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CO X  GR A D U AT E  PROG R AM S 
20 14 �±15  AC AD E M I C  CAL E N D AR  

Fall Term 201 4  

August 22 , Fri., Last day to withdraw from the term (drop all cla sses) with full refund  

Module A – Fall 201 4  

Au gust 19 , Tues.,  Payment due date for full-time M.B.A.  and P.M.B.A. fall 2014 entering 
class, and for M.S. pr
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Summer Term 201 5  

May 8 , Fri.,  Last day to withdraw from the term (drop all classes) with full r efund  

Module A – Summer 201 5  

May 11 , Mon.,  First day of module A 

May 18 , Mon.,  Last day to late enroll or to add/drop courses for both su mmer modules A 
and B without penalty  

May 23 , Sat.,  No classes held 

May 25 , Mon., University holiday �± Memorial Day (no cla sses held)  

May (date TBA),  Makeup for May 23 (Sat.) for Dallas campus required courses P.M.B.A. 
and part-time M.S. programs 

May 29 , Fri.,  Makeup for May 25 (Mon.) for Dallas campus courses 

June 12 , Fri.,  Last day to drop module A courses with a grade of W (no refund)  

June 20 , Sat.,  Last day of class instruction for module A  

June 22 �±27 , Mon. �±Sat.,  Exams for module A 

Module B – Summer 201 5  

June 29 , Mon.,  First day of module B 

July 4 , Sat.,  No classes held 

July 6 , Mon.,  Last day to swap for summer module B courses 

July (date TBA), Makeup for July 4 (Sat.) for Dallas campus required courses P.M.B.A. 
and part-time M.S. programs 

July 31 , Fri.,  Last day to withdraw from the University for the term or drop module B 
courses with a grade of W (no refund)  

August 8 , Sat.,  Last day of class instruction  

August 10 �±15  Mon. �±Sat.,  Exams for module B 

August 21  (t entative), Fri.,  Degree conferral date for August graduates 

August 16 �±23 , Sun. �±Sun.,  Summer break for P.M.B.A. and part-time M.S. students 

Note:  Absences due to observance of religious holy days are addressed by the State of 
Texas in 1985 legislation. Allowance is made for completion of an assignment or examina-
tion within a reasonable period of time after the absence for this reason. Notification of 
intended absence is the responsibility of the student and must be given in writing to the 
instructor of each class the student is to miss no later than the 15th day after the first day 
of the module. A listing of rel igious holidays for use in requesting excused absences is 
available at www.smu.edu/ registrar/academic_calendar.asp  or from the Office of the 
Chaplain . The last day for a medical withdrawal is the last day of class instruction of the 
term the student is requesting to withdraw from. The University does not grant retroa c-
tive medical wit hdrawals. 
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AC AD E M I C  PROG R AM S 

FULL - TIME MASTER OF BUSINESS A DMINISTRATION
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Curriculum  

 Full - time M.B.A. Class 2016 : Entry Fall 2014 , Grad u ate Spring 2 016  

 Full - time M.B.A. Class 2015 : Entry Fall 2013 , Grad u ate Spring 2015  

  Total Credit Hours: 6 3  

Year 1 �± Fall Term       Credit Hours  

Module A Courses  
 ACCT 6201  Financial Accounting I      2 
 FINA 6201  Managerial Finance     2 
 MAST 6201  Managerial Statistics     2 
 MKTG 6201  Marketing Management      2 
 MNGT 6101  Managing Your Career     1 
Module B Courses  
 ACCT  second required accounting course    2 
 BUSE 6202  Managerial Economics     2 
 ITOM 6202  Management Decision Analysis    2 
 MNGT 6103  Business Presentation Techniques    1 

Term Total  16  

Note: Students select the second accounting course based on their interest and  
anticipated concentration: either ACCT 6202 Financial Accounting II or ACCT 6205 
Managerial Accounting I. Students should consult the Concentrations  and Minors  
section for specific information on which second accounting course is required for 
each concentration.  

Year 1 �± Spring Term        Credit Hours  

Module A Courses  
 ITOM 6203  Operations Management     2 
 MNO 6201  Organizational Behavior      2 
 MNGT 6011  Managing Your Career, Part Two    0 
 Electives: two courses     4 
Module B Courses  
 MNGT 6210  Global Leadership Program    2 
 STRA 6201  Strategic Management     2 
 MNGT 6020  First Year Foundations     0 
 BUSE 6203  Macroeconomics     2 
 Electives: two courses     4 

Term Total  1 8  

Note:  MNGT 6020 First Year Foundations is a requirement of the full -time M.B.A. 
program. The successful completion of this degree requirement earns a grade of 
P (Pass). Students participate in various required activit ies to enhance professional 
development. These sessions will take place most Fridays during the first year of the 
M.B.A. program. 
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the students
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FULL - TIME JURIS DO CTOR  AND  MASTER  
OF BUSINESS ADMI NISTRATION  PROGRAM  

Overview  

The combined full -time J.D./M.B.A.  program is offered jointly by the SMU De dman 
School of Law and the Cox School of Business. The program is designed for students 
interested in either a career in law with a strong business focus or for students inter-
ested in business careers with a strong legal focus. The combined degrees may be 
obtained in four academic years. 

This degree plan must be pursued on a full-time basis. (Information about the 
part-tim e dual-degree program is in the Professional Master of Business Administra-
tion  Program section of this catalog.) The Cox School of Business and the Dedman 
School of Law have different academic calendars; therefore, students must refer to 
both calendars when scheduling courses for both schools in the same term. Students 
enrolled in the joint -degree program must complete all requirements of both pro-
grams. Cox School of Business required core courses are taken in the second year of 
the dual-degree program and must be taken in the same order as listed below. The 
remaining 14 credit hours of elective courses are taken during the third and fourth 
years of the dual-degree program. To provide students with a broad variety of elec-
tive courses, the classes are scheduled in the morning, afternoon and evening. 

Under the structure of the dual program for students entering the Business School 
in the fall of 2013, the Dedman School of Law will award 12 hours of academic credit 
toward the J.D. degree for satisfactory completion of the academic requirements of 
the M.B.A. program. Similarly, the Cox School of Business will award 12 hours of 
academic credit toward the M.B.A. degree for satisfactory completion of the aca-
demic requirements of the J.D. program. 

The tuition rate of  the Dedman School of Law shall apply to the courses taken at 
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Curriculum  

Full - time J.D./M.B.A. Class 2016: Entry Fall 2014 in Cox, Grad u ate  
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Year 3 �± Fall and Spring Terms at Cox Business and Dedman Law    Credit Hours  

Cox Business electives: four courses  Cox Year Total  8  
Dedman Law courses  Dedman Year Total  23  

 Year Total  31  
 

Year 4 �± Fall and Spring Terms at Cox Business and Dedman Law  

Cox Business electives: four courses  Cox Year Total  8  
Dedman Law courses  Dedman Year Total  22  

 Year Total  30  

 

Cox Credit Hours Summary f or Full - time J.D./M.B.A. Pr ogram  

26 credit hours of r equired Cox courses 
22 credit hours of elective Cox courses 
 

48 credit hours total for Cox toward J.D./M.B.A. d egree  

Note :  For the 22 credit hours of elective courses, students complete one concentra-
tion . Each concentration requires 12�±16 specific credit hours. (Additional informa -
tion is in the Concentrations and Minors  section.)  

Credit Hours Summary by School  

Dedman Law  Cox Business Year 

  30 0  1 
  0 32  2 
  23 8  3 
  22 8  4 

 75  48   To tal  
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MASTER OF  ARTS AND MA STER OF  
BUSINESS ADMINISTRAT ION  PROGRAM  

Overview  

The SMU Meadows School of the Arts, in conjunction with the Cox School of Busi-
ness, offers to a limited number of highly qualified candidates America�¶s only con-
current dual -degree graduate program in business and arts management. Through 
the Division of Arts Management and Arts Entrepreneurship, the M.A./M.B.A. pr o-
gram combines development of contemporary general-management skills with  
in-depth study of today�¶s professional arts world. This program is offered on a full-
time basis only. 

The program is five successive terms, including summer. The curricula include  
instruction from distinguished arts and business professors, continuing seminars 
wit h nationally recognized arts administrators, and study abroad and internship 
components. During the first year, students take arts management seminars and the 
core required business curriculum, the basis on which to build for the variety of elec-
tive courses scheduled during mornings, afternoons and evenings of the second year. 
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For more information  from the Meadows School of the Arts, students should visit 
www.smu.edu/Meadows/AreasOfStudy/ArtsManagement  or email arad@smu.edu. 
Additional i nformation is also available from the Cox School of Business: website 
www.coxmba.com
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PROFE SSIONAL MASTER OF BUSINE SS 
ADMINISTRATION  PROGRAM  

Overview  

The P.M.B.A. program is designed for those individuals who want to enhance their 
current career progression without leaving the workforce. The program is six con-
secutive terms during 24 months, with evening and Saturday morning classes. Dur-
ing the first three terms, required core courses help develop a strong foundation in 
fundamental business principles. To build on this foundation, st udents may choose 
electives to gain expertise in a specific area or choose a more broad-based selection 
of electives. Each 16-week term is divided into two eight -week modules, A and B, 
with each module course earning two credit hours. The summer term follows a mod-
ified schedule of two seven-week modules. 

Students must remain with their entering class and cohort section for all required 
core courses, which are usually offered Thursday evenings and Saturday mornings. 
The elective courses meet once a week, Monday through Thursday evenings, with 
limited offerings Saturday morning s. Students must take the required core courses 
as scheduled each term because of the prerequisite sequencing. One elective course 

during the P.M.B.A. program is r equired to be an international business course.  
The Cox School of Business seeks candidates who show a strong potential for suc-

cess in today�¶s global business environment. Candidates who demonstrate analytical 
capabilities, leadership experience, interpersonal and communication skills, and 
personal commitment and motivation are invited to apply. The Admissions Commi t-
tee seeks candidates who possess outstanding academic achievement and potential, 
leadership qualities, and management potential. To assess these characteristics, the 
committee will look to the following el ements to help identify a candidate�¶s potential 
to succeed in the program: GMAT or GRE graduate school admission/entry test 
scores, previous academic records, references who can speak to the candidate�¶s pro-
fessional performance, and self-evaluation essays. For complete details and an appli-
cation packet, students should visit www.coxpmba.com or contact the Cox 
Admissions Office: telephone 214-768-1214 or 1-800 -472-3622; fax 214-768-3956; 
mbainfo@cox.smu.edu. 

Curriculum  

  Fall Entry  

P.M.B.A. Class 75 : Entry August 2014 , Graduate August 2016  

  Total Credit Hours: 48  

Term 1      Credit Hours  

Module A Courses  
 ACCT 6201  Financial Accounting I      2 
 BUSE 6202  Managerial Economics     2 
Module B Courses  
 MAST 6201  Managerial Statistics     2 
 MNO 6201  Organizational Behavior      2 
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  Spring Entry  

  P.M. B.A. Class 76: Entry January 2015, Graduate D ecember 2016  

  Total Credit Hours: 48  

Term 1      Credit Hours  

Module A Courses  
 ACCT 6201  Financial Accounting I      2 
 BUSE 6202  Managerial Economics     2 
Module B Courses  
 MAST 6201  Managerial Statistics     2 
 MNO 6201  Organizational Behavior      2 

Term T o tal  8  

Term 2 

Module A Courses  
 ACCT  second required course     2 
 ITOM 6202  Management Decision Analysis    2 
Module B Courses  
 FINA 6201  Managerial Finance     2 
 MKTG 6201  Marketing Management      2 
 MNGT  6001  Managing Your Career     0 

Term T o tal  8  

Notes  

�B Students select the second accounting course based on their interest and antici-
pated concentration: either ACCT 6202 Financial Accounting II or ACCT 6205 
Managerial Accounting I. Students should consult  the Concentrations 
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Term 4       Credit Hours  

Modules A and B Courses  
 Electives: four courses     8 

Term T o tal  8  

Term 5 

Modules A and B Courses  
 Electives: four courses     8 

Term T o tal  8  

Term 6 

Modules A and B Courses  
 Electives: four courses     8 

Term T o tal  8  

 

Credit Hou rs Summary for P.M.B.A. Pr ogram  

22 credit hours of required cour ses 
26 credit hours of elective courses 
 

48 credit hours total for Cox M.B.A. d egree  

Note :  For the 26 credit hours of elective courses, students complete one concentra-
tion. Each concentration requires 12�±16 specific credit hours. (Additional informa -
tion is in the Concentrations and Minors  section.) One elective must be an interna-
tional business course. 

International Programs  

Understanding major political and economic trends outside the United States is 
critical to success in today�¶s business environment. Through the Office of Global 
Operations, Cox provides P.M.B.A. students with the chance to study and experience 
these trends firsthand by attending a course and earning two credit hours over a 
10-day program. 

