early-stage company. Building 
a fast growth venture backed company is different from building a company using the entrepre-
neur’s own funds or those ’4
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International Program Courses   

BAEX 6237 Global Explorations in Entrepreneurship  
BAEX 6238 Doing Business/Latin America  
BAEX 6239 Doing Business/ European Union 
BAEX 6240 Emerging Markets 
BAEX 6241 Doing Business/ China 

P.M.B.A. International  Program Courses 

BAEX 6251 WHU Koblenz – Germany Changing Environment/Intl . Business/ 
   Europe 
BAEX 6252 Chinese U. – Hong Kong Management in Chinese Contexts 
BAEX 6255 Tongji U . – Shanghai Doing Business/China 
BAEX 6256 
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ACCT 6214 Mergers and Acquisitions 
ACCT 6215 Advanced Topics in Accounting 
ACCT 6216 Emerging Issues in Financial Accounting 
ACCT 6217 International Financial Reporting  
ACCT 6218 Forensic Accounting and Financial Statement Fraud 
ACCT 6238 Taxation of Mergers and Acquisitions  
ACCT 6239 Tax Research 
ACCT 6240 



 

    Concentrations and Minors  83 

FINANCE DEPARTMENT 

Concentration in Finance 
Requirements (16 credit hours)  

Core courses not included in the 16-hour total:  

ACCT 6202 Financial Accounting II or  ACCT 6205 Managerial Accounting I  
FINA 6201 Managerial Finance 

Plus 4 hours of required courses:  

FINA 6205 Finance Theory and Practice (MUST be taken before all other FINA 
  electives except FIM7pMCID 6 >>BDC 
/TT3 1 Tf
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 Managerl Finance
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Finance Honors Track 
Requirements ( 65  credit hours)  

The finance honors track within the finance concentration is designed to allow  stu-
dents interested in finance careers to take many of their finance electives earlier in 
the program. To be accepted into the finance honors track, students need to demon-
strate strong performance in FINA 6201 and 6205, ACCT 6201, and MAST 6201. 
Students who apply will be reviewed and considered at the conclusion of module B 
in the fall term. Those accepted will begin alternate coursework in 
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Plus any 12 hours of elective courses from the following list:  

FINA 6214 International Financial Markets  
FINA 6218 Fixed Income Securities 
FINA 6219 Forwards, Futures, and Swaps 
FINA 6220 Options 
FINA 6222 Financial Markets and Monetary Policy  
FINA 6223 Mergers and Acquisitions 
FINA 6226 Alternative Asset Management 
FINA 6227 Hedge Funds 
FINA 6230 
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Plus 8 hours of required courses:  

FINA 6205 Finance Theory and Practice 
FINA 6216 Portfolio Theory and Asset Pricing 
FINA 6228 Energy Project Valuation and Finance 
FINA 6229 Energy Risk Management 

Plus any 8 hours of elective courses from the following list:  

FINA 6211 Valuation and Analysis 
FINA 6212 Corporate Financial Policies 
FINA 6214 International Financial Markets  
FINA 6219 Forwards, Futures, and Swaps 
FINA 6220 Options 
FINA 6222 Financial Markets and Monetary Policy  
FINA 6226 Alternative Asset Management 
FINA 6227 Hedge Funds 
FINA 6236 Advanced Portfolio Management 
BUSE 6206 Uncertainty and Strategic Decision-Making  
BUSE 6223 Game Theory for Business Managers 
LAW 6378 Oil and Gas Law 
  or  LAW 7264 Oil and Gas Environmental Law (with  instructor ’s permission) 

INFORMATION TECHNOLOGY AND 
OPERATIONS MANAGEMENT DEPARTMENT 

Concentration in Business Analytics 
Requirements (12 credit hours)  

Core courses not included in the 12-hour total:  

ACCT 6202 Financial Accounting II  
  or  ACCT 6205 Managerial Accounting I  
ITOM 6202 
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Minor in Business Analytics 
Requirements ( 8  credit hours)  

Core courses not included in the 8-hour total:  

ACCT 6202 Financial Accounting II  or  ACCT 6205 Managerial Accounting I  
ITOM 6202 Management Decision Analysis 
ITOM 6203 Operations Management 

Plus 8 hours, with a minimum of 4  hours from the foundation list:  

Foundation Courses (minimum of 4 hours) 
ITOM 6214 Business Modeling Using Spreadsheets 
ITOM 6217 Business Intelligence and Data Mining 
ITOM 6222 Predictive Analysis and Forecasting 

Elective Courses 
ITOM 6208 Managing Big Data 
ITOM 6210 In Memory Analytics  
ITOM 6212 Data Visualization and Communication  
ITOM 6215 Database Design for Business Applications 
ITOM 6218 Business Process Consulting 
ITOM 6219 Web and Social Media Analytics 
ITOM 6220 Revenue Management 
ITOM 6225 Project Management 
BUSE 6206 Uncertainty and Strategic Decision-Making  
MKTG 6223 What Customers Value or  MKTG 6230 Customer Loyalty Mgmt.  