Students may participate in international programs after completing all required 
core courses. To apply for the international programs, students must be in good aca-
demic standing with a 3.200 or higher cumulative GPA. Participants are selected on 
a first -come, first-

a first
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PART - TIME JURIS DOCTOR AND  PROFE SSIONAL  
MASTER OF BUSINESS ADMINIST RATION  PROGRAM  

Overview  

The combined part-time J.D./P.M.B.A. program is offered jointly by the SMU De d-
man School of Law and the Cox School of Business. The program is designed for 
students interested in either a career in law with a strong business focus or for stu-
dents interested in business careers with a strong legal focus. The combined degrees 
may be obtained in five years, including summer enrollment.  This degree plan is for 
the student attending school on a part-time basis. (Info rmation about the full -time 
dual-degree program is in the Full-time Master of Business Administration  Program 
section of this catalog.) The Cox School of Business and the Dedman School of Law 
have different academic calendars; therefore, students must refer to both calendars 
when scheduling courses for both schools in the same term. Students enrolled in the 
joint -degree program must complete all requirements of both programs.  

Under the structur e of the dual program for students entering the Business School 
in the fall of 2013, the Dedman School of Law will award 12 hours of academic credit 
toward the J.D. degree for satisfactory completion of the academic requirements of 
the M.B.A. program. The Cox School of Business does not reduce the P.M.B.A. aca-
demic requirements, and students must successfully complete 48 credit hours of 
business school courses to earn the M.B.A. degree. For curriculum 
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30   
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BA 6015 (1.5). EXECUTIVE LEADERSHIP. A study of leadership that promotes an academic 
and practical understanding of the subject. Discusses the similarities and differences between 
effective management and leadership. Students explore and work on improving basic interper-
sonal skills related to leadership effectiveness. Investigates thoroughly leadership effectiveness 
from at least three angles: personal leadership, interpersonal leadership, and organizational 
leadership. Provides detailed feedback into how others view the student�¶s leadership skills. 
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BA 6095 (1.5). DIR ECTED STU DIES.  

BA 6303 (3). MANAGERIAL ACCOUNTING. A demonstration of techniques for maximizing 
shareholder value by correctly assessing the financial outcomes of commonly recurring types of 
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The course builds upon and reinforces the theoretical and institutional framework learned in 
introductory business and finance courses, and primarily through the vehicle of case analyses, 
seeks to apply these concepts to real or simulated business situations. The topics covered in-
clude financial analysis, capital budgeting analysis, value maximization and corporate govern-
ance, capital structure, corporate restructuring, or any other current topic, at the di scretion of 
the instructor.  

Policies and Procedure s 

Note:  For policies not specifically listed below, the E.M.B.A. program abides by the poli-
cies listed in this catalog for graduate pr ograms.  

Academic Performance Stand ards.  
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MASTER OF SCIENCE  IN ACCOUNTING  PROGRAM  

Overview  

The curriculum of the M.S.A. program is designed to provide students with an  
in-depth examination of critical accoun ting, tax and financial issues. Students will 
take a total of 32 credit hours. Of the 32 required hours, 16 must be in accounting 
courses. Each 16-week term is divided into two eight -week modules, A and B, with 
each module course being two credit hours. To provide students with a broad variety 
of elective courses, classes are scheduled in the morning, afternoon and evening, 
Monday through Thursday, as well as Saturday morning. 

M.S.A. program applicants must have completed six hours of introductory  
accounting courses, six hours of intermediate accounting, and three hours of tax 
accounting prior to enrollment. Other configurations will be examined on an ind i-
vidual basis. 

The Cox School of Business seeks candidates who show a strong potential for suc-
cess in today�¶s global business environment. Candidates who demonstrate analytical 
capabili ties, leadership experience, interpersonal and communication skills, and 
personal commitment and motivation are invited to apply. The Admissions Commi t-
tee seeks candidates who demonstrate outstanding academic achievement and  
potential, leadership qualitie s, and management potential. To assess these charac-
teristics, the committee will look to the following elements to help identify a cand i-
date�¶s potential to succeed in the program: GMAT management/business graduate 
school admission test scores, previous academic records, recommendations that 
speak to a candidate�¶s professional performance and self-evaluation essays. For 
complete details and an application packet, students should visit www.coxmsa.com 
or contact the Cox Admissions Office: telephone 214-768-1214 or 1-800 -472-3622; 
fax 214-768-3956; msainfo@cox.smu.edu. 

Curriculum  

  M.S.A. Class 2015 : Entry Fall 2014 , Graduate Spring 2015  

  Total Credit Hours: 32  

Term 1 �± Fall       Credit Hours  

Module A Courses  
 ACCT 6226  Accounting Info rmation Systems    2 
 ACCT 6248  Advanced Corporate Taxation     2 
 Electives: two courses     4 
Module B Courses  
 ACCT 6214  Mergers and Acquisitions     2 
 ACCT 6249  Entity Tax ation      2 
 Electives: two courses     4 

Term Total  16  
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Term 2 �± Spring       Credit Hours  
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For planning assistance regarding the elective course options, 
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MASTER OF SCIENCE  IN BUSINESS  ANALYTICS  PROGRAM  

Overview  

The M.S.B.A. program is an educational experience that provides knowledge and 
skills in key business analytics disciplines so that students can become successful in 
their careers. Students will take a total of 33 credit hours, of which 21 credit hours 
are core (or required) courses and 12 credit hours are electives in this one-year, lock-
step program. Each 16-week term is divided into two eight -week modules, A and B, 
with each module course being two credit hours. To meet student needs, classes are 
scheduled in the morning, afternoon and evening, Monday through Thursday, as 
well as Saturday morning
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MASTER OF SCIENCE  IN ENTREPRENEURSHIP  PROGRAM  

Overview  

The curriculum of the M.S.Ent. program is designed to provide students with a solid 
foundation in entrepreneurial management, based on the disciplines of finance, 
accounting, operations, strategy, marketing and management. This entrepreneurial 
management is applicable to both independent businesses and large organizations in 
which innovation is pursued and imple mented. The courses taught encourage ethical 
busi
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Term 2 �± Spring       Credit Hours  

Module A Courses  
 ACCT 6205  Managerial Accounting I      2 
 CISB  elective course     2 
Module B Courses  
 CISB  elective course     2 
 MKTG 6201  Marketing Management      2 

Term T o tal  8  

Term 3 �± Summer 

Module A Courses  
 CISB 6216  Managing the Entr epreneurial Business I   2 
 STRA 6201  Strategic Management     2 
Module B Courses  
 CISB 6217 Managing the Entr epreneurial Business II    2 
 FINA 6201  Managerial Finance     2 

Term T o tal  8  

Term 4 �± Fall  

Module A Courses  
 ITOM 6203  Operations Management     2 
 CISB  or STRA  elective course     2 
Module B Courses  
 STRA 6224  Entrepreneurial Stra tegy     2 
 Approved elective course     2 

Term T o tal  8  

Note: When the prerequisite for enrolling in an elective course is met, that course 
becomes an �³approved elective.�  ́

Credit Hours Summary for M.S.Ent. Pr ogram  

14 credit hours of core academic required courses 
10 credit hours of specific entrepreneurship required cour ses 
 8 credit hours of elective courses as defined in the curriculum  
 

32 cred it hours total for Cox M.S.Ent. degree  
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MASTER OF SCIENCE  IN F I NANCIENCE
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MASTER OF SCIENCE  IN MANAGEMENT  PROGRAM  

Overview  

The curriculum of the M.S.M. program is designed to provide students with a fun-
damental understanding  
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MASTER OF SCIENCE  IN SPORT MANAGEMENT  PROGRAM  

Overview  

The M.S.S.M. degree is offered jointly by the Annette Caldwell Simmons School of 
Education and Human Development and the Cox School of Business. The program is 
designed for students who have a passion for the business of sport and who aspire to 
hold senior-management positions in the multi billion -dollar sports i ndustry. 

The M.S.S.M. degree is a full-time, 12-month pro gram. The program is led by 
sport management professionals with decades of executive experience in a wide 
range of segments, including professional leagues and teams, media and broadcast-
ing, marketing and sponsorship, facilities and sports equipment , and apparel. Stu-
dents will learn important business skills from Cox faculty. Each 16-week term is 
divided into two eight-week modules, with courses being offered in the evenings and 
on Saturdays. 

Students are admitted to the program during the fall term only. The admissions 
process is highly selective and follows the admissions standards of the Cox M.B.A. 
program. Candidates apply to the Simmons School; application submissions include  
cover letter, résumé, essays, official GMAT management/business graduate school 
admission test scores, transcripts and a minimum of two ref erences. Complete de-
tails and link to the application  are available at www.smu.edu/sportmanagement . 
Questions should be addressed to the Sport Management Graduate Program Office: 
telephone 214-768-2776; email SMUSportManagement@smu.edu. 

Curriculum  

  M.S.S.M. Class 2015: Entry Fall 2014, Graduate Su m mer 2015  

  Total Credit Hours: 37  

Term 1 �± Fall       Credit Hours  

Module A Courses  
 ACCT 6201  Financial Accounting      2 
 BUSE 6202  Managerial Economics     2 
 SPRT 6220  Sport Organizational Design    2 
 SPRT 6223  Sports Sponsorship      2 
Module B Courses  
 MNO 6201  Organizational Behavior      2 
 MAST 6201  Managerial Statistics     2 
 SPRT 6224  Case Studies in Sports Sponsorship    2 
 SPRT 6227  Sports Facility Management    2 

Term Total  16  
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Term 2 �± Spring       Credit Hours  

Module A Courses  
 MNGT 6103 Business Presentation Skills    1 
 MNO 6215  Master Negotiation      2 
  SPRT 6221  Sports Law      2 
 SPRT 6225  Advanced Sport Communication     2 
 STRA 6201 Strategic Management     2 
Mod ule B Courses  
 FINA 6201  Managerial Finance     2 
 SPRT 6222  Case Studies in Sport Law     2 
 SPRT 6226  Research Design in Sport Management    2 
 SPRT 6228  Ethics in Sport       2 

Term Total  17  

Term 3 �± Summer 

SPRT 6430 Internship      4 

Term T o tal  4  

Note: Classes designated ACCT, BUSE, FINA, MAST, MNO, MNGT and STRA are 
taught in the Cox School of Business. Classes designated SPRT are taught in the Sim-
mons School of Education and Human Development. 

Credit Hours Summary for M.S.S.M. Pr ogram  

15 credit hours of required Cox courses 
22 credit hours of required Simmons courses 
 

37 credit hours to tal for M.S.S.M.  degree  

 

Credit Hours Summary by School  

Simmons Edu/HDevlp  Cox Business Term 

  8 8  1 
  10 7  2 
  4 0  3 

 22

o
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CO U R S E S 

The following business courses have been approved by the Cox School of Business 
faculty for the full -time 
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make or buy), and alloca
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principles  still affords significant discretion to managers in implementing these standards 
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ACCT 6238 (2). TAXATION OF MERGERS AND ACQUISITIONS. This course explores ad-
vanced corporate tax issues primarily surrounding the federal income taxation of mergers and 
acquisitions. In this course, students learn the requirements necessary to affect various forms of 
tax-free reorganizations and the ancillary tax issues to consider when advising clients on busi-
ness combinations. As time allows, students also cover the general requirements of forming real 
estate investment trusts and certain international considerations relevant in the mergers and 
acquisitions context. Prerequisite:  Enrollment in the M.S.A. program  or by permission. 

ACCT 6239 (2). T AX RESEARCH. Designed to provide a foundation from which students can 
effectively identify, research, and resolve tax issues. Students will learn how to assess the ap-
propriat eness of authoritative sources and communicate the results of tax research clearly and 
concisely to the intended audiences of their tax memorandums. Prerequisite:  Enrollment in the 
M.S.A. program or by permission. 

ACCT 6240 (2). ADVANCED PARTNERSHIP TAXATION. This course builds on ACCT 6248 
and provides more in-depth coverage of tax issues related to the formation, operation, and 
dissolution of corporations and partnerships. Prerequisite:  ACCT 6248. 

ACCT 6241 (2). SEM INAR IN INTERNATIONAL TAXATION. This course provides a survey 
of basic issues in international and state and local income taxation.  The issues covered in the 
international segment include taxation on foreign operations of U.S. individuals and corpor a-
tions, U.S. taxation of foreign individuals and corporations, foreign tax credits, U.S. possessions 
taxation, foreign tax credit s, sourcing of income, and Section 482 reallocation of income ad-
justments. State and local income taxation issues covered include an analysis of nexus issues, 
unitary versus nonunitary tax regimes and the allocation and apportionment of income and 
expenses. Prerequisite:  Enrollment in the M.S.A. program  or by permission. 

ACCT 6242 (2). ACCOUNTING FOR INCOME TAXES. The purpose of this course is to provide 
a systematic analysis of the provisions of FAS 109, �³Accounting for Income Taxes,�  ́and FIN 48, 
�³Accounting for Tax Uncertainties.�´��Topics include the calculation of the current and deferred 
provision for income taxes, the effect of changes in the tax rate, the impact of net operating 
losses, the need for and calculation of a tax valuation account, and the calculation of and discl o-
sures needed for tax uncertainty positions. Prerequisite:  Enrollment in the M.S.A. program  or 
by permission. 

ACCT 6243 (2). ASSURANCE METHODOLOGY. This course presents audit theory and proce-
dures applied to the integrated audit of in ternal controls over financial reporting. Consi deration 
is given to understanding relationships with clients, substantive testing, and audit document a-
tion. In addition, client, industry, and technical research are applied to high -risk audit areas. 
Prerequisite:  ACCT 6208 or enrollment in the M.S.A. program. 

ACCT 6244 (2). AUDIT RESEARCH. This course presents audit theory and procedures applied 
to the integrated audit of internal controls over financial reporting. Consider ation is given to 
audit wrap -up procedures and to writing reports, reviews, and compilations. In addition, client, 
industry, and technical research are applied to high-risk audit areas. Prerequisite: ACCT 6243. 

ACCT 6246 (2). NONCORPORATE ENTITY ACCOUNTING. This course focuses on financial 
reporting by government entities and nonprofit organizations.  It also covers accounting for 
partnerships, including the formation and termination of partnerships.  The class is required for 
M.S.A. students and recommended for anyone interested in bank lending. Prerequisite:  ACCT 
6202 or enrollment in the M.S.A. program . 
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ACCT 6280 (2). M.S.A. INTERMEDIATE ACCOUNTING I. Theory and techniques for con-
struction of corporate financial reports for use by stockholders, creditors, and other analysts.  
Restricted to Cox M.S.A. students and taken only with permission of depar tment chair.  

ACCT 6281 (2). M.S.A. INTERMEDIATE ACCOUNTING II. Continuation of ACCT 6280. 
Restricted to Cox M.S.A. students and taken only with permission of d epartment chair.  

ACCT 6282 (2). M.S.A. FEDERAL IN COME TAX I. A conceptual basis and structure for the 
determin ation of income taxes. 
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FINA 6201 (2). MANAGERIAL FINANCE. An analysis of the basic problems in corporate 
financial  management. The course is organized around the theme of asset valuation.  Topics 
covered include stock and bond valuation, capital budgeting, cost of capital, market efficiency, 
and company valuation.  

FINA 6205 (2). FINANCE THEORY AND PRACTICE. This course examines the tools and 
concepts that form the core of modern finance theory, with an emphasis on practical applica-
tions. Topics include risk measurement and the investor�¶s portfolio optimization problem, asset 
pricing models, risk -adjusted discount rates, investment under uncertainty, capital structure 
theory, firm valuation, and an introduction to options pricing. This course must be taken before 
all other finance electives. Prerequisite:  FINA 6201 or enrollment in the M.S.F. pr ogram. 

FINA 6207 (2). MARKE TS AND TRADING. This course is designed to help students under-
stand how financial markets operate and what traders do in these markets in association with 
liquidity, volatility, price informativeness, trading profits, and transaction costs. St udents are 
in troduced to the theory and practice of financial trading in organized exchanges as well as 
over-the-counter markets. Students are required to actively participate in trading simulations 
both inside and outside classes. Prerequisites:  FINA 6205 or enrollmen t in the M.S.F. program. 

FINA 6211 (2). VALUATION AND ANALYSIS. This is a practical, applied overview course in 
corporate finance. The course builds upon and reinforces the theoretical and institutional 
framework covered in introductory business and financ e courses. 
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INFORM ATION TECHNOLOGY AND  OPER ATIONS  
MANAG EMENT  COURSES (ITOM)  

Professor
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expected, including fixed and relative cell copying, functions, and formatting. Prerequisite:  
ITOM 6202.  

ITOM 6215 (2). DATABASE DESIGN FOR BUSINESS APPLICATIONS. This course covers 
fundamental issues in database creation and design. Students start with mapping data colle c-
tion in organizations o nto a database with the objective of storing data consistently over time, 
and then proceed to study methods for information extraction from databases.  In terms of pra c-
tical skills, students will learn how to import spreadsheet data into Microsoft Access and gener-
ate summary reports to answer business questions related to their  data. Homework 
assignments and an implementation project in M icrosoft Access will reinforce both the design 
issues and the practical skills covered in the course. 

ITOM 6217 (2). DATA MINING. Examines how companies can effectively leverage their IT 
resources to gain better operational and competitive intelligence. Surveys several technologies 
for enhancing organizational intelligence, such as machine learning, neural networks, cluster-
ing, and association-based reasoning. Also, considerations that managers must make in apply-
ing these technologies to different types of decision and planning problems. Includes lectures, 
cases, and hands-on exercises using appropriate software. Prerequisites:  ITOM 6202 and  6203, 
or enrollment in the M.S. in business analytics program.  

ITOM 6218 (2). BUSINESS PROCESS CONSULTING. A business process is a collection of 
activities connected by flows of goods and information that create value by transforming inputs  
into (more valuable) outputs through the use of capital and labor.  As such, business processes 
are the key drivers of organizational value creation and performance, competitive advantage, 
etc. The objective of this course is to teach students skills to model, analyze (for effectiveness, 
efficiency and internal controls), and redesign business processes. The course will focus particu-
larly on information technology �¶s role in enabling business processes. 

ITOM 6219 (2). WEB AND SOCIAL MEDIA ANALYTICS. Covers various methods for analyz-
ing websites using tools such as Google Analytics and Yahoo Web Analytics. Includes analysis of 
structure (the interconnectivity between various sites), content, and patterns of usage. Consid-
ers e commerce sites, portals, social media service platforms, and other types of websites. Pre-
requisite:  ITOM 6203 or enrollment in the M.S.B.A. program. 

ITOM 6220 (2). REVENUE MANAGEMENT. Revenue management involves methods for in-
creasing revenue by offering different fares/prices as perishable capacity is consumed. Exam-
ples of RM can be found in the airline, hotel, railroad, rental car, and retail fashion businesses, 
among others. The class covers a variety of topics, including price optimization (with and with-
out capacity constraints), Little wood�¶s two-class model (and extensions), the n-
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basis. This specific internship meets the Curricular Practical Training standards set forth by the 
University �¶s Intern a
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MNO 6215 (2). MASTER NEGOTIATION. This course will give the student the conceptual 
foundation and basic tools needed to negotiate like a master negotiator. Master negotiators are 
an elite class of negotiators most capable of obtaining substantial value through negotiation. 
Master negotiators do this by using a flexible set of strategies that allow them to 1) act proactive-
ly and reactively, 2) partner with the other party by  increasing their value and decreasing their 
costs and options for going elsewhere, and 3) make the process a pleasant one. Prerequisite or 
corequisite:  MNO 6201. 

MNO 6216 (2). ADVANCED MASTER NEGOTIATION. This course will build on the basic 
knowledge and experience acquired in MNO 6215. Advanced topics and related strategies will 
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MARKETING  COURSES (MKTG)  

Professor  Raj Sethuraman, Department Chair  
Professors:  Thomas E. Barry, Richard A. Briesch, William R. Dillon, Daniel J. Ho ward, Roger 
A. Kerin, Glenn Voss, Zannie G. Voss. Associate Professors:  Michael H. Braun, Edward J. 
Fox, Stanimir Markov, Tasadduq Shervani, Jacquelyn S. Thomas. Assistant Professors:  
Joonwook Park, T. Andrew Poehlman, Morgan K. Ward. Senior Lecturers:  Charles A. Besio, 
Judith H. Foxman. Executive - in - Residence:  Steven P. Dennis. 

All M.B.A. students take MKTG 6201  as part of the core curriculum. The appropriate 
prerequisite courses must be successfully completed to enroll in elective MKTG 
courses. More details on course selection and prerequisites are found in the Concen-
trations and Minors  section and in the course descriptions below. 

MKTG 6201 (2). MARKETING MANAGEMENT. This course introduces students to common 
marketing problems encountered by marketing managers and general managers. Emphasis is 
placed on the analysis and development of the organization �¶s marketing policy and strategy and 
tactics with a global perspective of business. The purpose of the course is to develop a disci-
plined process for addressing marketing issues and challenges. 

MKTG 6204 (2). CONSUMER BEHAVIOR. This course is the study of why people buy what 
they buy. It includes an in -depth examination of  the consumer decision-making processes and 
the factors that influence those processes as well as how people make product-related decisions 
and the information used to make those decisions. The course is taught from a consumer-
psychology perspective and shows how that perspective can be applied to business. Prerequi-
site:  MKTG 6201. 

MKTG 6205 (2). CUSTOMER INSIGHTS AND MARKET INTELLIGENCE. This course demon-
strates how firms can use primary and secondary data to gain insights about a product market 
and its customers and competitors. Such insights form the basis for making sound marketing 
decisions related to product, price, place, and promotions. Emphasis is placed on quantitative 
and qualitative analytical approaches to inferring insights. Topics include marketing metrics; 
market dynamics analysis; and gaining insights from attitudinal, behavioral, and online data. 
The course is taught using a combination of lectures, data analysis exercises, and projects. Pre-
requisite:  MKTG 6201. 

MKTG 6206 (2). MARKETING MIX IMPLEMENTATION. This course integrates customer, 
consumer, collaborator, and company analysis; segmentation, targeting, and positioning choic-
es; and marketing mix decisions using a computer simulation format that spans several years. 
Students are assigned to groups, with each group representing a firm. Each firm competes with 
other firms in the market over several rounds (years) and makes marketing decisions to achieve 
the company�¶s objectives. This dynamic game prepares students to make, modify, and imple-
ment marketing decisions over time. Prerequisite:  MKTG 6201. 

MKTG 6212 (2). ADVANCED MARKETING COMMUNICATIONS MANAGEMENT. This course 
reviews and integrates basic promotional tools, including advertising and sales promotion. Class 
lectures provide the background necessary for understanding marketing communications and 
developing an advertising campaign. Students then work and compete in teams developing and 
presenting their campaign i deas for marketing a brand. Prerequisite:  MKTG 6204.  

MKTG 6214 (2). ADVANCED PRICING MANAGEMENT. This course deepens students�¶ under-
standing of the pricing component of the marketing mix. Emphasis is placed on analysis, devel-
opment, and implementation of p ricing as a key component of the organization�¶s marketing 
strategy and tactics. The goal of this course is to develop a disciplined process for addressing 
pri cing issues, problems, and opportunities in a variety of settings, and to integrate knowledge 
acquired in marketing and other business courses. Prerequisite:  MKTG 6201. 

MKTG 6215 (2). ADVANCED PRODUCT AND BRAND MANAGEMENT. This course focuses on 
strategic issues and decisions germane to the management of consumer products and brands. 
Topics addressed in the course include product-market structure, category management, prod-
uct life cycle and product line strategy, brand equity, brand growth strat egies, and the financial 
valuation of brands. The course integrates lecture, discussion, and case analysis, with an em-
phasis on student case presentations. Prerequisite:  MKTG 6201. 
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they can competently implement decision-oriented business research projects in the real world. 
Skills include translating a business decision into a research problem, choosing an appropriate 
research design, collecting data from secondary and primary data sources (e.g., survey research, 
experimental design, and focus groups), analyzing data using spreadsheets or statistical pack-
ages, and recommending decisions based on the analysis. Prerequisite:  Enrollment in M.S.B.A. 
program. 

MKTG 6284 (2). RETAILING ANALYTICS. The vast majority of consumer expenditures, 
which repr esent more than $5 trillion and 68 percent of the U.S. gross domestic product, are 
made through retailers. Moreover, the average consumer product company spends as much on 
trade promotions (such as promoting its products to retailers) as it does on media advertising 
and consumer promotions combined. These facts highlight the importance of retailer behavior 
and trade promotions in consumer marketing. Students explore strategic and tactical decision-
making from the retailer �¶s point of view by assessing the impact of these decisions on consumer 
shopping behavior and the retailer �¶s own operating costs. Considers issues in sales promotion, 
pricing, product mix, and store location in order to gain an understanding of consumer r e-
sponse in these areas. Prerequisite:  Enrollment in the M.S.B.A. program. 

MKTG 6455 (4). DIRECTED STUDIES IN MARKETING. Students work dir ectly with a profes-
sor on a specific project or projects. Credit is given based upon evaluation by the professor. 
Students are responsible for submitting a proposal to a professor for directed studies credit.  