Concentration in Information and Operations 
Requirements (12 credit hours)  

Core courses not included in the 12-hour total:  

ACCT 6202 Financial Accounting II or  ACCT 6205 Managerial Accounting I  
ITOM 6202 Management Decision Analysis 
ITOM 6203 Operations Management 

Plus 12 hours, with a  minimum of 4  hours from the foundation list:  

Foundation Courses (minimum of 4 hours) 
ITOM 6207 Supply Chain Management 
ITOM 6215 Database Design for Business Applications 
ITOM 6225 Project Management 

Elective Courses 
ITOM 6205 Digital Strategy 
ITOM 6208 Managing Big Data 
ITOM 6212 Data Visualization and Communication  
ITOM 6214 Business Modeling Using Spreadsheets 
ITOM 6217 Business Intelligence and Data Mining 
ITOM 6218 Business Process Consulting 
ITOM 6219 Web and Social Media Analytics 
ITOM 6220 Revenue Management 
ITOM 6224 Managing Service Operations 
ITOM 6226 Operations Management Strategy 
ITOM 6230 Business Process Outsourcing and Offshoring 
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Minor in Information and Operations 
Requirements ( 8  credit hours)  

Core courses not included in the 8-hour total:  

ACCT 6202 Financial Accounting II or ACCT 6205 Managerial Accounting I  
ITOM 6202 Management Decision Analysis 
ITOM 6203 Operations Management 

Plus 8 hours, with a minimum of 4  hours from the foundation list:  

Foundation Courses (minimum of 4 hours) 
ITOM 6207 Supply Chain Management 
ITOM 6215 Database Design for Business Applications 
ITOM 6225 Project Management 

Elective Courses 
ITOM 6205 Digital Strategy  
ITOM 6208 Managing Big Data 
ITOM 6212 Data Visualization and Communication  
ITOM 6214 Business Modeling Using Spreadsheets 
ITOM 6217 Business Intelligence and Data Mining 
ITOM 6218 Business Process Consulting 
ITOM 6219 Web and Social Media Analytics 
ITOM 6220 Revenue Management 
ITOM 6224 Managing Service Operations 
ITOM 6226 Operations Management Strategy 
ITOM 6230 Business Process Outsourcing and Offshoring 

MANAGEMENT AND ORGANIZATIONS DEPARTMENT 

Concentration in Management 
Requirements (14 credit hours)  

Core courses not included in the 14-hour total:  

ACCT 6202 Financial Accounting II or  ACCT 6205 Managerial Accounting I  
MNO 6201 Organizational Behavior 

Plus 2 hours of the required course: MNO 6202 Managing Organizations 

Plus 12 hours, with a minimum of 4  hours from Group One and the remaining 
8 hours from eithe r Group One or Group Two : 

Group One (minimum of 4 hours) 
MNO 6214 Strategic Management of Human Capital 
MNO 6218 Organizational Leadership 
MNO 6220 Corporate Governance 
MNO 6222 Leading Organizational Change 
MNO 6232 Corporate Ethics and Organizational Responsibility  

Group Two 
MNO 6210 Leader as Coach 
MNO 6212 Introduction to Consulting  
MNO 6215 Master Negotiation  
MNO 6216 Advanced Master Negotiation 
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MNO 6226 Managing Across Cultures 
BL 6224 Managerial Perspectives on Law and the Workplace 
ITOM 6207 Supply Chain Management 
ITOM 6218 Business Process Consulting 
ITOM 6225 Project Management 
STRA 6202 Advanced Strategic Management 
STRA 6232 Innovation and Strateg ic Change 

Minor in Management 
Requirements (10 credit hours)  

Core courses not included in the 10-hour total:  

ACCT 6202 Financial Accounting II or  ACCT 6205 Managerial Accounting I  
MNO 6201 



 

    Concentrations and Minors  91 

Plus 10 hours of marketing functions  and topics courses, with a minimum of 
4 hours from the functions  list:  

Functions Courses (minimum of 4 hours) 
MKTG 6212 Advanced Communication Management 
MKTG 6214 Advanced Pricing Management 
MKTG 6215 Advanced Product and Brand Management 
MKTG 6218 Multichannel Marketing Management  

Topics Courses 
MKTG 6222 New Product Development 
MKTG 6223 Understanding What Customers Value 
MKTG 6224 Research for Marketing Decisions  
MKTG 6225 Retailer Behavior and Sales Promotion 
MKTG 6226 Advanced Marketing Strategy 
MKTG 6227 Global Marketing Management  
MKTG 6229 Database Marketing 
MKTG 6230 Customer Loyalty Management 
MKTG 6232 Digital and Social Media Marketing  
MKTG 6233 Nonprofit Mark7.02 -04.0.7(e -0.(e -0.g)0.9( S)-3.4(t)-1.1(r)0.5(a)-404.0.e)-40gy 
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REAL ESTATE, RISK MANAGEMENT AND 
BUSINESS LAW DEPARTMENT 

Concentration in Real Estate 
Requirements (14 credit hours)  

Core courses not included in the 14-hour total:  

ACCT 6202 Financial Accounting II or  ACCT 6205 Managerial Accounting I  
FINA 6201 Managerial Finance 

Plus 8 hours of required courses: 

RE 6211 Real Estate Investment 
RE 6212 Real Estate Analysis and Strategy 
RE 6213 Real Estate Finance and Development 
RE 6215 Real Estate Transactions 

Plus any 6 hours of courses from the following list:  
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Minor in Strategy and Entrepreneurship 
Requirements (10 credit hours)  

Core courses not included in the 10-hour total:  

ACCT 6202 Financial Accounting II or  ACCT 6205 Managerial Accounting I  
STRA 6201 Strategic Management 

Plus 2 hours of the required course: STRA 6202 Advanced Strategic Management 

Plus any combination of 8  hours from the following list,  with a maximum 4  hours 
of CISB courses: 

STRA 6219 Private Equity and Venture Capital  
STRA 6220 Strategic Mergers and Acquisitions 
STRA 6222 International Corporate Strategy  
STRA 6224 Entrepreneurial Strategy  
STRA 6225 Strategic Alliances 
STRA 6226 Competitive Advantage 
STRA 6228 Global Strategy 
STRA 6232 Innovation and Strategic Change 
STRA 6236 The Prac
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Any outstanding debts to the University that do not include Title IV funds will be 
deducted from the credit balance prior to issuing a refund. All other debts should be 
paid directly by the student.  