REAL ESTATE, RISK MA NAGEMENT AND BUSINES S LAW  

Professor  William B. Brueggeman, Department Chair  
Associate Professor:  Robert Puelz. Senior Lecturers:  Barbara W. Kincaid, Catherine Weber. 

Real Estate  Courses (RE)  

The appropriate prerequisite courses must be successfully completed to enroll in 
elective RE courses. More details on course selection and prerequisites are found in 
the Concentrations and Minors section and in the course descriptions below. 

RE 6211 (2). REAL ESTATE INVESTMENT. A survey of commercial real estate investments. 
Includes the underlying determinants of supply and demand for various property types, leases, 
pro forma statements of cash flows, measurement of rates of return, and approaches to valua-
tion. This is the prerequisite for all the other real estate courses. Prerequisite:  FINA 620 1 or 
enrollment in the M.S.F. program.  

RE 6212 (2). REAL ESTATE ANALYSIS AND STRATEGY. This course examines the physical 
and financial aspects of real estate development from the perspective of the equity investor. 
Classroom lectures will focus on land use concepts critical to the physical development of land 
and buildings such as comprehensive planning, zoning, subdivision regulations and overall 
physical feasibility.  Substantial course time will be allocated to the introduction of Argus cash 
flow modeling  software and the subsequent property valuation in a student development Excel 
pricing model.  Students will be conversant in relevant investment return metrics and applied 
valuation methodology upon completion of the course. Prerequisite:  RE 6211. 

RE 6213 (2). REAL ESTATE FINANCE AND DEVELOPMENT. A course that includes case 
studies dealing with property selection, acquisition, leasing strategy, financing, sources of debt 
and equity capital, project development and land development. Prerequisite:  RE 6211. 

RE 6215 (2). REAL ESTATE TRAR)nt. 
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Business Law  Courses (BL)  

More details on course selection and prerequisites are found in the Concentrations 
and Minors  section and in the course descriptions below. 
BL 6224 (2). MANAGERIAL PERSPECTIVES ON LAW AND THE WORKPLACE. A course that 
hones students�¶ ability to recognize, critically assess and manage many of the significant and 
recurring legal issues that arise in the employment context. Takes a practical approach to equip 
managers to effectively handle workplace issues and mitigate the risk of litigation while simu l-
taneously protecting the business�¶ legal position in the event litigation does ensue. Includes 
topics such as protecting intellectual property in a competitive environment; strategic principles 
for designing, drafting, negotiating and administering employment contracts, including non -
compete and confidentiality agreements; recent developments in discrimination and sexual 
harassment law; and the competing interests of the employee�¶s right to privacy and the employ-
er�¶s right to know, such as the content of employees�¶ email messages or what Internet sites they 
visit. Also discusses the inherent risks in terminating an employee and the use of a release of 
liability as a risk mitigation device.  The format of the class is a combination of lecture, informal 
class discussion and case studies. 
BL 6225 (2). LEGAL AND ETHICAL ENVIRONMENT OF BUSINESS FOR ACCOUN TANTS. 
This course provides an in-depth 
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the private equity firm exits from its investments and examines h ow non-financial corporations 
can use a private-equity model to finance new business ventures. Prerequisite or corequisite:  
STRA 6201. 

STRA 6220 (2). STRATEGIC MERGERS AND ACQUISITIONS. This course focuses on the 
strategic and organizational issues associa
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world.  The nation�¶s international trade and investments, already substantially above the gross 
domestic product figure, will climb in the next decade to several times GDP. International bus i-
ness skills will therefore become increasingly important for all managers.  Covers where one 
starts, why, and how. Examines how the international business environment (culture , history, 
governments, politics, law, war and demographics) affects the strategy and operations of the 
global firm.  Includes a number of international business executives as guest speakers. The 
course concludes with presentations of team projects and the creation of scenarios for the fu-
ture. Prerequisite:  STRA 6201. 

STRA 6295 (2). DIRECTED STUDIES IN STR4(rs )-4lSte:
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ration, partnership, LLC); what are the legal and practical issues in fun ding their businesses in 
the startup  phase; how VC funding works and how to negotiate with VCs; the mechanics of stock 
option plans and how to best design them for their businesses; the tax, legal, and business  
issues that determine the proper structure for mergers and acquisitions; how to read definitive 
documents and what to look for; and how the IPO process works. 

CISB 6216 (2). MANAGING THE ENTREPRENEURIAL BUSINESS I. Focuses on entrepre-
neurial management and leadership issues in a rapidly changing micro and macro environment. 
Topics include managing rapid growth , managing adversity, entrepreneurial leadership , and 
contemporary management theories applied to the entrepreneurial setting.  

CISB 6217 (2). MANAGING THE ENTREPRENEURIAL BUSINESS II. The course addresses 
legal and financial issues encountered by entrepreneurs trying to professionalize and grow the 
existing enterprise. Topics covered in this course include turnaround strategies and approaches, 
developing visionary skills, protecting intellectual  property, and current practices for managing 
rapid change. Prerequisite or corequisite:  CISB 6216. 

CISB 6218 (2). MANAGING A FAMILY - OWNED AND CLOSELY HELD BUSINESS. Explores 
the unique challenges and opportunities involved in the management and ownership of family-
owned and closely held enterprises. Examines key business, personal, and interpersonal issues 
relevant to the continuity a nd management of these firms. Emphasizes family business systems 
and family dynamics as well as keys to building long-term successful family businesses. 

CISB 6219 (2). BUSINESS DECISION - MAKING. Provides the tools needed to make better 
business decisions. The course analyzes theories and practices of decision-making in a variety of 
business settings. Specifically, it focuses on understanding the processes through which indi-
viduals and firms make decisions (and mistakes) in uncertain situations.  Particular emphasis is 
put on how to process information effectively, when to use rules of thumb, and on how to detect 
biased judgments. The course utilizes simulations and in-class experiments. 

CISB 6222 (2). STARTING A BUSINESS. Identifies, qualifies, quantifies, and validates an 
entrepreneurial opportunity with the objective of deriving a repeatable, scal able, and profitable 
business model. Students learn how to take a validated opportunity and create a marketing plan 
and �³elevator�  ́pitch. Uses business modeling tools to develop and refine the business plan. 

CISB 6223 (2). EARLY - STAGE VALUATION AND FUNDING. Focuses on securing funding in 
the early stage of a venture and on using the venture capital method for determining the valua-
tion of the deal. Students learn how to prepare an executive summary, a financial forecast, and 
an investor pitch to early -stage investors, and to determine the exit valuation. St udents gain an 
understanding of investors �¶ screening methodology, deal metrics, and equity architecture. 

CISB 6224 (2). VENTURE FINANCING. This course takes the student through evaluating the 
opportunity and developing the business concept as well as assessing and acquiring financial 
resources. The course takes a case approach to understanding the most important financing 
concepts for the entrepreneur. Including the entrepreneur �¶s career startup , expansion, lever-
aged buyouts, mergers and ac
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Topics to be discussed include definition of intrapreneurship and comparing and contrasting it 
with traditional entrepreneurship; the impact of corporate culture, processes, and structu res on 
the rate of innovation and new venture development; international impacts on intrapreneu r-
ship, and models for sustaining and adapting corporate entrepreneurship.  An M.B.A. graduate 
who can innovate and grow new ventures within a corporation can add significant value to the 
company for which he/she works.  

CISB 6230 (2). TEAMING WITH VENTURE INVESTORS. This course examines business 
practi ces and applications that are unique to the venture-funded, early-stage company. Building 
a fast growth venture backed company is different from building a company using the entrepr e-
neur�¶s own funds or those of friends or relatives. The entrepreneur must be effective working 
with the �³smart money.�´��Students learn management techniques, organizational processes and 
collaboration models that will contribute to success as an entrepreneurial executive in a venture 
backed enterprise. Topics also covered are what the venture investor looks for; evolution of the 
entrepreneur �¶s role as the CEO; and board responsibilities, leadership, and behavior. This 
course gives the student the ability to recognize the key challenges and typical mistakes that 
lead to failure in the early -stage, venture backed company and how to prevent them. 

CISB 6231 (2). VENTURING IN CHINA. This course offers a systematic approach for invest-
ing in China based on the best and most current international investment pra ctices customized 
for China. The course is built around the investment process and focuses on critical steps in-
cluding 1) developing a supply of investments of the desired variety, 2) evaluating and selecting 
investments that meet established investment criteria, 3) negotiating and structuring inves t-
ments, 4) adding value to the investments by helping management to achieve its business objec-
tives, and 5) monitoring those investments (in particular through an initial public offering).  
Students will learn how to develop a market entry plan for entering a specific industry in China.  

CISB 6295 (2). DIRECTED STUDIES: CISB/ENTREPRENEURSHIP. Students work directly 
with a professor on a specific project or projects. Credit is given based upon evaluation by the 
professor. Students are responsible for submitting a proposal to a professor for directed studies 
credit.  

CISB 6485 (4). DIRECTED STUDIES: CISB/ENTREPR ENEURSHIP. Students work directly 
with a professor on a specific project or projects. Credit is given based upon evaluation by the 
professor. Students are responsible for submitting a proposal to a professor for directed studies 
credit.  

Business Economics  Courses (BUSE)  

All M.B.A. students take BUSE 6202  as part of the core curriculum. The appropriate 
prerequisite courses must be successfully completed to enroll in elective BUSE 
courses. More details on course selection and prerequisites are found in the Concen-
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BUSE 6223 (2). GAME THEORY FOR BUSINESS MANAGERS. This course applies and  
extends the too
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CO N C E N T R AT I O N S AN D  M I N O R S 

MASTER OF BUSINESS A DMINISTRATION  CONCE NTRATIONS  

Accounting 
Business Analytics 
Finance 
 Chartered Financial Analyst Fast Track 
 Specialization options: 1) investments, 2) corporate finance or 3) energy finance 
General Business 
Information and Operations  
Management 
Marketing  
Real Estate 
Strategy and Entrepreneurship 

MASTER OF BUSINESS A DMINISTRATIO N MI NORS  

Accounting 
Business Analytics 
Finance 
Information and Operations  

Management 
Marketing  
Real Estate 
Strategy and Entrepreneurship 

Every M.B.A. student begins the program with a general business concentration. In 
each fall and spring term, students have a designated time when the concentration 
and minor  selections can be changed. M.B.A. students complete one concentration 
with the option of completing one or more minors to meet their academic goals . 
Concentrations and minors will print on the studen t�¶s transcript record  but speciali-
zations do not. Only the degree, M.B.A., appears on diplomas. A directed study 
course does not count toward a concentration or minor requirement.  



 

74   Cox School of Business Graduate Catalog  

 ACCT 6214  Mergers and Acquisitions 
 ACCT 6215  Advanced Topics in Accounting 
 ACCT 6216 Emerging Issues in Financial Accounting 
 ACCT 6217  International Financial Regnational Finatto2 Tf
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FINANCE DEPARTMENT  

Concentration in F inance  

  Requirements  (16 credit hours)  

Core courses not included in the 16-hour total:  
 ACCT 6202  Financial Accounting II or  ACCT 6205  Managerial Accounting I  
 FINA 6201  Managerial Finance 

Plus 4 hours of required courses:  
 FINA 6205  Finance Theory and Practice (MUST be taken before all other FINA 
   electives except FINA 6216) 
 FINA 6216  Portfolio Theory and Asset Pricing 

Plus any 12 hours of elective courses from the following list:  
 FINA 6207  Markets and Trading  
 FINA 6211  
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Year 2 �± Fall Term       Credit Hours  

Modules A and  B Courses  
 Electives: seven courses     14 

Term Total  14  

Year 2 �± Spring Term  

Module A Courses  
 MNO 6201  Organizational Behavior      2 
 Electives: two courses     4 
Module B Courses  
 STRA 6201  Strategic Management     2 
 Electives: two courses     4 

Term Total  12  

Credit Hour Summary  for CFA Fast Track  
41 credit hours of required courses 
22 credit hours of elective courses 
 

63 credit hours total  

Note :  Of these elective courses, students complete one concentration. Each concen-
tration requires 12�±16 specific credit hours.  (Additional Information is in the Co n-
centrations and Minors section.)  

Specializations W ithin the Finance Concentr a tion  

The specializations listed are not printed on  �D���V�W�X�G�H�Q�W�¶�V transcript. They are merely 
guidelines to assist a student planning to gain additional knowledge in a specific area 
within the finance concentration . The finance concentration supports further sp e-
cialization in t he following  three areas: 1) investments, 2) corporate finance or 
3) energy finance. 