A student whose University account is overdue or who in any other manner has 
an unpaid financial obligation to the University will be denied the recording and 
certification services of the Office of the Registrar, including the issuance of a tran-
script or diploma, and may be denied readmission until all obligations are fulfilled. 
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PAYMENT PLAN OPTIONS 

SMU Monthly Payment Plan 
The SMU TuitionPay Payment Plan, administered by Higher One, allows term 
charges to be paid in monthly installments. Students can enroll in a payment plan at 
www.tuitionpay mentplan .com/smu . Higher One consultants are available at 877-
279-6092 to answer questions or help with the online enrollment process.  

Annual payment plans are available in 12-month, 10-month and eight -month 
formats. Term payment plans are available in four-month, five- month and six-
month formats. The summer payment plan is three months.  

SMU Prepayment Plan 

The SMU Prepayment Plan (a single payment up front for all terms) allows families 
to avoid the effects of tuition and fee increases by paying for two, three or four years 
in one single payment at the current rate of tuition and fees. Questions should be 
addressed to the Division of Enrollment Services, Southern Methodist University, 
PO Box 750181, Dallas TX 75275-0181; phone 214-768-1096. 

Merit-based Scholarships and Financial Aid 

Info rmation about merit -based scholarships and financial aid at the Cox School is 
found 
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RE S I D E N C E  AC C O M M O D A T I O N S  

The University prides itself on offering a full living and learning experience for its 
resident students. The mission of the Department of Residence Life and Student 
Housing is to advance the goals and objectives of the University by creating residen-
ti al communities that empower residents to value learning, citizenship and leader-
ship. To this end, RLSH seeks opportunities to promote an intellectual culture in 
SMU’s residential communities  that complements an already flourishing campus 
social culture. RLSH is responsible for residence halls, 11 Residential Commons, 
approximately 40 SMU -owned apartments and 10 SMU-owned Greek chapter  
houses. This responsibility includes making sure that facilities are well maintained 
and that students have opportunities t o grow personally and excel academically. For 
more information, students should visit www.smu.edu/housing  
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GRADUATE RESIDENCE ACCOMMODATIONS 

The Department of Residence Life and Student Housing operates one apartment 
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AC A D E M I C  RE C O R D S  A N D  GE N E R A L  
A N D  EN R O L L M E N T  ST A N D A R D S 

The standards herein are applicable to all students at the University and constitute 
the basic authority and reference for matters pertaining to University academic 
regulations and records management. Enrollment in the University is a declaration 
of acceptance of all University rules and regulations. A complete University Policy 
Manual  is available at www.smu.edu/policy . Additional information regarding rules 
and regulations of the University can be found in this catalog. Undergraduate stu-
dents must follow the 
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Final Examinations 

Final course examinations shall be given in all courses where they are appropriate, 
must be administered as specified on the official examination schedule and shall  
not be administered during the last week of classes. Exceptions to the examination 
schedule may be made only upon written recommendation of the chair of the  
department sponsoring the course and with the concurrence of the senior associate 
dean, who will allow exceptions only in accordance with guidelines from the Office of 
the Provost. The Graduate Cox examination schedule is published at the start of each 
term; note that an exam may be held on a day and/or at a time different from the 
regular class time. 

Academic Grievance and Appeals Procedures 
for Students With Disabilities 

The University policy for academic grievance and appeals procedures for students 
with disabilities is available in the Office of Disability Accommodations and Success 
Strategies and the University Registrar’s Office. 

Term Hour Loads 

The unit of measure for the valuation of courses is the term hour , i.e., one lecture 
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Transfer Courses From Other Institutions 

Policies for transfer credit are found under  Transfer Courses From Other Instit u-
tions in the Cox Graduate Programs Policies and Procedures section of this catalog. 

ENROLLMENT POLICIES 
Course Scheduling and Enrollment Cycles 

Students should consult with Cox graduate student services staff for course schedul-
ing, schedule changes, petitions, degree requirements and other such academic 
concerns. The academic dean’s office or the records office monitors academic pro-
gress and maintains official degree plans for all students in a school. 

Each fall, spring and summer term has an enrollment period during which the 
formal process of enrollment in the University is completed. Prior to each enrol l-
ment period, the Cox graduate student services staff
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(“Financial Bulletin ” link). A student who withdraws after the sixth class day will 
receive the grade of W 
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 SMU Refund for Wisconsin Students. 
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Students may be dropped by a course instructor or academic dean for nonattend-
ance or tardiness with a grade of W until the calendar deadline to dro







 

    Academic Records and General and Enrollment Standards 111 

notice of appeal is given within six months following graduation –  and in extenuat-
ing circumstances authorized by the academic dean and approved by the University 
Registrar’s Office. 

Grade Appeals 

A student who feels that an assigned grade is other than the grade earned must first 
discuss the matter with the course instructor to determine if the discrepancy is 
caused by error or misunderstanding. At the time of the initial discussion, the st u-
dent may be asked to provide a written petition r equesting the change of grade. 

A student who is not satisfied by the instructor ’s decision on a request for a grade 
change, and who maintains that the original grade was capriciously or unfairly  
determined, may appeal to the chair of the department in which the course was 
offered (or, in the case of a nondepartmental course, to a faculty agent designated by 
the dean of the school offering the course). After discussing the matter with the 
student, and bearing in mind that the final authority in matters of academic jud g-
ment in the determination of a grade rests with the course instructor, the chair (or 
faculty agent) will consult with the course instructor, who will subsequently report to 
the student the disposition of the appeal. 