Investments  

  Requirements  (16 credit hours)  

Core courses not included in the 16-hour total:  
ACCT 6202  Financial Accounting II  
 or  ACCT 6205  Managerial Accounting I  
FINA 6 201  Managerial Finance 

Plus 6 hours of required courses:  
FINA 6205  Finance Theory and Practice 
FINA 6207  Markets and Trading  
FINA 6216  Portfolio Theory and Asset Pricing 

Plus any 10 hours of elective courses from the following list:  
FINA 6214  Internationa l Financial Ma rkets 
FINA 6217  Leveraged Finance 
FINA 6218  Fixed Income Securities 
FINA 6219  Forwards, Futures, and Swaps 
FINA 6220  Options 
FINA 6222  Financial Markets and Mon etary Policy 
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FINA 6226 Alternative Asset Management 
FINA 6227  Hedge Funds 
FINA 623 0  Practicum in Portfolio Ma nagement I (fall term)  
FINA 6231  Practicum in Portfolio Management II (spring term)  
FINA 6236  Advanced Portfolio Management 
FINA 6238  Financial Modeling 
BUSE 6206  Uncertainty and Strategic Decision-Making  

Corporate Finance  

  Requ irements  (16 credit hours)  

Core courses not included in the 16-hour total:  
ACCT 6202  Financial Accounting II or  ACCT 6205  Managerial Accounting I  
FINA 6201  Managerial Finance 

Plus 6 hours of required courses:  
FINA 6205  Finance Theory and Practice 
FINA 6211  Valuation and Analysis 
FINA 6216  Portfolio Theory and Asset Pricing 

Plus any 10 hours of elective courses from the following list:  
FINA 6212  Corporate Financial Policies 
FINA 6214  International Financial Ma rkets 
FINA 6217  Leveraged Finance 
FINA 6219 ForwatuF
ET

BT

/F TJ

ET

BT
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FINA 6220  Options 
FINA 6222  Financial Market s and Monetary Policy 
FINA 6226 Alternative Asset Management 
FINA 6227  Hedge Funds 
FINA 6236  Advanced Portfolio Management 
BUSE 6206  Uncertainty and Strategic Decision-Making  
BUSE 6223  Game Theory for Business Managers 
LAW 6378  Oil and Gas Law 
 or  LAW 7264  Oil and Gas Environmental Law (with  instructor �¶s permission) 

INFORMATION TEC HNOLOGY AND  
OPERATIONS MANAGEMEN T D EPARTMENT  

Conc entration in Bus iness Analytics  

  Requirements  (12 credit hours)  

Core courses not included in the 12-hour total:  
ACCT 6202  Financial Accounting II  
 or  ACCT 6205  Managerial Accounting I  
ITOM 6202  Management Decision Analysis 
ITOM 6203  Operations Management 

Plus 12 hours, with a minimum of 4 hours from the foundation list:  
 Foundation Courses (min imum of 4  hours)  

 ITOM 6214  Business Modeling Using Spreadsheets 
 ITOM 6217  Business Intelligence and Data Mining 
 ITOM 6222  Predictive Analysis and Forecasting 

 Elective Courses  

 ITOM 6208 Managing Big Data  

 ITOM 6215  Database Design for Business Appli(</MCID 23>>36 T
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 Elective Courses  

 ITOM 6208 Managing Big Data 
 ITOM 6215  Database Design for Business Applications 
 ITOM 6218  Business Process Consulting 
 ITOM 6219  Web and Social Media Analytics 
 ITOM 6220  Revenue Management 
 ITOM 6225 Project Management 
 BUSE 6206  Uncertainty and Strat egic Decision-Making  
 MKTG 6223  Understanding What Customers Value 
  or  MKTG 6230  Customer Loyalty Ma
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 ITOM 6220  Revenue Management 
 ITOM 6224  Managing Service Operations 
 ITOM 6226  Operations Management Strategy 
 ITOM 6230  Business Process Outsourcing and Offshoring 

MANAGEMENT  AND ORGANIZATIONS DE PAR TMENT  

Concentration in Ma n agement  

  Requirements  (14 credit hours)  

Core courses not included in the 14-hour total:  
ACCT 6202  Financial Accounting II or  ACCT 6205  Managerial Accounting I  
MNO 6201  Organizational Behavior  

Plus 2 hours of the required course:  MNO 6202  Managing Organizations 

Plus 12 hours, with a minimum of 4 hours from Group One and the remaining 8 hours 
fro m either Group One or Group Two :  
 Group One ( minimum of 4  hours)  

 MNO 6214  Strategic Management of Human Capital 
 MNO 6218  Organizational Leadership 
 MNO 6220  Corporate Governance 
 MNO 6222  Leading Organizational Change 
 MNO 6232  Corporate Ethics and Organizational Responsibility  

 Group Two  

 MNO 6210  Leader as Coach 
 MNO 6212  Introduction to Co nsulting  
 MNO 6215  Master Negotiation 
 MNO 6216  Advanced Master Negotiation  
 MNO 6226  Managing Across Cultures 
 BL 6224  Managerial Perspectives on Law and the Workplace 
 ITOM 6207  Supply Chain Management 
 ITOM 6218  Business Process Consulting 
 ITOM 6225  Project Management 
 STRA 62 02  Advanced Strategic Management 
 STRA 6232  Innovation and Strategic Change 

Minor in Management  

  Requirements  (10 credit hours)  

Core courses not included in the 10-hour total:  
ACCT 6202  Financial Accounting II or  ACCT 6205  Managerial Accounting I  
MNO 6201  Organizational Behavior  

Plus 2 hours of the required course:  MNO 6202  Managing Organizations 

Plus 8 hours, with a minimum of 4 hours from Group One and the r emaining 4 hours 
fro m either Group One or Group Two :  
 Group One ( minimum of 4  hours)  

 MNO 6214  Strategic Management of Human Capital 
 MNO 6218  Organizational Leadership 
 MNO 6220  Corporate Governance 
 MNO 6222  Leading Organizational Change 
 MNO 6232  Corporate Ethics and Organizational Responsibility  
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Minor in Marketing  

  Requirements  (10 credit hours)  
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Minor in Real Estate  

  Requirements  ( 8  credit hours)  

Core courses not included in the 8-hour total:  
ACCT 6202  Financial Accounting II  or ACCT 6205  Managerial Accounting I  
FINA 6201  Managerial Finance 

Plus 8 hours of required courses:  
RE 6211  Real Estate Investment 
RE 6212  Real Estate Analysis and Strategy 
RE 6213  Real Estate Finance and Development 
RE 6215  Real Estate Transactions 

STRATEGY, ENTREPRENE URSHIP AND  
BUSINESS ECONOMICS D EPARTMENT  

Concentration in  Strategy a nd Entrepr eneurship  

  Requirements  (14 credit hours)  

Core courses not included in the 14-hour total:  
 ACCT 6202  Financial Accounting II or  ACCT 6205  Managerial Accounting I  
 STRA 6201  Strategic Management 

Plus 2 hours of the required course: STRA 6202  Advanced Strategic Management 

Plus any combination of 12 hours , with at least 8 hours from Group One and no more 
than 4 hours from Group Two. Out of the 12 hours, up to 8 hours can be from the CISB 
course list: 4 hours from Group One and 4 hours from Group Two . 
 Group One ( minimum of 8  hours)  

 STRA 6219 Private Equity and Venture Capital  
 STRA 6220  Strategic Mergers and Acquisitions 
 STRA 6222  International Corporate Stra tegy 
 STRA 6224  Entrepreneurial Strategy 
 STRA 6225  Strategic Alliances 
 STRA 6226  Competit ive Advantage 
 STRA 6228  Global Strategy 
 STRA 6232  Innovation and Strategic Change 
 STRA 6236  The Practice of I
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  CISB 6228  Corporate Entrepreneurship: Intrapr eneuring 
  CISB 6230  Teaming With Venture Investors  
  CISB 6231  Venturing in Ch ina 

 Group Two ( maximum of 4 hours)  

 CISB  �± one or two courses (maximum of 4 credit hours) from the above CISB list  
 ACCT 6210  Financial Reporting and Analysis I  
 ACCT 6211  Financial Statement Analysis 
 ACCT 6214  Mergers and Acquisitions 
 BL 62 24  Managerial Perspectives on Law and the Workplace 
 BUSE 6206  Uncertainty and Strategic Decision-Making  
 BUSE 6223  Game Theory for Business Managers 
 ITOM 62 05  Digital  Strategy 
 ITOM 6226  Operations Management Strategy 
 MKTG 6222  New Product Development 
 MKTG 6223  Understanding What Customers Value 
 MKTG 6226  Advanced Marketing Strategy 
 MNO 6214  Strategic Management of Human Capital 
 MNO 6215  Master Negotiation 
 MNO 6216  Advanced Master Negotiation  

Minor in Strategy and Entrepr eneurship  

  Requirements  (10  credit hours)  

Core courses not included in the 10-hour total:  
ACCT 6202  Financial Accounting II or  ACCT 6205  Managerial Accounting I  
STRA 6201  Strategic Management 
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CENTERS AND INST I TUTES  

The Business Info r mation Center  

Sandal Miller, Director  

The Business Information Center, the Cox School�¶s business library, is a premier 
facility combining the features of a university library with the immediacy of online 
computer resources. The business library provides access to more than 470 elec-
tronic research databases; includes individual and group study areas, more than 
70 computer workstations, a presentation preparation/practice room, a multim edia 
studio, group study rooms and staff offices; and features the Kitt Investing and Trad-
ing Center. Special collections include the Hillcrest Foundation International R e-
source Library, the Edwin L. Cox Business Leadership Center Resource Collection, 
the Maguire Energy Institute Resource Collection, and the MBA Career Management 
Center Library. The mission of the business library is to provide the SMU commu-
nity with personalized refer ence and instruction services by business librarians, sup-
port the integration of information -literacy skills into the curriculum, and enable 
access to authoritative business information regardless of format. It is a center for 
research and development for state-of-the-art information technology applications 
in the business education field.  

The Caruth Institute for Entrepr eneurship  

Jerry F. White,  Director  

The Caruth Institute at Cox was established in 1970 by W.W. Caruth, Jr., to help 
people learn about the 
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keting, customer loyalty and satisfaction, consumer decision-making, social media, 
and Internet marketing. Cox graduate students have the opportunity to network with 
the marketing professionals attending the GMCP. 

The Center for Marketing Management Studies is affiliated with the marketing 
department at SMU-Cox. The broad purpose of the center is to create and dissemi-
nate marketing knowledge as well as promote the marketing department to students 
and external constit uents. The center also hosts several marketing events each year 
for the Dallas business community. M.B.A. students are invited to help coordinate 
and attend these events. 

The Center for Research in Real Estate and Land Use Econo m ics  

William B. Brueggeman, Director  
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JCPenney Center for Retail Exce l lence  
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D E S C R I P T I O N  O F  T H E  U N I V E R S I T Y  

THE VISION OF SOUTHE RN METHODIST UNIVERS ITY  

To create and impart knowledge that will shape citizens who contribute to their 
communities and lead their professions in a global society. 
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Offering only a handful of degree programs at its 1915 opening, the University 
presently awards baccalaureate degrees in more than 80 programs through five un-
dergraduate schools and a wide variety of graduate degrees through those and one 
professional school. 

Of the 10,929 students enrolled for the 2013 fall term, 6,357 were undergraduates 
and 4,572 were graduate students. The full-time equivalent enrollment was 6,271 for 
undergraduates and 3,176 for graduate students. 

�1�H�D�U�O�\���D�O�O���W�K�H���V�W�X�G�H�Q�W�V���L�Q���6�0�8�¶�V���I�L�U�V�W���F�O�D�V�V���F�D�P�H���I�U�R�P���'�D�O�O�D�V���&�R�X�Q�W�\�����E�X�W���Q�R�Z��
50 �S�H�U�F�H�Q�W���R�I���W�K�H���8�Q�L�Y�H�U�V�L�W�\�¶�V���X�Qdergraduate student body comes from outside Tex-
as. In a typical school year, students come to SMU from every state; from more than 
100 foreign countries; and from all races, religions and economic levels. 

Undergraduate enrollment is 51 percent female. Graduate and professional en-
rollment is 42 percent female. 

A majority of SMU undergraduates receive some form of financial aid. In 2013�±
2014, 75 percent of first-year students received some form of financial aid, and 
35 percent of first -year students received need-based financial aid. 

Management of the University is vested in a Board of Trustees of civic, business 
and religious leaders �± Methodist and non -�0�H�W�K�R�G�L�V�W�����7�K�H���I�R�X�Q�G�H�U�V�¶���I�L�U�V�W���F�K�D�U�J�H���W�R��
SMU was that it become not necessarily a great Methodist university, but a great 
university . 

ACADEMIC ACCREDITATI ON  

Southern Methodist University is accredited  by the Southern Association of Colleges 
�D�Q�G���6�F�K�R�R�O�V���&�R�P�P�L�V�V�L�R�Q���R�Q���&�R�O�O�H�J�H�V���W�R���D�Z�D�U�G���E�D�F�K�H�O�R�U�¶�V�����P�D�V�W�H�U�¶�V�����S�U�R�I�H�V�V�L�R�Q�D�O���D�Q�G��
doctoral degrees. Students should contact the Commission on Colleges at 1866 
Southern Lane, Decatur, Georgia 30033-4097 or call 404-679-4500 for questions 
about the accreditation of Southern Methodist University. Note: The commission is 
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awards the degree Bachelor of Science is accredited by the Computing Accreditation 
Commission of ABET. The undergraduate computer science program that awards 
the degree Bachelor of Arts is not accredited by a Commission of ABET. ABET does 
not provide accreditation for the discipline of management science. 

In the Meadows School of the Arts
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ED U C AT I O N AL  FA C I L I T I E S  

SMU LIBRARIE S 

www.smu.edu/libraries  

Service to Southern Methodist University students, faculty and staff is the primary 
goal of all libraries  at SMU. The libraries of the University contain more than four 
million volumes. The Web-based library catalog system provides access to biblio-
graphic records of materials housed in all SMU libraries and hypertext links to other 
databases, digitized collections and relevant websites. All SMU libraries offer wir e-
less Internet access. 

SMU libraries are one of the greatest assets of the University. SMU libraries rank 
first in total volumes held among non -Association of Research Libraries universities 
in the United States. The SMU libraries comprise the largest private research library 
in Texas and rank third in the state in total volumes, after the University of Texas at 
Austin and Texas A&M University. The University �¶s library system is divided into a 
number of different units:  

1. Central University Li braries. 
2. Underwood Law Library.  
3. Bridwell Library.  
4. Business Library. 

LABORATORIES AND RES EARCH FACILITIES  

The University provides laboratories  and equipment for courses in accounting,  
anthropology , art,
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Any outstanding debts to the University that do not include Title IV funds will be 
deducted from the credit balance prior to issuing a refund. All other debts should be 
paid directly by the student.  

A student whose University account is overdue or who in any other manner has 
an unpaid financial obligation to the University will be denied the recording and 
certification services of the Office of the Registrar, including the issuance of a tran-
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PAYMENT PLAN OPTIONS  

SMU Monthly Payment Plan  

The SMU TuitionPay Payment Plan administered by Sallie Mae allows term charges 
to be paid in mont
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examination of case studies, microteaching demonstrations, and periodic out -of-class individual 
consultations on the student�¶s language and pedagogical skills. The course is free of charge, 
noncredit bearing, and transcripted as pass or fail. 

ESL 6002  (0) . SEMINAR FOR INTERNATIONAL TEACHING ASSISTANTS.  Graduate stu-
dents who speak English as a second language prepare for their teaching responsibilities with 
undergraduate students taking University Curriculum  courses. The main components include 
language skills needed as international teaching assistants, ITA-related teaching methodology, 
cross-cultural communication within the American classroom, and presentation skills. Also, 
examination of case studies, microteaching demonstrations, and periodic out-of-class individual 
consultations on the student�¶s language and pedagogical skills. The course is free of charge, 
noncredit bearing, and transcripted as pass or fail. 

SMU - IN - PLANO  

www.smu.edu/plano  

SMU opened a campus in Plano�¶s Legacy Business Park in fall 1997 to 1) extend 
SMU�¶s resources to meet the educational needs of residents in Collin County and 
beyond, 2) make enrollment in graduate-level programs more convenient for work-
ing professionals and 3) collaborate with area businesses by offering programs to 
serve the training needs of their employees and by providing  corporate meeting 
space. 

Conveniently located about 1 mile south of the intersection of state Highway  121 
and the Dallas North Toll Road, SMU-in-Plano features 16 landscaped acres and 
four buildings with nearly 200,000 square feet of cla ssroom space, with an addi-
tional 9 acres adjacent to the facility. 

SMU-in-Plano serves more than 800 adult students each year (excluding enroll-
ment in noncredit courses) through a variety of full -time, evening and weekend pro-
grams leading to master�¶s degrees and/or professional certificates in business 
administration, counseling, dispute resolu tion, liberal studies, education and learn-
ing therapies, engi
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Housing Policy for All Students  

All incoming first -year undergraduate students are required to live on campus for 
two years. Exceptions may be granted at the discretion of the dean of RLSH to those 
studentus froms Dallas/Forts Worths who live withs a parent or legal guardian in the 
primary residence of the parent or guardian. For housing purposes, the two years  
means the first two years of college. Incoming transfer students who are over the age 
of 16 and under the age of 20 are required to live on-campus for their first year at 
SMU. For 2014�±2015, upperclass, transfer and graduate students are not required to 
live on campus but may apply on a space available basis. 

Applications for Residence  

New graduate students should submit the completed application  and contract to 
RLSH with a check or money order for $100 made payable to Southern Methodist 
University for the nonrefundable housing deposit.  Notification of assignment will be 
made by RLSH. The housing license agreement is for the full academic year (fall and 
spring terms). Room charges for the fall term will be billed and are payable in ad-
vance of the terms for students who register before August 1, and room charges for 
the spring term will be billed and are payable in advance of that term for students 
who register before December 1. Students who register after these dates must pay at 
the time of registration. Room charges for the full academic year will be due and 
payable should a student move from the residence hall at any time during the school 
year. Accommodations for shorter periods are available only by special arrangement 
with  the dean of 
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DISABILITY ACCOMMODA TIONS AND SUCCESS ST RATEGIES  

DASS offers comprehensive support  services for any SMU student with a disabilit y. 
Services include classroom accommodations for qualified  students with a learning 
disability a nd/or attention deficit hyperactivity disorder, as well as physical accessi-
bility and accommodations for other conditions such as physical, visual, hearing, 
medical or psychiatric disorders. For undergraduate students, academic coaching 
with DASS learning specialists is available in the areas of transitioning, learning 
strategies, educational planning and self-advocacy. More information on the ac-
commodations process and DASS resources is available at www.smu.edu/a lec/dass. 

VETERANS SERVICES  

The Division of Student Affairs provides a coordinator of veteran support and ser-
vices through the Office of the Dean of Student Life. The coordinator helps veterans 
navigate the campus community and connect with available resources on campus 
and in the greater Dallas community. A chartered student organization, U.S. Military 
Veterans of SMU (SMU MilVets), meets regularly to provide support to fellow veter-
ans and to participate in fundraisers, care package drives, tailgating on the Boule-
vard during football games and other activities during the school year. In addition, 
the University Registrar �¶s Office certifies veterans each term for their benefits under 
federal programs and the Office of Financial Aid works to provide individual aid 
packages. More information regarding services and benefits for veterans is available 
at www.smu.edu/veterans. 

WOMEN �¶S CENTER  

www.smu.edu/womenscenter  

The Women�¶s Center for Gender and Pride Initiativ es of Southern Methodist Unive r-
sity empowers students within the University to i ncrease awareness and understand-
ing of gender equity issues by eliminat ing barriers, diminish ing prejudices and 
creating a supportive climate and space for all. Through advocacy, information, re-
ferral services and leadership experiences, the Women�¶s Center provides a safe ha-
ven for students struggling with issues of injustice and oppression. Student 
organ
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ship. Other services, including the University Service of Memory, Ash Wednesday 
Service and memorial services as needed, are also planned and implemented by the 
Office of the Chaplain. 

Presently, there are more than 30 religious life organizations. Alongside the 
Christian groups aligned with denominations, local Dal las-area congregations or 
national parachurch ministries, SMU also has an active Hillel chapter for Jewish 
students, a bustling Muslim Student Association and other faith groups of various 
traditions. A large number of undergraduate, graduate and professional students, as 
well as many of SMU�¶s faculty, staff and administrators, participate in these dynamic 
religious communities.  

Chaplains are available for personal counseling and spiritual direction with st u-
dents, faculty and staff during office hours. The Office of the Chaplain is located in 
the Hughes-Trigg Student Center, suite 316. Adjacent to this office is the Quiet Place, 
a setting for meditation, prayer and reflection for all faiths. The Quiet Place is open 
daily and available with no prior reservati on needed. 

HEALTH SERVICES  

www.smu.edu/healthcenter  

The University �¶s health facilities are temporarily located 
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SMU�¶s mandatory policy requires those students with the enrollment status men-
tioned above to provide documentation of current insurance coverage or to enroll in 
the Student Health Insurance Plan by the drop/add date each term. Students can 
enroll in SHIP, after they have enrolled for classes, by selecting the �³Health Insu r-
ance�  ́button on the �³Student Center�  ́component of My SMU. A domestic student 
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CO N T I N U I N G  AN D  PR O F E S S I O N AL  ED U C AT I O N  

The Office of Continuing and Professional Education provides noncredit courses that 
address different cultural, scholarly, personal and professional topics for the com-
munity, a practice that has been part of the SMU tradition since 1957. CAPE offers a 
selection of courses for open enrollment each fall, spring and summer term. Addi-
tional infor mation is available at 
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AC AD E M I C  RE C O R D S  AN D  GEN E R A L  
AN D  EN R O L L M E N T  
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SMU authorize the University  to notify their emergency contacts in the event of a 
situation affecting their health, safety, or physical or mental well -being, and to pro-
vide these contacts with information r elated to the situation.  

Students are expected to keep current all their addresses and telephone numbers, 
including emergency contact details, through My SMU, the University �¶s Web
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school records and transfer transcripts from other schools must be requested from 
the institutions where the coursework was taken. 

Transcripts are $12.25 per copy. Additional copies in the same request mailed to 
the same address are $3.50. Additional copies mailed to different addresses are 
$12.25 a copy. PDF transcripts are $16.00 per email address and are available only 
for students who attended after summer 1996. Note:  No incomplete or partial tra n-
scripts, inclu ding only certain courses or grades, are issued. Transcripts cannot be 
released unless the student has satisfied all financial and other obligations to the 
University. Instru ctions for requesting a transcript to be mailed or picked up on 
campus are available at www.smu.edu/registrar  (�³Transcript Requests�  ́link). A stu-
dent may request his or her official tran script through the online My SMU Student 
Center. Requests are processed through the National Student Clearinghouse. Tele-
phone and email requests are not accepted. Students or their specified third party 
can pick up their transcripts at the University Regis trar �¶s Office, 101 Blanton Student 
Services Building. Transcripts may be delayed pending a change of grade, degree 
awarded or term grades. 

SMU is permitted, but not required, to disclose to the parents of a student any in-
formation contained in the educatio n records of the student if the student is a de-
pendent as defined in the Internal Revenue Code. 

Transcripts may be released to a third party as specified by the student on the 
Student�¶s Consent for SMU to Release Information to Student�¶s Specified Third Par-
ty form accessible at www.smu.edu/LegalDisclosures/FERPA/Forms . 

Note:  Chapter 675, S.B. 302. Acts of the 61st Texas Legislature, 1969 Regular Ses-
sion, provides as follows: Section I. No person may buy, sell, create, duplicate, alter, 
give or obtain; or attempt to buy, sell, create, duplicate, alter, give or obtain a diplo-
ma, certificate, academic record, certificate of enrollment or other instrument which 
purports to signify merit or achievement conferred by an institution of education in 
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ENROLLMENT POLICIES  

Course Scheduling and Enrollment C ycles  

Students should consult with the Graduate Student Services Office for course sched-
uling, schedule changes, petitions, degree requirements and other such academic 
concerns. The academic dean�¶s office or the records office monitors academic pro-
gress and maintains official degree plans for all students in a school. 

Each fall, spring and summer term has an enrollment period  during which the 
formal process of enrollment in the Unive rsity is completed. Prior to each enroll-
ment period, the Cox Graduate Student Services Office will publish enrollment i n-
structions.  Additional info rmation about enrollment cycles is found under Course 
Enrollment in the Cox Graduate Programs Policies and Procedures section of this 
catalog. 

Each student is personally responsible for complying with enrollment procedures 
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Medical withdrawals  and mandatory administrative withdrawals allow a pr orated 
refund of tuition and fees and have conditions that must be met prior to  
re-enrollment at SMU. Medical withdrawals can only be authorized by a licensed 
physician or psychologist counselor in the SMU Memorial Health Center. Mandatory 
administrative withdrawals can be authorized only by the vice president for student 
affairs. As a matter of University policy, and in compliance with federal regulations, 
retroactive medical withdrawals cannot be granted. The last day for a medical with-
drawal is the last day of class instruction for the term from which the student is 
withdrawing.  

Withdrawing students  living in SMU housing must check out of the residence 
halls with the Department of Residence Life and Student Housing per established 
procedures. 