A student who is not satisfied by the disposition of the appeal may appeal the  
decision to the associate dean of graduate programs. The associate dean will take 
action as he or she deems appropriate, but the action taken must respect the princi-
ple that the determination of a grad
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Academic Progress 

Failure to meet established minimum acceptable standards of academic or discipli-
nary performance can result in probation or dismissal. Information regarding disc i-
plinary action can be found under the Cox Graduate Honor Code and Charter of 
Community Conduct on the Cox School of Business website. 

Graduate students must maintain a cumulative GPA of 3.000. If in any term the 
student falls below this cumulative GPA, the student will be placed on probation .  

To graduate from a Cox School of Business graduate program, students must earn 
a cumulative GPA of 3.000 or higher (without rounding) with no grade less than a C- 
(1.700) applying toward the degree. The academic performance of all graduate stu-
dents is reviewed at the end of each term. All calculations for academic performance 
evaluations are based on grades earned in Cox programs. Grades earned in accepted 
transfer courses are not counted in Cox School of Business cumulative GPA calcula-
tions. 

A student in a graduate Cox program with a cumulative GPA below 3.000 upon 
completion of the credit hours required for the degree may petition the Cox Gradu-
ate Policy Committee to take additional credit hours at Cox to raise his or her cumu-
lative GPA to 3.000, the required level. Students who receive approval to take addi-
tional hours will not be permitted to earn more than the maximum hours allowed 
toward their degree for GPA purposes. A chart of maximum hours allowed is found 
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Transfer Coursework 

Policies for transfer credit  are found in this catalog under Transfer Courses From 
Other Institutions in the Co x Graduate Programs Policies and Procedures section. 

GRADUATION POLICIES 
Apply to Graduate 

Students must file an Application for Candidacy to Graduate with their school’s 
records office no later than the last day of the first week of the term in which they 
will complete all degree requirements. Applications are filed through my.SMU Self-
Service Student Center by the posted deadline. 

Students who file an application after the published deadline may be required to 
pay a nonrefundable late fee. Late applications may be denied after the start of the 
next term, and the Application for Candidacy to Graduate applied to the next con-
ferral date. Students taking coursework at another institution and transferring the 
course(s) back to SMU are responsible for ensuring that the University Registrar’s 
Office receives their official transcript in order for their degree to be conferred for 
the anticipated graduation term.  

SMU has three degree conferral periods for most programs: fall (December), 
spring (May) and summer (August).  

Prior to approving a graduate business student for degree conferral, Cox faculty 
and administration will consider any documented judicial or disciplinary complaints 
on record and audit the student’
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Honor Code is the student who will not lie, cheat or steal, or tolerate those who 
do. Not reporting an honor violation is an honor violation. New graduate students 
receive a copy of the entire Honor Code at orientation and review all standards and 
policies. For more infor mation, students should see the Honor Code in the Student 
Life section at www.cox.smu.edu/web/full -time- mba-students/student -life  or con-
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Master of Science in Finance. M.S. F. students complete 16 credit hours and 
14 credit hours in two consecutive terms for a total of 
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Students will not need to retake successfully completed core required courses if 
the two M.S. degrees are completed within six years from the original matriculation 
date of the initial M.S. program with no absence greater than three consecutive 
calendar years. Coursework completed more than three years prior to admittance 
into the subsequent M.S. program may need to be repeated or replaced with current 
courses, at the discretion of the associate dean for graduate programs. 

The student admitted to a subsequent M.S. degree program will pay the current 
M.S. program tuition rate at the time of matriculation.  

Graduates of Cox M.B.A. Programs Applying to Cox M.S. Programs. Students 
who are graduates of a Cox M.B.A. program and who want to pursue a Cox M.S. 
degree may apply to the specific M.S. program. Students must complete the applica-
tion and satisfy all application criteria to be considered for admission.  

When a graduate of one of the M.B.A. programs is accepted into an M.S. program, 
the student will be required to complete 18–26 additional credit hours, nine to 
13 courses, in order to earn the M.S. degree. These hours will consist of courses not 
previously taken as part of the M.B.A. degree. All degree requirements of the specific 
M.S. program must be met for successful completion of the M.S. degree program. 

Students will not need to retake successfully completed core required courses if 
the M.S. and the M.B.A. degrees are completed within six years from the original 
matriculation date of the M.B.A. program with no absence greater than three con-
secutive calendar years. Coursework completed more than three years prior to  
admittance into the M.S. program may need to be repeated or replaced with current 
courses, at the discretion of the associate dean for master’s programs. 

There are constraints on what M.S. degrees an M.B.A. graduate will be able to 
complete based on coursework taken during the M.B.A. program. If a student took 
most of the entrepreneurial courses, a Master of Science in Entrepreneurship would 
not be possible. Likewise, if a student took most of the finance courses, a Master of 
Science in Finance would not be possible. Students who apply to an M.S. degree 
program with a potential conflict can request an evaluation of their academic record. 
The Master of Science in Management is not an option for M.B.A. graduates. 

The M.B.A. graduate admitted to an M.S. degree program will pay the current 
M.S. program tuition rate at the time of matriculation.  

Course Waiver for Required Core Courses 

While the Cox School is not obligated to grant any waiver credit, in certain cases, up 
to eight credit hours for full- time and P.M.B.A. students and up to four credit hours 
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Affairs ” link). Students are responsible for making sure a transcript of all transfer 
work attempted is sent to the University Registrar ’s Office immediately following 
completion of the work. 

Although the Cox School of Business is not obligated to accept any transfer credit, 
in certain cases coursework may be transferred, at entrance only, thereby reducing 
the number of credit hours required to be taken at Cox for the degree. Transferable 
hours, up to eight credit hours for full- time and P.M.B.A. students and up to four 
credit hours for M.S. students, will be considered only if the following criteria are 
met: 1) the graduate course was taken at an institution accredited by AACSB, 2) the 
student earned a grade better than B-, 3) the course was completed within the three 
years prior to matriculation at Cox and 4) the course was not credited toward a 
previous degree. Requests for transfer credit are reviewed and processed only after 
the student’s enrollment deposit is received in the Admissions Office. For complete 
details and a Transfer Credit Petition Request form, students should contact gradu-
ate student services staff at gradcox@cox.smu.edu. 

Southwestern Graduate School of Banking Credit 

For candidates admitted to the full- time M.B.A. or P.M.B.A. programs, the Cox 
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Academic Dismissal From the Cox School of Business 

Failure to meet established minimum acceptable standards of academic or discipli-
nary performance will result in dismissal from the Cox School of Business. Dismissal 
is a permanent and involuntary separation of t he student from the school. The stu-
dent is not eligible for readmission to the Cox School and is not in good standing in 
the school. “Academic Dismissal” is permanently recorded on the student’s tran-
script.  The following criteria, also used for financial aid satisfactory progress, outline 
when graduate students will be dismissed from the Cox School of Business but does 
not limit dismissal to these criteria:  

Full-Time M.B.A. Program. Full -time M.B.A. students MUST have a cumulative 
3.000 GPA at the end of 70 GPA hours. Full-time M.B.A. students will be dismissed 
if they achieve 

�B Less than a cumulative 2.250 GPA at the end of 14 GPA hours or the first term. 
�B Less than a cumulative 2.500 GPA at the end of 30 GPA hours or the second 

term. 
�B Less than a cumulative 2.750 GPA at the end of 44 GPA hours or the third 

term. 
�B Less than a cumulative 2.950 GPA at the end of 62 GPA hours or the fourth 

term. 

 With an approved petition to take up to eight  additional hours beyond the 62 GPA 
hours required for the degree, full -time M.B.A. students will be dismissed if they 
achieve 

�B Less than a cumulative 2.950 GPA at the end of 62 GPA hours or the fourth 
term. 

�B Less than a cumulative 2.970 GPA at the end of 64 GPA hours (+ 2 hours). 
�B Less than a cumulative 2.980 GPA at the end of 66 GPA hours (+ 4 hours). 
�B 
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 Master of Arts /Master of Business Administration and Juris Doctor/Master of 
Business Administration Programs. M.A./M.B.A. and J.D./M.B.A. students MUST 
have a cumulative 3.000 GPA at the end of 54 GPA hours. M.A./M.B.A. and 
J.D./M.B.A. students will be dismissed if they achieve 

�B Less than a cumulative 2.250 GPA at the end of 14 GPA Cox hours or the first 
term. 

�B Less than a cumulative 2.500 GPA at the end of 24 GPA Cox hours or the sec-
ond term. 

�B Less than a cumulative 2.750 GPA at the end of 34 GPA Cox hours or the third 
term. 

�B Less than a cumulative 2.950 GPA at the end of 46 GPA Cox hours or the 
fourth term.  

 With an approved petition to take up to eight  additional hours beyond the 46 GPA 
hours required for the degree, M.A./M.B.A. and J.D./M.B.A. students will be dis-
missed if they achieve 

�B Less than a cumulative 2.950 GPA at the end of 46 GPA Cox hours or the 
fourth term.  

�B Less than a cumulative 2.970 GPA at the end of 48 GPA Cox hours (+ 2 hours). 
�B Less than a cumulative 2.980 GPA at the end of 50 GPA Cox hours 

(+ 4 hours). 
�B Less than a cumulative 2.990 GPA at the end of 52 GPA Cox hours (+ 6 hours). 
�B Less than a cumulative 3.000 GPA at the end of 54 GPA Cox hours 

(+ 8 hours). 

 Professional M.B.A. Program. P.M.B.A. students MUST have a cumulative 
3.000 GPA at the end of 56 GPA hours. P.M.B.A. students will be dismissed if they 
achieve 

�B Less than a cumulative 2.000 GPA at the end of 8 GPA hours or first term. 
�B Less than a cumulative 2.250 GPA at the end of 16 GPA hours or second term. 
�B Less than a cumulative 2.500 GPA at the end of 24 GPA hours or third term. 
�B Less than a cumulative 2.750 GPA at the end of 32 GPA hours or fourth term. 
�B Less than a cumulative 2.900 GPA at the end of 40 GPA hours or fifth term. 
�B Less than a cumulative 2.950 GPA at the end of 48 GPA hours or sixth term. 

 With an approved petition to take up to eight  additional hours beyond the 48 GPA 
hours required for the degree, P.M.B.A. students will be dismissed if they achieve 

�B Less than a cumulative 2.950 GPA at the end of 48 GPA hours or sixth term. 
�B Less than a cumulative 2.970 GPA at the end of 50 GPA hours (+ 2 hours). 
�B Less than a cumulative 2.980 GPA at the end of 52 GPA hours (+ 4 hours). 
�B Less than a cumulative 2.990 GPA at the end of 54 GPA hours (+ 6 hours). 
�B Less than a cumulative 3.000 GPA at the end of 56 GPA hours (+ 8 hours). 
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Part-Time Juris Doctor and Professional Master of Business Administration 
Program. Part-time J.D./P.M.B.A. students MUST have a cumulative 3.000 GPA at 
the end of 56 GPA hours. Part-time J.D./P.M.B.A. students will be dismissed if they 
achieve 

�B Less than a cumulative 2.000 GPA at the end of 8 GPA hours or first term. 
�B Less than a cumulative 2.250 GPA at the end of 16 GPA hours or second term. 
�B Less than a cumulative 2.500 GPA at the end of 24 GPA hours or third term. 
�B Less than a cumulative 2.750 GPA at the end of 32 GPA hours or fourth term. 
�B Less than a cumulative 2.900 GPA at the end of 40 GPA hours or fifth term. 
�B Less than a cumulative 2.950 GPA at the end of 48 GPA hours or sixth term. 