Audit Enrollment (Course Visitor)  

Cox School of Business students currently enrolled in one of the graduate programs 
who want to audit a course (take a course without credit) must complete and submit 
a Class Auditor  Form for Current Cox Students to obtain permission through the Cox 
Graduate Programs registrar, who coordinates with the instructor the availability of 
the course for auditing. Audit enrollment will be permitted only on a space -available 
basis. Audit enrollment starts on the first class day of the term, and there is no tui-
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The satisfactory explanation of absence may release a student from disciplinary 
action but does not relieve a student from responsibility for the work of the course 
during his or her absence. A student who misses an announced test, examination or 
laboratory period in a regular course of study and has the permission of the instruc-
tor may be given an opportunity to make up the work at the instructor �¶s conven-
ience. The instructor determines in all instan ces the extent to which absences and 
tardiness affect each student�¶s grade. 

Students may be dropped by a course instructor or academic dean for nonattend-
ance or tardiness with a grade of W until the calendar deadline to drop. After the 
deadline, students must re
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Grade of Incomplete  
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Academic Progress  

Failure to meet established minimum acceptable standards of academic or discipli-
nary performance can result in probation or dismissal. Information regarding disc i-
plinary action can be found under the Cox Graduate Honor Code and Charter of 
Community Conduct on the Cox School of Business website. 

Graduate students must maintain a cumulative GPA of 3.000. If in any term the 
student falls below this cumulative GPA, the student will be placed on probation.  

To graduate from a Cox School of Business graduate program, students must earn 
a cumulative GPA of 3.000 or higher (without rounding) with no grade less than a  
C- (1.700) applying toward the degree. The academic performance of all graduate 
students is reviewed at the end of each term. All calculations for academic perfor-
mance evaluations are based on grades earned in Cox programs. Grades earned in 
accepted transfer courses are not counted in Cox School of Business cumulative GPA 
calculations. 

A student in a graduate Cox program with a cumulative GPA below 3.000 upon 
completion of the credit hours required for the degree may petition the Cox Gradu-
ate Policy Committee to take additional credit hours at Cox to raise his or her cumu-
lative GPA to 3.000, the required level. Students who receive approval to take 
additional hours will not be permitted to earn more than the maximum hours a l-
lowed toward their degree for GPA purposes. A chart of maximum hours allowed is 
found under Course Grades Not Meeting Degree Requirement in the Cox Graduate 
Programs Policies and Procedures section of this catalog. 
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Academic Dismissal  

Academic dismissal is final, with no possibility of reinstatement or readmission. 
Academic dismissal is recorded on the student�¶s permanent academic record. Addi-
tional information is found under A cademic Dismissal From the Cox School of Busi-
ness in the Cox Graduate Programs Policies and Procedures section of this catalog. 

Academic Petitions and Waivers  

Petitions and/or waiver requests concerning academic issues should be submitted to 
the Graduate Student Services Office. 

Transfer Coursework  

The policy for transfer coursework is found under Transfer Courses From Other 
Institutions in the Cox Graduate Programs Policies and Procedures section of this 
catalog. 

GRADUATION POL I CIES  

Apply to Graduate  

Students must file an Application for Candidacy to Graduate with the Cox Graduate 
Student Services Office no later than the last day of the first week of the term in 
which they will complete all degree requirements. Applications are filed through My 
SMU Self-Service by the posted deadline. 

Students who file an application after the published deadline may be required to 
pay a nonrefundable late fee. Late applications may be denied after the start of the 
next term, and the Application for Candidacy to Graduate applied to the next confer-
ral date. Students taking coursework at another institution and transferring the 
course(s) back to SMU are responsible for ensuring that the University Registrar�¶s 
Office receives their official transcript in order for their degree to be conferred for 
the anticipated graduation term.  

SMU has three degree conferral periods for most programs: fall (December), 
spring (May) and summer (August).  

Prior to approving a graduate business student for degree conferral, Cox faculty 
and administration will consider any documented judicial or disciplinary complaints 
on record and audit the student�¶s academic standing, including satisfactory compl e-
tion of the required but noncredit -
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COX GRADUATE PROGRAM S POLICIES AND PROC EDURES  

Honor Code of Cox School of Business  

By becoming members of the Cox School of Business, students are bound to hold 
intellectual inte grity to the highest standard and commit to uphold the Cox School of 
Business Honor Code. Any actions committed by a member of the student body in 
violation of the Honor Code degrades the principles underlying the mission of the 
University and profoundly a ffects the integrity and reputation of the degrees to be 
earned, as well as the reputation of the institution. At the core of the Cox School 

Honor Code is the student who will not lie, cheat, steal or tolerate those who do. 

Not reporting an honor viol a tion  is an honor violation.  New graduate students 
receive a copy of the entire Honor Code at orientation and review all standards and 
policies. For more infor mation, students should contact the assistant dean of the 
Graduate Student Services Office or see the Honor Code in the Student Life section 
at www.cox.smu.edu/web/full -time-mba-students/student -life . 
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the week of priority registration, open enrollment starts and continues until the first 
week of classes. P.M.B.A. 



 

122   Cox School of Business Graduate Catalog  

Master of Science in Entrepreneurship . M.S.Ent. students complete four con-
secutive terms of eight credit hours each term for a total of 32 credit hours for the 
part -time program. The maximum hours of course enrollment allowed during the 
program is 36 credit hours. This structured program has courses scheduled Monday 
through Thursday evenings and Saturday mornings. 

Master of Science in Finance . M.S.F. students complete 16 credit hours and 
14 credit hours in two consecutive terms for a total of 30 credit hours for the full -
time, one-year program. The maximum hours of course enrollment allowed during 
the program is 34 credit hours. The courses for this program are generally offered 
Monday through Thur sday during the day and evening. 

Master of Science in Management . M.S.M. students complete 16 credit hours 
and 14 credit hours in tw o consecutive terms for a total of 30 credit hours for the 
full -time, one-year program. The maximum hours of course enrollment allowed 
during the pro gram is 34 credit hours. The courses for this program are generally 
offered Monday through Thursday (day and evening) and Saturday mornings. 

Master of Science in Sport Management . M.S.S.M. students complete 16 credit 
hours in the fall, 17 credit hours in the spring and a four  credit hour internship in the 
summer for a total of 37 credit hours for the full -time, one-year program. The maxi-
mum hours of course enrollment allowed  during the pr ogram is 41 credit hours. The 
courses for this program are generally offered Monday through Thursday during the 
evening and Saturday mornings. 

Course Ove r loading  

Full - time M.B.A . Program . After successfully completing the first term of the full -
time M.B.A. program, students with a cumulative GPA of 3.500 or higher may elect 
to take more than the normal load of 14�±16 credit hours, with a maximum of 
20 credit hours in one future te rm. The total number of overload hours can be no 
more than eight hours during the two -year program. Full -time M.B.A. students may 
overload at no additional cost as they are charged a flat-rate tuition per term and pay 
the full flat -rate tuition for that te rm, regardless of the number of hours in which the 
student is enrolled. Students should contact the Graduate Student Services Office for 
assistance. 

Professional M.B.A . Program . After  successfully completing all 20 
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Students may overload at no additional cost if they are enrolled in 12�±18 credit 
hours, including their ove rload credit hours, as they are charged a flat-rate tuition. If 
18 credit hours per term are exceeded, students will pay the hourly tuition rate for 
the hours in excess of 18 credit hours. Students should contact the Graduate Pro-
grams Office for assistance. 

Master of Science  in Entrepreneurship . After successfully completing the first 
term of the M.S.Ent. program, students with a cumulative GPA of 3.200 or higher 
may elect to take up to three courses or six credit hours in a module
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Students will not need to retake successfully completed core required courses if 
the two M.S. degrees are completed within six years from the original m
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Cour ses for Credit After Graduation  

Cox M.B.A. graduates
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Max imum Hours Allowed  

 Cox Hours Needed Maximum  
Program  to Complete Degree Hours A llowed 

Full -time M.B.A. 63 credit hours 71 credit hours 
Full -time J.D./ M.B.A. 48 credit hours  56 credit hours 
M.A./ M.B.A. 48 credit hours 56 credit hours 
Professional M.B.A. 48 credit hours  56 credit hours 
Part-time J.D./P. M.B.A. 48 credit hours  56 credit hours 
Executive M.B.A. 48 credit hours  56 credit hours 
Master of Science in Accounting  32 credit hours 36 credit hours 
Master of Science in Business Analytics 33 credit hours 37 credit hours 
Master of Science in Entrepreneurship  32 credit hours 36 credit hours 
Master of Science in Finance 30 credit hours  34 credit hours 
Master of Science in M anagement 30 credit hours  34 credit hours 
Master of Science in Sport Management 15 credit hours 19 credit hours 

Note:  Cox hours needed could include transfer credit of up to eight hours for full -
time and P.M.B.A. programs, and up to four hours for M.S. programs if approved by 
the Cox Graduate Policy Committee prior to e nrollment in a Cox program. 

Grade Forgiveness O p portunity for Required Core Courses  

Students in the M.B.A. programs may repeat up to two different required core cours-
es for which grades of D+ or lower were received, provided the first enrollment of 
the course was completed during a student�¶s first three terms of enrollment, or for 
the E.M.B.A. during the student�¶s first four terms of enrollment.  

Students in the M.S. programs may repeat one course for which a grade of D+ or 
lower was received for any course completed during a student�¶s first two terms of 
enrollment.  

The student who repeats a course with the grade forgiveness option remains on 
academic probation until the course is successfully completed, even if the cumulative 
GPA is raised to 3.000 or higher. Note that the grade from the second time the 
course is taken, even if lower than the first attempt, will be the grade used to calcu-
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With an approved petition to take up to 8 additional hours beyond the 48 GPA hours requir ed 
for the degree, P.M.B.A. students wi ll be dismissed if they achieve 

�B Less than a cumulative 2.950 GPA at the end of 48 GPA hours or sixth term. 
�B Less than a cumulative 2.970 GPA at the end of 50 GPA hours (+ 2 hours). 
�B Less than a cumulative 2.980 GPA at the end of 52 GPA hours (+ 4 hours). 
�B Less than a cumulative 2.990 GPA at the end of 54 GPA hours (+ 6 hours). 
�B Less than a cumulative 3.000 GPA at the end of 56 GPA hours (+ 8 hours). 
P. M.B.A.  students MUST have a cumulative 3.000 GPA at the end of 56 GPA hours.  

Part -time J.D./P. M.B.A. students will be dismissed if they achieve 

�B Less than a cumulative 2.000 GPA at the end of 8 GPA hours or first term.  
�B Less than a cumulative 2.250 GPA at the end of 16 GPA hours or second term. 
�B Less than a cumulative 2.500 GPA at the end of 24 GPA hours or third term. 
�B Less than a cumulative 2.750 GPA at the end of 32 GPA hours or fourth term. 
�B Less than a cumulative 2.900 GPA at the end of 40 GPA hours or fifth term. 
�B Less than a cumulative 2.950 GPA at the end of 48 GPA hours or sixth term. 

With an approved petition to take up to 8 additional hours beyond the 48 GPA hours required 
for the degree, part -time J.D./P.M.B.A. students wi ll be dismissed if they achieve 

�B Less than a cumulative 2.950 GPA at the end of 48 GPA hours or sixth term. 
�B Less than a cumulative 2.970 GPA at the end of 50 GPA hours (+ 2 hours). 
�B Less than a cumulative 2.980 GPA at the end of 52 GPA hours (+ 4 hours). 
�B Less than a cumulative 2.990 GPA at the end of 54 GPA hours (+ 6 hours). 
�B Less than a cumulative 3.000 GPA at the end of 56 GPA hours (+ 8 hours). 

Part - time J.D./P. M.B.A.  students MUST have a cumulative 3.000 GPA at the end of 56 

GPA hours.  

Master of Science 
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Master of Science in Entrepreneu rship students will be dismissed if they achieve 

�B Less than a cumulative 2.500 GPA at the end of 8 GPA hours or first term. 
�B Less than a cumulative 2.750 GPA at the end of 16 GPA hours or second term. 
�B Less than a cumulative 2.900 GPA at the end of 24 GPA hours or third term. 
�B Less than a cumulative 2.950 GPA at the end of 32 GPA hours or fourth term.  

With an approved petition to take up to 4 additional credit hours beyond the 32 GPA hour s 
required for the degree, M.S.Ent. students wi ll be dismissed if they achieve 

�B Less than a cumulative 2.950 GPA at the end of 32 GPA hours or fourth term.  
�B Less than a cumulative 2.980 GPA at the end of 34 GPA hours (+ 2 hours). 
�B Less than a cumulative 3.000 GPA at the end of 36 GPA hours (+ 4 hours). 

M.S.Ent.  students MUST have a cumulative 3.000 GPA at the end of 36  GPA  hours.  

Master of Science in Finance students wil l be dismissed if they achieve 

�B Less than a cumulative 2.500 GPA at the end of 16 GPA hours or first term. 
�B Less than a cumulative 2.900 GPA at the end of 30 GPA hours or second term. 