 With an approved petition to take up to eight  additional hours beyond the 48 GPA 
hours required for the degree, part-time J.D./P.M.B.A. students will be dismissed if 
they achieve 

�B Less than a cumulative 2.950 GPA at the end of 48 GPA hours or sixth term. 
�B Less than a cumulative 2.970 GPA at the end of 50 GPA hours (+ 2 hours). 
�B Less than a cumulative 2.980 GPA at the end of 52 GPA hours (+ 4 hours). 
�B Less than a cumulative 2.990 GPA at the end of 54 GPA hours (+ 6 hours). 
�B Less than a cumulative 3.000 GPA at the end of 56 GPA hours (+ 8 hours). 

 Master of Science in Accounting. M.S.A. students MUST have a cumulative 
3.000 GPA at the end of 36 GPA hours. M.S.A. students will be dismissed if they 
achieve 

�B Less than a cumulative 2.500 GPA at the end of 16 GPA hours or first term. 
�B Less than a cumulative 2.950 GPA at the end of 32 GPA hours or second term. 

 With an approved petition to take up to four  additional  hours beyond the 32 GPA 
hours required for the degree, M.S.A. students will be dismissed if they achieve 

�B 
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OF F I C E  O F  I N F O R M A T I O N  TE C H N O L O G Y 
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ESL 6001, 6002. SEMINAR FOR INTERNATIONAL TEACHING ASSISTANTS. Graduate 
students who speak English as a second language prepare for their teaching responsibilities 
with unde rgraduate students taking University Curriculum  courses. The main components 
include language skills needed as international teaching assistants, ITA-related teaching meth-
odology, cross-cultural communication within the American classroom, and presentation skills. 
Also, examination of case studies, microteaching demonstrations, and periodic out-of-class 
ind ividual consultations on the student ’s language and pedagogical skills. The course is free of 
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CO N T I N U I N G  A N D  PR O F E S S I O N A L  ED U C A T I O N  

The Office of Continuing and Professional Education provides noncredit courses that 
address different cultural, scholarly, personal and professional topics for the com-
munity, a practice that has been part of the SMU tradition since 1957. CAPE offers a 
selection of courses for open enrollment each fall, spring and summer term. Addi-
tional infor mation is available at www.smu.edu/cape. 

Personal Enrichment. CAPE classes – historically, Informal Courses for Adults – 
are generally short sessions on topics for enjoyment and reflection. Courses offered 
for personal enrichment include several major areas of exploration: personal  
finance and life planning , communication and workplace skills, history, literature  
and film , culture  and travel, and the fine arts (e.g., studio art, music, architecture, 
photography and art history). CAPE also offers noncredit language conversation 
courses, including Spanish, French, Italian, Mandarin Chinese and American Sign 
Language. 

Test Preparation. Study courses for the SAT, ACT, GRE, GMAT and LSAT are  
offered throughout the year. Information is available at www.smu.edu/testprep . 

Professional Development. For those who are seeking professional achievement 
or a new career direction but who are not interested in a traditional undergraduate 
or graduate degree-granting program, CAPE offers noncredit courses to enhance 
workplace skills and noncredit certificate programs, including special certificates 
offered in partnership with Meadows School of the Arts, the National Criminal Ju s-
tice Training Center and the Center for Nonprofit Management.  

Students complete certificates by taking a series of classes over weeks or months, 
depending on the specialization and the student
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The faculty has the responsibility of encouraging and maintaining an atmosphere 
of academic honesty by being certain that students are aware of the value of it,  
understand the regulations defining it and know the penalties for departing from it. 
The faculty should, as far as is reasonably possible, assist students in avoiding the 
temptation to cheat. Faculty members must be aware that permitting dishonesty is 
not open to personal choice. A professor or instructor who is unwilling to act upon 
offenses is an accessory with the student offender in deteriorating the integrity of the 
University.  

Students must share the responsibility for creating and maintaining an atmos-
phere of honesty and integrity. Students should be aware that personal experience in 
completing assigned work is essential to learning. Permitting others to prepare their 
work, using published or unpublished summaries as a substitute for studying  
required material, or giving or receiving unauthorized assistance in the preparation 
of work to be submitted are directly contrary to the honest process of learning. Stu-
dents who are aware that others in a course are cheating or otherwise acting dishon-
estly have the responsibility to inform the professor and/or bring an accusation to 
the Honor Council.  

Students and faculty members must share the knowledge that any dishonest prac-
tices permitted will make it more difficult for the honest student s to be evaluated 
and graded fairly and will damage the integrity of the whole University. Students 
should recognize that their own interest s and their integrity as individuals would  
suffer if they condone dishonesty in others. 

Code of Conduct  

The following are University procedures and standards with which every student 
must become familiar. The University considers matriculation at SMU an implicit 
covenant and a declaration of acceptance on the part of the student of all University 
regulations. The Student Conduct & Community Standards Office, found online at 
www.smu.edu/studentconduct , promotes community, scholarship and civility by 
holding students accountable to the Student Code of Conduct and the Honor Code. 

Standards of conduct are established through faculty, student and administrative 
efforts and are under continuous evaluation by the entire University community in 
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values and personality through the use of assessments, students can increase their 
self-awareness and make better-informed  career decisions. Counselors are available 
to help students develop an individualized career action plan. 

On-Demand Advising. The Career Center offers 15-minute sessions to drop-in 
visitors on a first -come, first-served basis. On-call counselors are available to intro-
duce students to the Career Center’s services and to address any time-sensitive  
career needs. Office hours are 11 a.m.–noon and 1–3 p.m. weekdays. 

MustangTrak. The Career Center manages MustangTrak, a job-posting service  
that offers thousands of opportunities for  the SMU student population. The online 
database includes full-time jobs, part -time jobs, volunteer opportun ities and intern-
ships for all majors. MustangTrak is also used to manage on-campus recruiting 
interviews.  

Career Fair. The Career Center hosts two Career and Internship fairs fe aturing 
more than 90 employers and more than 700 student participants. Employer partic i-
pants include representatives from sectors such as business, technology, education, 
government and nonprofit. Students and alumni from all m ajors are welcome to 
attend. 

SMU Connection. SMU Connection, which is a partnership between SMU’s Office 
of Alumni Relations and Engagement and the Hegi Family Career Development 
Center, helps students to have a firm understanding of today’s competitive, ever-
changing job market, and it offers opportunities for st udents to develop an industry 
network before they graduate. SMU Connection also hosts OneDay Externship, a 
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cacy, information, referral services and leadership experiences, the center provides  
a safe haven for students struggling with issues of injustice and oppression. Student 
organizations advised here include the Women’s Interest Network; Campus YWCA; 
Women in Science and Engineering; and Spectrum, the lesbian, gay, bisexual, 
transgender and ally organization. Also housed in the center is the SMU Women’s 
Symposium (www.smu.edu/womsym ), which is part of t he Education of Women for 
Social and Political Leadership series, established in 1966. The center provides an 
informal, homelike atmosphere where members of the SMU community can meet. 

Health Services 
www.smu.edu/healthcenter 

SMU Memorial Health Center , the University ’s health facility , is temporarily located 
at 3014 Daniel Avenue. Services include an outpatient primary care clinic, pharmacy 
and lab, and counseling services are located on the second floor. The Health Center 
is accredited by the Accreditation Association for Ambulatory Health Care Inc.  

Outpatient Medical Services. SMU provides a convenient, economical medical 
clinic for diagnosis and treatment of illness and injury, as well as for immunizations 
and continuation of treatment such as allergy injections. The clinic is staffed by 
physicians, registered nurses, medical assistants 
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Multicultural Student Affairs 

The Office of Multicultural Student Affairs works collaboratively with the campus 
community  to provide support for students of color  and to create an environment 
that fosters inclusivity and a deeper understanding of diver sity. The office focuses on 
holistic development, advocacy and comprehensive student success. In addition, the 
office sponsors diversity and social justice education programs such as Inter-
SECTIONS and Real Talk to provide opportunities for the exchange of ideas and 
experiences that enhance student perspectives, and offers various leadership oppor-
tunities through cu lturally based student organizations, peer dialogue leader posi-
tions and the CONNECT Mentoring and Retention Program. 
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amounts owed by the student for the current enrollment period, less a one-
time application fee of $100. 

(1) Pro rata refund shall be determined as the number of units remaining  
after the last unit completed by the student, di vided by the total number 
of units in the enrollment period, rounded downward to the nearest 
10 percent. Pro rata refund is the resulting percent applied to the total  
tuition and other required costs paid by the student for the current  
enrollment period.  

(2) All efforts will be made t o refund prepaid amounts for books, supplies 
and other charges unless the student has consumed or used those items 
and they can no longer be used or sold to new students, or returned by 
the school to the supplier. 

(3) Refunds shall be paid within 40 days after the effective date of termina-
tion.  

(4) After the student’s first period of enrollment, if a student withdraws or is 
dismissed in a subsequent enrollment period, the school may also retain 
an administrative fee of 15 pe(ir)4no>
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8. Student Appeals and Complaints 
 Southern Methodist University operates with integrity in all issues and is dedi-

cated to preserving the rights of all members of the University communi ty. Cate-
gories for which students may wish to reach out for advice and assistance and/or 
to submit an appeal or register a complaint are as follows: academics, code of 
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AD M I N I S T R A T I O N  A N D  FA C U L T Y 

ADMINISTRATION 

Corporate Officers of the University 

R. Gerald Turner, President 

Thomas E. Barry, Vice President for Executive Affairs  

Brad E. Cheves, Vice President for Development and External Affairs  

Michael A. Condon, Chief Investment Officer and Treasurer  

Harold W. Stanley, Provost ad interim and Vice President for Academic Affairs  ad interim  

Chris Regis, Vice President for Business and Finance 

Joanne Vogel, Vice President for Student Affairs ad interim  

Paul J. Ward, Vice President for Legal Affairs and Government Relations, General 
Counsel and Secretary 

Academic Deans 
David J. Chard, Leon Simmons Endowed Dean of Annette Caldwell Simmons School 

of Education and Human Development  

Marc P. Christensen, Dean of Bobby B. Lyle School of Engineering 

Jennifer M. Collins, Judge James Noel Dean of Dedman School of Law 

Samuel S. Holland, Algur H. Meadows Dean of Algur H. Meadows School of the Arts 

William B. Lawrence, Dean of Joe and Lois Perkins School of Theology 

Gillian M. McCombs, Dean and Director of Central University Libraries  

Thomas DiPiero, Dean of Dedman College of Humanities and Sciences 

Albert W. Niemi, Jr ., Dean of Edwin L. Cox School of Business 

Office of the President 
Dexter Burger, Chief of Compliance and Audit Services 

Rick Hart, Director of Athletics  

Mary Jane Johnson, Executive Assistant to the President 

Samantha Thomas, Executive Director of Institutional Access and Equity and 
Executive Assistant to the President 

Office of the Provost and Vice President for Academic Affairs 
Linda Eads, 
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COX SCHOOL OF BUSINESS 