With an approved petition to take up to 4 additiona l hours beyond the 30 GPA hours  
required for the degree, M.S.F. students wi ll be dismissed if they achieve 

�B Less than a cumulative 2.900 GPA at the end of 30 GPA hours or second term. 
�B Less than a cumulative 2.950 GPA at the end of 32 GPA hours (+ 2 hours). 
�B Less than a cumulative 3.000 GPA at the end of 34 GPA hours (+ 4 hours). 

M.S.F.  students MUST have a cumul a tive 3.000 GPA at the end of 34 GPA hours.  

Master of Science in Management st udents will be dismissed if they achieve 

�B Less than a cumulative 2.500 GPA at the end of 16 GPA hours or first term.  
�B Less than a cumulative 2.950 GPA at the end of 30 GPA hours or second term.  

With an approved petition to take up to 4 additional credit hours beyond the 30 GPA hours 
required for the degree, M.S.M. students wi ll be dismissed if they achieve 

�B Less than a cumulative 2.950 GPA at the end of 30 GPA hours or second term.  
�B Less than a cumulative 2.980 GPA at the end of 32 GPA hours (+ 2 hours). 
�B Less than a cumulative 3.000 GPA at the end of 34 GPA hours (+ 4 hours).  

M.S.M.  students MUST have a cumul a tive 3.000 GPA at the end of 34 GPA hours.  

Master of Science in Sport Ma nagement students wi ll be dismissed if they achieve 

�B Less than a cumulative 2.500 GPA at the end of 8 Cox GPA hours or first term.  
�B Less than a cumulative 2.950 GPA at the end of 15 Cox GPA hours or second term. 

With an approved petition to take up to 4 additional hours beyond the 15 Cox GPA hours  
required for the degree, M.S.S.M. students wi ll be dismissed if they achieve 

�B Less than a cumulative 2.950 GPA at the end of 15 Cox GPA hours or second term. 
�B Less than a cumulative 2.980 GPA at the end of 17 Cox GPA hours (+ 2 hours). 
�B Less than a cumulative 3.000 GPA at the end of 19 Cox GPA hours (+ 4 hours). 

M.S.S.M.  students MUST have a  cum u lative 3.000 GPA at the end of 19 Cox GPA hours.  



 

132   Cox School of Business Graduate Catalog  

Guidelines for In - class Use of  
Laptops, PDAs and M obile Communication Equipment  

All graduate students are expected to have access to a laptop computer for use in the 
classroom. The instructor has the right and responsibility to set the policy for the 
specific class, which should be included the course syllabus. Students are bound by 
the class policy regardless of what other i
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R I G H T  T O  K N O W  

Southern Methodist University is pleased to provide information regarding aca -
demic programs, enrollment, financial aid, public safety, athletics and services for 
persons with disabilities. Students also may obtain paper copies of this information 
by contacting the appropriate office listed below. Disclosure of this information is 
pursuant to requirements of the Higher Education Act and the Campus Security Act. 
More information is available at 
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c. Terms and conditions under which students receiving Federal Direct Loan or 
Federal Direct Perkins Loan assistance may obtain deferral of the repayment 
of the principal and interest of the loan for  

 i. Service under the Peace Corps Act; 

 ii.  Service under the Domestic Volunteer Service Act of 1973; or 

iii.  Comparable service as a volunteer for a tax-exempt organization of 
demonstrated effectiveness in the field of community service. 

d. The requirements for return of Title IV grant or loan assistance.  

e. Enrollment status of students participating in SMU study abroad programs, 
for the purp ose of applying for federal financial aid. 

4.  Student Financials/Bursar: www.smu.edu/srk ; www.smu.edu/bursar  

 University Bursar, Blanton Student Services Building, Room 212 
 214-768-3417 

a. Tuition and fees. 

b. Living on campus. 

c. Optional and course fees. 

d. Financial policies. 

e. Administrative fees and deposits. 

f. Payment options. 

g. Any refund policy with which the institution is required to comply for the  
return of une arned tuition and fees or other refundable portions of costs paid 
to the institution.  

-
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7.  Campus Police: www.smu.edu/srk ; www.smu.edu/pd  

 SMU Police Department, Patterson Hall  
 214-768-1582 
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previous three years concerning reported crimes that occurred on campus, in cer-
tain off -campus buildings or property owned or controlled by SMU, and on public 
property within or immediately adjacent to/accessible from the campus. The r e-
port also includes institutional policies concerning campus security, such as poli-
cies concerning alcohol and drug use, crime prevention, the reporting of crimes, 
sexual assault, and other related matters. 

8 . Student Appeals and Complaints  

 Southern Methodist University ope rates with integrity in all issues and is dedi-
cated to preserving the rights of all members of the University communi ty. Cate-
gories for which students may wish to reach out for advice and assistance and/or 
to submit an appeal or register a complaint  are as follows: academics, code of 
conduct, discrimination, financial issues, honor code and privacy issues. An over-
view of the roles, responsibilities and procedures for complainants and the Uni-
versity is outlined in each of the areas below. 

a. Academic Appeals and Petitions: 
 http://smu.edu/provost/acad_petitions.asp  

b. Student Code of Conduct: 
 http://smu.edu/studentlife/studenthandbook/PCL_03_Conduct_Code.asp  

c. Office of Institutional Access and Equity : 
 http://www.smu .edu/IAE  

d. Financial Responsibility and Confidentiality : 
 http://www.smu.edu/LegalDisclosures/FinancialAndConfidentiality  

e. Honor Code: 
 http://smu.edu/studentlife/studenthandbook/PCL_05_HC.asp  
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AD M I N I S T R AT I O N  AN D  FA CU L T Y  

CORPORATE OFFICERS O F THE UN I VERSITY
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Daniel J. Howard, Professor of Marketing,  Ph.D., Ohio State 

Ellen F. Jackofsky, Associate Professor of Management and Organizations, Ph.D., 
Texas (Dallas) 

Stacey Elizabeth Jacobsen, Assistant Professor of Finance, Ph.D., Indian a 

Ruihao Ke, Assistant Professor of Accounting,  Ph.D., UCLA 

Roger A. Kerin, Professor of Marketing and Harold Simmons Chair in Marketing, 
Ph.D., Minnesota 

Bo Kyung Kim, Assistant Professor of Strategy, Entrepreneurship and Business 
Economics, Ph.D., Michigan (Ann Arbor)  

Barbara W. Kincaid, Senior Lecturer in Business Law,  J.D., SMU 

Maribeth Kuenzi, Associate Professor of Management and Organizations,  Ph.D., 
Central Florida  

Robert A. Lawson, Professor of Practice in Strategy, Entrepreneurship and Business 
Economics, and Jerome M. Fullinwider Endowed Centennial Chair in Economic 
Freedom, Ph.D., Florida State 

Dwight R. Lee, Scholar-in-Residence, Ph.D., California (San Diego) 

David T. Lei, Associate Professor of Strategy, Entrepreneurship and Business 
Economics, Ph.D., Columbia 

Zining Li, Assistant Professor of Accounting,  Ph.D., Minnesota 

James S. Linck, Professor of Finance and Distinguished Chair in Finance, Ph.D., 
Arizona State 

Yian Liu, Assistant Professor of Finance, Ph.D., Chicago 

Andrew C. MacKinlay , Assistant Professor of Finance, Ph.D., Pennsylvania 

Joseph Magliolo, III, Professor of Accounting and Distinguished Chair in Accounting,  
Ph.D., Stanford 

Simon S. Mak, Professor of Practice of Strategy, Entrepreneurship and Business 
Economics, Ph.D., SMU 

Stanimir Markov,  Associate Professor of Marketing,  Ph.D., Rochester 

William F. Maxwell, Professor of Finance and Mary Jo Vaughn Rauscher Chair of 
Financial Investments,  Ph.D., George Washington 

Darius P. Miller, Professor of Finance and Caruth Chair of Financial  Management,  
Ph.D., California (Irvine)  

Gary T. Moskowitz, Professor of Practice of Strategy, Entrepreneurship and Business 
Economics, Ph.D., Pennsylvania 

Albert W. Niemi, Jr., Professor of Finance and Tolleson Chair in Business Leadership, 
Ph.D., Connecticut 

Hyungshin Park, Assistant Professor of Accounting,  Ph.D., North Carolina (Chapel 
Hill)  

Joonwook Park, Assistant Professor of Marketing, Ph.D., Penn State 

Robin L. Pinkley, Professor of Management and Organizations,  Ph.D., North 
Carolina (Chapel Hill)  

T. Andrew Poehlman, Assistant Professor of Marketing,  Ph.D., Yale 

Amy V. Puelz, Clinical Professor of Information Technology and Operations 
Management,  Ph.D., Nebraska (Lincoln)  

Robert Puelz, Associate Professor of Insurance and Financial Services and Charl es L. 
Dexter Chair of Insurance,  Ph.D., Georgia 
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Miguel A. Quiñones, Professor of Management and Organizations and O. Paul Corley 
Distinguished Chair in Organizational Behavior and Administration,  Ph.D., 
Michigan State 

Robert W. Rasberry, Assistant Professor of Management and Organizations,  Ph.D., 
Kansas 

Susan M. Riffe, Senior Lecturer in Accounting,  Ph.D., Southern California 

Ravindra V. Sastry, Assistant Professor of Finance, Ph.D., Columbia 

R. Canan Savaskan-Ebert, Associate Professor of Information Techn ology and 
Operations Management,  Ph.D., INSEAD 

Ulrike Schultze, Associate Professor of Information Technology and Operations 
Management,  Ph.D., Case Western Reserve 

John H. Semple, Professor of Information Technology and Operations Management 
and Charles Wyly Professor of Management Information Sciences,  Ph.D., Texas 

Raj Sethuraman, Professor of Marketing,  Ph.D., Northwestern  

Wayne H. Shaw, Professor of Accounting and Helmut Sohmen Endowed Professor in 
Corporate Governance, Ph.D., Texas 

Donald Shelly, Professor of Practice in Finance and Director of the EnCap 
Investments & LCM Group Alternative Asset Management Center,  M.B.A., 
Michigan (Ann Arbor)  

Tasadduq Shervani, Associate Professor of Marketing,  Ph.D., Southern California 

James L. Smith, Professor of Finance and Maguire Chair of Oil and Gas 
Management,  Ph.D., Harvard 

Gregory A. Sommers, Clinical Professor of Accounting, Ph.D., Ohio State 

Johan Sulaeman, Assistant Professor of Finance, Ph.D., Texas 

Fangyun T. Tan, Assistant Professor of Information Technol ogy and Operations 
Management,  Ph.D., Pennsylvania 

Jacquelyn S. Thomas, Associate Professor of Marketing,  Ph.D., Northwestern  

Rex W. Thompson, Professor of Finance, Ph.D., Rochester 

Donald M. VandeWalle, Associate Professor of Management and Organizations,  
Ph.D., Minnesota 

Kumar Venkataraman, Professor of Finance and Fabacher Endowed Professor of 
Alternative Asset Management,  Ph.D., Arizona State 

Michel R. Vetsuypens, Professor of Finance, Ph.D., Rochester 

Glenn Voss, Professor of Marketing ,  Ph.D., Texas A&M  

Zannie G. Voss, Professor of Arts Administration, Professor of Marketing and Chair 
of Arts Administration,  �3�K���'�������,�Q�V�W�L�W�X�W���'�¶�$�G�P�L�Q�L�V�W�U�D�W�L�R�Q���G�H�V���(�Q�W�U�H�S�U�L�V�H�V 

Dimitris Vrettos, Assistant Professor of Accounting, Ph.D., Michigan State 

Gordon Walker, Professor of Strategy, Entrepreneurship and Business Economics 
and David B. Miller Endowed Professor in Business,  Ph.D., Pennsylvania 

Morgan K. Ward, Assistant Professor of Marketing,  Ph.D., Texas 

Catherine Weber, Senior Lecturer in Business Law,  J.D., SMU 

Jeff Jiewei Yu, Assistant Professor of Accounting,  Ph.D., Ohio State 
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Emeritus Professors  

Marvin L. Carlson, Professor Emeritus of Accounting,  Ph.D., Wisconsin 

Andrew H. Chen, Professor Emeritus of Finance, Ph.D., Berkeley 

Alan B. Coleman, Professor Emeritus of Finance, Ph.D., Stanford 

Elbert B. Greynolds, Jr., Professor Emeritus of Accounting, Ph.D., Georgia State 

Richard W. Hansen, Professor Emeritus of Marketing,  Ph.D., Minnesota 

Thomas V. Hedges, Professor Emeritus of Accounting,  D.B.A., Indiana 

Chun H. Lam, Professor Emeritus of Finance,  Ph.D., Duke 

Richard O. Mason, Professor Emeritus of Management Sciences, Ph.D., California 
(Berkeley) 

John W. Slocum, Jr., Professor Emeritus of Management and Organizations,  Ph.D., 
Washington 
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