Office  of the Academic Dean  

Albert W. Niemi, Jr., Dean of Edwin L. Cox School of Business 

William R. Dillon, Senior Associate Dean for Academic Affairs  

Marcia K. Armstrong, Associate Dean for Graduate Programs  

James N. Bryan, Associate Dean for BBA Admissions and Advising  

Frank R. Lloyd, Associate Dean for Executive Education 

Gary T. Moskowitz, Associate Dean for Strategic Planning and Accreditation  

Michael S. Caplan, Assistant Dean for Graduate Student Services 

Catherine Collins, Assistant Dean for Finance, Administration and Facilities  

Linda Kao, Assistant Dean for Global Operations  

Kevin Knox, Assistant Dean for External Relations  

Lynda Oliver, Assistant Dean for Marketing and Communications  

Tom Perkowski, Assistant Dean for Executive M.B.A. Program  

John Roeder, Assistant Dean for Graduate Admissions  

Administration  

Steven Denson, Director of Diversity  

J.R. McGrath, Director of Full -Time MBA Admissions  

Katie Radcliffe, Director of Admissions, Working Professional Master’s Programs  

Donald Shelly, Director of M.S. in Finance  

Gregory Sommers, Director of M.S. in Accounting  

Paula Hill Strasser, Director of Edwin L. Cox Business Leadership Institute and MBA 
Business Leadership Center  

Hettie Tabor,  Director of M.S. in Business Analytics  

Lisa Tran, Director of Career Management Center  

Mary D. Powell, Executive Assistant to the Dean 

Cox Faculty  

Vishal Ahuja, Assistant Professor of Information Technology and Operations 
Management,  Ph.D., Chicago 

Ellen Parker Allen, Clinical Professor of Information Technology and Operations 
Management,  Ph.D., SMU 

Jeffrey W. Allen, Clinical Professor of Finance,  Ph.D., Purdue 

Richard Gordon Alm, Writer -in-Residence for the William J. O’Neil Center for Global 
Markets and Freedom, M.A., Kansas 

Thomas E. Barry, Professor of Marketing,  
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Cox Faculty  (continued)  

Gauri Bhat, Assistant Professor of Accounting, Ph.D., Toronto (Ontario)  

Nilabhra Bhattacharya, Associate Professor of Accounting, Ph.D., Georgia (Athens) 

Michael Howard Braun, Associate Professor of Marketing, Ph.D., Pennsylvania 

Richard A. Briesch, Professor of Marketing,  Ph.D., Northwestern  

William B. Brueggeman, Professor of Real Estate, 
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Cox Faculty  (continued)  

Julian Kolev, Assistant Professor of Strategy, Entrepreneurship and Business 
Economics, Ph.D., Harvard 

Maribeth Kuenzi, Associate Professor of Management and Organizations,  Ph.D., 
Central Florida  

Mattia Landoni, Assistant Professor of Finance, Ph.D., Columbia 

Robert A. Lawson, Professor of Practice in Strategy, Entrepreneurship and Business 
Economics, Jerome M. Fullinwider Endowed Centennial Chair in Economic 
Freedom,  
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Cox Faculty  (continued)  

Robert W. Rasberry, Assistant Professor of Management and Organizations,  Ph.D., 
Kansas 

Susan M. Riffe, Clinical Professor in Accounting,  Ph.D., Southern California 

Harvey Rosenblum, Professor of Practice of Strategy, Entrepreneurship and Business 
Economics, Ph.D., California (Santa Barbara) 

Mukunathan Santhanakrishnan,  Professor of Practice of Finance, Ph.D., Arizona State  

Ravindra V. Sastry, Assistant Professor of Finance, Ph.D., Columbia 

R. Canan Savaskan-Ebert, Associate Professor of Information Technology and 
Operations Manageme nt,  Ph.D., INSEAD 

Ulrike Schultze, Associate Professor of Information Technology and Operations 
Management,  Ph.D., Case Western Reserve 

John H. Semple, Professor of Information Technology and Operations Management , 
Charles Wyly Professor of Management Info rmation Sciences, Ph.D., Texas  

Raj Sethuraman, Professor of Marketing , Department of Marketing Chair , Ph.D., 
Northwestern  

Wayne H. Shaw, 
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Cox Emeritus Professors  

Marvin L. Carlson, Professor Emeritus of Accounting,  Ph.D., Wisconsin 

Andrew H. Chen, Professor Emeritus of Finance, Ph.D., Berkeley 

Alan B. Coleman, Professor Emeritus of Finance, Ph.D., Stanford 

Elbert B. Greynolds, Jr., Professor Emeritus of Accounting, Ph.D., Georgia State 

Richard W. Hansen, Professor Emeritus of Marketing,  Ph.D., Minnesota 

Thomas V. Hedges, Professor Emeritus of Accounting,  D.B.A., Indiana 

Roger A. Kerin, Professor Emeritus of Marketing, Ph.D., Minnesota 

Chun H. Lam, Professor Emeritus of Finance, Ph.D., Duke 

Richard O. Mason, Professor Emeritus of Management Sciences, Ph.D., California 
(Berkeley) 

John W. Slocum, Jr., Professor Emeritus of Management and Organizations,  Ph.D., 
Washington 

Marion G. Sobol, Professor Emeritus of Information Technology and Operation s 
Management,  Ph.D., Michigan (Ann Arbor)  

John A. Stieber, Professor Emeritus of Finance, M.A., SMU 

Michael F. van Breda, Professor Emeritus of Accounting,  Ph.D., Stanford 

Rhonald D. Walker, Professor Emeritus of Accounting/Business Law and Taxation,  
J.D., SMU 

Frank A. Young, Professor Emeritus of Insurance, M.A., Michigan  

 


